
Set your drag and cock your hammer;
Something big is happening!

Set your drag and cock your hammer;
Something big is happening!

Catch the eye of folks who are hunting and fishing by advertising every week in 
Carolina Outdoors, a part of the Thursday Sports section.  Here readers find 
timely and accurate information to plan their weekend forays.  Local experts 
give outdoorsmen relentless coverage from the Gulf Stream to mountain 
streams.  Afield or afloat, The News & Observer delivers outdoorsmen 
coverage in an unprecedented fashion.

Did you know?
The Raleigh-Durham DMA is an ideal boating, fishing and hunting market:*
• Nearly one-quarter of all North Carolina boat registrations are in the Raleigh-Durham DMA
• Wake County residents have more boat registrations than any other county in North Carolina.

• One-quarter of all hunting and/or fishing licenses are held by residents within the DMA
• Wake County residents hold nearly 61,000 hunting and/or fishing licenses-more than any other
   County in North Carolina-25,000 MORE than the second place county.

The News & Observer is an ideal place to reach outdoorsmen:**
• In print and online, the daily News & Observer reaches 506,200 adults. 
• 154,000 of these readers went boating, camping, fishing or hunting in the past 12 months. 
• 203,400 adults read Carolina Outdoors every week.
*NC Wildlife Resources Commission as of 5/26/10
**Scarborough Research, Raleigh-Durham DMA, October 2008-September 2009
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BLUEFISH (POMATOMUS SALTATRIX)

The aggressive bluefish

have been showing up in good

numbers along North Caroli-

na’s coast and can be caught

on foot in the surf and from

piers. Bluefish migrate north in the spring and south in the winter. The

flesh tastes good if fresh, but the flavor can be too strong for some people

after freezing.

IMAGE, SPORTFISH OF THE ATLANTIC; TEXT, FISHES OF THE SE U.S.

OUTDOORS PROFILE WWW.NWF.ORG/OILSPILL

More than 400 species of wild-

life are threated by the massive BP

oil spill in the Gulf of Mexico. The

National Wildlife Federation has

set up a Text2Give campaign to

raise funds to help with wildlife

rescue. Text WILDLIFE to 20222 to

donate $10, or learn other ways to

help at www.nwf.org/oilspill.

CYBERIA
MAY FISHING FUN DAY

Kids can enjoy lakeside fishing,

a Reel Kids for College casting con-

test (ages 7-14), prizes and exhibits,

all free, courtesy of Wake County

Parks and Recreation and Triangle

Bass Anglers. Call 919-387-4342. 

When: 10 a.m.-1 p.m. Saturday

Where: Harris Lake County Park,

2112 County Park Drive, New Hill

DON’T MISS ROD-N-BOBB’S 

SUMMER ICE BOBBER

Normal bobbers have excess buoyan-

cy, which fish can feel. When you’re

fighting a fish, the extra buoyancy can

result in lost fish. But the foam on these

bobbers can be trimmed away, allowing

bobbers to be customized for any situa-

tion. Cost is about $3. Learn more at

www.bobbers.com.
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By Mike Marsh
CORRESPONDENT

KURE BEACH — A dark stain

slithered across the Atlantic,

readily visible to a pair of an-

glers looking down through

the morning fog from the Kure

Beach Fishing Pier. 

The anglers cast lures to the

edge of the darkened water. 

What seemed to be the

shadow of a cloud at first

glance turned out to be a

school of menhaden. 

“ The menhaden are so

thick, we snag one every now

and then with our plugs,” said

Bryan Everette, a 36-year-old

carpenter from Wilmington.

“When the menhaden show

up, so do the bluefish.”

Everette and his cousin,

Chris Swann, had arrived at

dawn on May 5. 

Each angler paid $5 for a

pier ticket – a ticket to blister-

ing bluefish action.

“I came down yesterday to

see if anything was biting,”

Everette said. “There were 20

anglers plugging for blues,

and they were just slinging

fish over the pier rail. 

“Other f ishermen were

lined up at the fish cleaning

station with coolers full of

bluefish.”
The two anglers cast to the

corner of the pier, retrieving

their lures with fast twitches.

Swann hooked a bluefish large

enough to make his drag sing.

The fish tired quickly, and he

reeled it to the pier.

“We already have a dozen in

the cooler,” said Swann, a

28-year-old heating and air con-

ditioning technician from Wil-

mington. “We don’t eat them,

but we give them to friends who

do. Once we have enough, we

let the rest of them go.”

The two anglers come to the

pier a few times a year. Normal-

ly, they fish from boats. But the

bluefish run was too good an

opportunity to pass up.

“I didn’t get in on the action

yesterday because I didn’t

bring my rod,” Everette said.

“But when I saw how well the

fish were biting, I called Chris,

and we decided to come this

morning. I’m glad we came be-

cause the fish are still here.”

Swann said bluefish are

among the first fish to arrive

along North Carolina’s south-

eastern coast in large schools.

Once they arrive, they stick

around until end of May.

“You never know when you

come to the pier if they will be

biting or not,” he said. “But if

they do, there’s nothing more

fun to catch. Bluefish strike

hard and fight even harder.”

Spring
brings
bluefish

Pier anglers

enjoy fun run

SEE BLUEFISH,
PAGE 10C

By Javier Serna
STAFF WRITER

From parts of the Piedmont

down to the coast, the state’s

oak trees might have had the

most to do with the deer har-

vest being down by as much

as 13 percent in some coun-

ties this season.
The oak trees in some parts

of North Carolina spilled am-

ple acorns on the forest floor,

the theory goes, and the deer

had an easy time finding

food, so they walked into

hunter’s sights less often.

Even so, the decline is noth-

ing to get worked up about,

said Evin Stanford, the N.C.

Wildlife Resources Commis-

sion biologist responsible for

deer statistics.
Overall, the total number of

white-tailed deer killed by

hunters was down about 4 per-

cent statewide, which is within

the typical margins of fluctua-

tion on a year-to-year basis,

Stanford said. And the larger

percentage drop in smaller

locales isn’t worrisome.

Elsewhere in the state, the

numbers generally stayed the

same or rose a little bit, he said.

It’s hard to pinpoint an

exact reason for the decline in

the coastal counties, Stanford

said, though it’s likely one of a

few things.

The most likely reason is

the mast crop, which refers to

the amount of acorns pro-

duced by oak trees.

Deer would rather eat acorns

in the forest than tromp around

in the open on agricultural

fields or search for piles of corn

set out by hunters.

Acorns are high in protein

and in fat. When they are plen-

tiful, deer can bed down close

by and hardly expend energy.

“There’s just too many

hunters that take advantage

of farm fields and corn piles,

and these deer were taking

advantage of higher quality

foods, the acorns,” said Joe

Folta, the state wildlife biolo-

gist responsible for counties

in the eastern part of the Tri-

angle and eastward toward

Northampton County.

Folta recalls seeing lots of

“healthy, large-bodied” deer

at the check-in stations, sug-

gesting the deer had fed well.

Many had antlers with con-

siderable mass for their age.

“Apparently, we had some

good forage during the spring

and summer,” Folta said.

Stanford said coastal coun-

ties usually draw hunters from

outside the region, and coun-

ties such as Halifax, with ex-

pansive hunt clubs, are a good 

A white-tailed doe foraging on the edge of a Wake County clearing is part of a North Carolina herd that saw about 4 percent fewer losses 

from hunting statewide this past fall. A good mast crop may have let more deer forage in the woods instead of in the open in hunters’ range.

STEVE ALLEN – sallen@newsobserver.com

The whitetail tally
IF YOU DIDN’T GET A DEER, THE PLENTIFUL ACORN CROP MAY BE TO BLAME
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BEST COUNTIES FOR DEER HUNTING

The News & Observer

Source: N.C. Wildlife Resources Commission

GOOD HUNTING

Total deer harvest in area counties, plus antlered bucks per square mile.

Lee
Harvest: 469
1.19 per sq.mile

Harnett
Harvest: 1,480
1.92 per sq.mile

Johnston
Harvest: 2,091
2.03 per sq.mile

Chatham
Harvest: 2,650
2.11 per sq.mile

Franklin
Harvest: 3,068
4.26 per sq.mile

Wake
Harvest: 2,861
4.73 per sq.mile

Orange
Harvest: 2,087
3.32 per sq.mile

Durham
Harvest: 775
2.48 per sq.mile

Person
Harvest: 2,140
3.15 per sq.mile

Granville
Harvest: 2,644
3.55 per sq.mile

SEE DEER, PAGE 10C

Your Local Pro Tournament

Tackle ShopYour Local Pro Tournament

Tackle Shop

Freshwater Tackle • Over 200 Rods in Stock • Expert Advice

Corner of Salem & Center St.

in Historic Downtown Apex

(919) 267-9353

Your 1st Stop to the Great Outdoors

www.tobacco-road-outdoors.com

The exclusive source for Zero Gravity Jigs

10% Off
Your Entire Purchase

Not valid with any other discounted offers.

Must bring in ad to redeem. Expires 6/1/10

25% Off
All Okuma Rods

Not valid with any other discounted offers.

Must bring in ad to redeem. Expires 6/1/10

Outdoor
Marketplace

To advertise
on the

Outdoor
Markeplace,
please call

1-800-849-5790

OCEANANA
FAMILY RESORT

*under separate management

Oceanfront
Motel &

Fishing Pier*
Motel Guests get

FREE Pier Fishing
Pier provides blanket fishing license

www.oceanana.comP.O. Box 250

Atlantic Beach, NC 28512

252-726-4111

www.oceanana.com

Hill’s Inc.
1720 Capital Blvd. • Raleigh

Ph. (919) 833-4884 • Tues - Fri 9-6 • Sat 9-1

RIFLES
PISTOLS

SHOTGUNS

AMMUNITIONS OF ALL TYPES

RELOADING SUPPLIES

LARGE INVENTORY

For more information about advertising, call your N&O Account Executive:  
Raleigh/Cary: 919-836-5600, 800-736-2602, 
Chapel Hill/Durham: 919-932-2000, 
Eastern Wake County: 919-269-6101, 
Smithfield: 919-934-2176
Visit www.newsobserver.com/advertising for more information about The N&O’s products.

NO089_Outdoor



Advertising published at these rates is subject to all terms and conditions of The News & Observer’s current rate cards to the extent not inconsistent herewith.

outdoor advertising RATES
Effective December 28, 2009

Outdoor Advertising Line Rates, All Classifications (2 line minimum)

*  Discounts applied to calendar week of Monday-Sunday. Ads running skip days are discounted  according to the number of ads in any given week. Ads that cross over calendar
    weeks will be discounted according to the days in each week.

Online, all Classifications except Automotive and Recruitment
• 2 line minimum
• When adding online to your print schedule, you will receive a link to 	
    add photos and additional information to your online ad.
• Online ad expires 6 days after the last day of print.

Community Newspapers
The Cary News, The Chapel Hill News, The Durham News, Eastern 
Wake News, Garner-Clayton Record, The Herald, Midtown Raleigh 
News, North Raleigh News and Southwest Wake News

Outdoor rates apply only to businesses that concentrate on the hunting, fishing and boating industries. This includes 
but is not limited to charter boats, boat dealers, marinas, gun shops, hunting, fishing and camping stores and 

manufacturers and distributors of equipment used in the sports of hunting, fishing and boating.

Outdoor Advertising, Display Inch Rates1

Open rate	 $3.00	 $2.70	 $2.55	 $2.40	 $2.25	 $2.10	 $1.80
6 weeks - 15% 	 2.85	 2.57	 2.42	 2.28	 2.14	 2.00	 1.71
13 weeks - 25%	 2.70	 2.43	 2.30	 2.16	 2.03	 1.89	 1.62
26 weeks - 35%	 2.55	 2.30	 2.17	 2.04	 1.91	 1.79	 1.53
52 weeks - 50%	 2.25	 2.03	 1.91	 1.80	 1.69	 1.58	 1.35

Frequency - Discount
Open 
Rate

2 Days
10%

Weekly Volume Discount*
4 Days
30%

5 Days
25%

6 Days
30%

3 Days
15%

7+ Days
40%

Full Color Rates2

1 These rates are only available on the Outdoor pages in the Sports section of The News & 
Observer. Preview/repeat ads must run within five days of the Thursday Outdoor ad.

Open	 $5.00	 $2.08
6 weeks	 5.00	 1.30
13 weeks	 5.00	 1.25
26 weeks	 5.00	 1.18
52 weeks	 5.00	 1.05

Per line rate

Liner

Base RateFrequency

	 $6.50	 $0.80	 $30.00

Per Day Rate Classified Display

Liner

Base Rate

Display

20” or less	 $400	 $320

20.5” to 40”	 500	 400

40.5” to 126”	 572	 458

Ad Size Open

Color Rates
Contract

13x, 26x or 52x

2 No color on Marketplace pages

Open rate	 $33.47	 $33.47	 $36.75	 $42.04
13 weeks	 29.30	 33.47	 36.75	 42.04
26 weeks 	 25.32	 33.47	 36.75	 42.04
52 weeks 	 21.55	 33.47	 36.75	 42.04

Frequency
Thursday

Outdoor Pages
Friday & 
Saturday

Column Inch Rates

Sunday
Mon, Tues, 

Wed

Preview/Repeat in SPORTS section only

Marketplace Page Rates (2” Ad Size)4

4 A single ad size of 1.5” x 2” is available, all ad sizes are the same, and all ads 
are grouped

Frequency
Open rate	 $75.50
13 weeks	 53.42
26 weeks 	 45.45
52 weeks 	 31.55

Per Column Inch

Non-Repeat Crossover & Non-Sports Repeat Rates3

3 Based on $10,000 DVOL. NO contract credit given - contract credit given for Outdoor Sports 
pages ONLY.

Weekday	 $74.97	 $37.49	 $18.74
Saturday	 79.61	 39.81	 19.90
Sunday 	 94.27	 n/a	 n/a

Non-Repeat
Crossover Repeat Extended Repeat

Repeat into Non-Sports Sections (PCI)

The following rates apply to ads running in the Classified section of the newspaper:


