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cording to Clayton PoliceChief Glen Allen. He was tak-en into custody following acarjacking and pursuit last Fri-day that involved multiple lawenforcement
agencies.

Santiago,
h is cous in ,
I s h m a e l
Avire Santia-
go, 20, of the
s a m e a d -
dress, and an
unidentified
15-year-old
juvenile also
are suspects in a robbery ofthe Walgreen’s drug store at11306 U.S. 70 Business at12:39 a.m. on July 28.

Both Santiago’s remain in

By Brian Rapp
EDITOR

A local teenager, his cousinand a 15-year-old juvenile areall facing multiple felonycharges stemming from a24-hour crime spree in Clay-ton late last week.
Rhaim Moses Santiago, 18,of 549 Holding St., is chargedwith two counts of armed rob-bery, theft of a motor vehicle,conspiracy to commit armedrobbery, assault with a deadlyweapon and kidnapping, ac-

the Johnston County Jail thisweek, each under a $1 millionsecure bond. They werescheduled for their first courtappearance on Monday. Thejuvenile suspect is being heldat a detention center in WakeCounty pending a hearing injuvenile court.
The crime spree began lastThursday when two men, lat-er identified by police asRhaim and Ishmael Santiago,entered the Walgreen’s storeat the corner of U.S. 70 Busi-ness and Robertson Street.

Surveillance video releasedby the Clayton police showedtwo male individuals enter thestore and leave with what ap-pears to be the drawer from acash register.

In a statement, Allen saidone of the suspects, believedto be Rhaim Santiago, threat-ened a store clerk with a rifle,at one point striking her withthe butt end. The woman, whoAllen declined to identify, wastreated for a minor injury atJohnston Medical-CenterClayton and released, he said.The two suspects fled withwhat Allen described as asmall amount of money andeluded a subsequent search ofthe area by officers.
At 7:30 a.m. the followingmorning (July 29), policewere notified of a person be-ing robbed at gunpoint onCommodore Street, Allen 

Trio arrested following crime spree

Rhaim Santiago (right) is placed into a police cruiserFriday by Clayton Police Detective Jason Linder.
NEWS-STAR PHOTO BY BRIAN RAPP

Two men and a
juvenile are charged

in robbery and
carjacking.

Ishmael
Santiago

SEE TRIO, PAGE 4A
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By Colin Campbell
STAFF WRITER

Someone once broughtJonathan Acord a 1955 Gib-son electric guitar – brokeninto six pieces, the woodwarped from a half-centuryin a hot attic.
In a few months, Acordhad the guitar back in play-ing condition. Acord is aluthier – or someone who re-pairs stringed musical in-struments – and there arefew instruments he can’t fix

at his small workshop nearthe Johnston County Air-port.
“I’m kind of the last resortbefore chunking it in thetrash,” said Acord, a gray-bearded longtime land survey-or with several guitar pickstucked into his Stetson hat.

Many of the instrumentsthat line Acord’s workshopwalls are more than a centu-ry old. Some are rare instru-ments from long-gone manu-facturers; others are family

heirlooms that haven’t beenplayed in decades. All haveseen better days.
But where some see scrapwood, Acord sees the poten-tial to resurrect a musicaltone that hasn’t been heardin generations. “I like bring-ing one back alive that hasn’tbeen played for 50 or 100years,” he said.

But for these neglected in-struments, spare parts andglue aren’t nearly enough.Acord can spend months

working on a repair, usingammonia to straighten outwarped boards and pluckingcarefully chosen parts fromhis stash of scrap instru-ments.
An authentic restorationtakes research too. Witheach instrument that comesin, Acord scours the Internetand old instrument cata-logues to find out wheresomething was made and by 

Jonathan Acord works on a rare Vega guitar at his shop near Clayton. Acord is one of the area’s fewremaining luthiers, specialists in the repair of stringed instruments.HERALD PHOTO BY COLIN CAMPBELL

FOUR-PIECE GUITAR?
NOT A PROBLEM
Johnston man repairs musical instruments

SEE LUTHIER, PAGE 4A

For about 4,000 of thehouseholds receiving today’sNews-Star, the paper is an oldfriend. Some have read itweekly for years, even de-cades. After all, The News-Star has chronicled life inClayton for going on 100years, and it has earned a rep-utation among residents as amust-read. 
For about 15,000 house-holds, today begins a new re-lationship with The ClaytonNews-Star. Some of thesefolks are receiving the paperalong with their N&O sub-scription; others receive it asa free, stand-alone communi-

ty paper with inserts. Many ofthem formerly received TheN&O’s Garner-Clayton Rec-ord.
We hope that old friendsand new readers alike will bepleased with the paper andwill enjoy its new twice-a-week publication schedule.(We’re adding a Sunday edi-tion starting Aug. 7). 

Stewart McLeod, ownerand publisher for the past 14years, will continue to servethe paper and the communityas advertising director of TheNews-Star. He is proud of thepaper he has built and sus-tained and its relationship

with readers and invested inits continuing success. 
Long-time readers will no-tice a few differences fromlast week’s edition. Now thatThe News-Star is owned byThe News & Observer, it’sprinted on presses that re-quire a narrower page andbuilt using software that usesslightly different fonts. Somecolumn names have changeda bit. 

But we have heard loudlyand clearly from News-Starreaders that they love the pa-per’s close focus on Claytonand its arms-wide-open ap-proach to covering what goes

on in this vibrant community.That will continue in the ca-pable hands of editor BrianRapp and sports editor JimGreen. 
In addition to Claytonnews, features and events,we’ll draw upon our Smith-field-based reporting team fornews of countywide interest.We have added a crosswordpuzzle to both editions. Wewill give you more, not less.(Except for one thing: ink onyour fingers. The N&O’spresses use water-based ink,which doesn’t rub off.)

As always, we welcomeyour contributions about life

in Clayton. On page 2, you’llfind deadlines and submis-sion guidelines to send usnews and information aboutClayton school events andhonors, business openings,civic and community clubsand events and activities infaith communities. If it’s hap-pening in Clayton, we are in-terested. 
Thanks for reading TheClayton News-Star, whetherthis is your first time or yourthousandth. 

Felicia Gressette
VP/Marketing &
Community Publishing

Welcome, readers, to the new News-Star

By Laura Crosio
CORRESPONDENT

Members of the ClaytonYouth Theatre are gearing upfor this week’s performancesof “West Side Story,” the clas-sic musical adaptation of Wil-liam Shakespeare’s play “Ro-meo and Juliet.”
Comprised solely of sev-enth- through 12th-grade stu-dents, the troupe will take thestage at The Clayton Centeron Friday at 7:30 p.m. andagain on Saturday at 2 p.m.and 7:30 p.m.

According to director NikkiDyke, the audience will betransported to 1950s NewYork City, where two teenagelovers find themselves caughtbetween warring street gangsthe Jets and the Sharks. Butthe play has elements that the40-member cast and crew,who represent 16 schoolsthroughout Johnston andWake counties, can easilyidentify with. 
“ T h e s h ow d e a l s w i t hthemes of love and hate andprejudice and how peoplecope with it,” Dyke explained.“It does have a tragic ending,but there is a lesson learnedabout how hate can corruptpeople. These kids (actors)are definitely relating to thefact that they are portrayingkids their own age. They candraw from experiences theymay have had of wonderingwhere they belong or how to 

Musical
comes to
Clayton
Friday

Youth group
to perform

SEE MUSICAL, PAGE 4A
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My family and I planned to

spend this Thanksgiving at

the beach in North Carolina.

When I arrived at the place

where my family gathered for

Turkey Day, my mom and dad

surprised me with a small pre-
sent. Inside
the small box
was a set of
keys.

M y m o m
and dad were
grinning ear
to ear as they
said, “Wel -
come to our
h o u s e ! ” I t
took a while
to sink in that

the house where we were stay-

ing was not a rental. In fact,

my parents had purchased it

earlier that month.
My parents and I have

talked a lot lately about retire-

ment and long-term expecta-

tions about what I would be

responsible for in regards to

their property. I had made it

clear that they could do what

they wanted with their money,

but that I did not care to be re-

sponsible for property out of

North Carolina.
In all honesty, I just think it

would be hard to take care of

places not easily accessible by

me when it comes time for me

to handle my folks’ affairs.
So my parents happily pur-

chased a second house in

North Carolina near some

calm and clean beach access.

I‘m really happy for them, and

I’m even happier that they

chose to consider the long-

term logistics of how not to be

problematic home owners.
I can handle a three-hour

drive to check on a leaky sink,

but I would have hated flying

to Florida anytime something

had to be fixed.
The reality is that keeping

up with maintenance on a

piece of property that is not

the primary residence of the

owner can be a hassle. Having

someone manage it locally

could be expensive. Worse

yet, that person or company

may not manage it in a way

that you feel comfortable

with.
In East Durham, there are

quite a few houses that are

owned by the children of de-

ceased former residents or re-

tired residents that no longer

live in their original home-

steads. It seems that when

these folks moved to retire-

ment homes or passed away,

the children may not have had

a clear plan on how to care for

the homes they were left with.

A good number of these

houses have not been fixed up

or sold to a new generation of

families. Basically, this means

that a lot of property is for rent

Mom,
Dad,
before
you go

MY 
VIEW

AIDIL 
COLLINS

SEE MY VIEW, PAGE 7A

Charles Dickens’ classic hol-

iday tale ‘A Christmas Carol’

comes to Durham. Page 5A

ARTSWEEK
INSIDE

By Jesse James DeConto
STAFF WRITER

They’ve run off one public

defender, been chastised by a

new defense attorney and

faced a threat of jail time by a

judge.
But the Friends of Crystal

Mangum insist they’re on her

side, trying to protect her

from a corrupt judicial sys-

tem that they say aims to pun-

ish her for accusing three

Duke lacrosse players of rape

four years ago. Attorney Gen-

eral Roy Cooper concluded

there was no rape, and former

district attorney Mike Nifong

lost his law license over it,

but the Friends, an offshoot

of the Committee on Justice

for Mike Nifong, believe

Mangum’s story.
Now facing multiple felony

charges related to a Feb. 17

domestic violence call, Man-

gum is free under $100,000

bond. Her trial was scheduled

to begin as early as this week.
P o l i c e s a y M a n g u m

scratched, punched and

threw things at her boyfriend,

Milton Walker, and damaged

his car. She also took Walker’s

clothes, placed them in a

bathtub and set them on fire,

with him, her three children

and two police officers still in

the home, according to arrest

warrants. 
Mangum declined to com-

ment for this story but has de-

nied the charges in the past.

Mangum Friends challenge system 
Defense lawyers say group is complicating her new legal case. 

Crystal Gail Mangum says she is being blamed in a

domestic incident because of preconceptions.

HARRY LYNCH – hlynch@nando.com

MORE INSIDE

The Duke lacrosse case is the

latest cause taken up by members

of the Friends of Crystal Mangum.

Read more about members Doug-

las Register, Victoria Peterson

and Steven Matherly on page A3.

SEE MANGUM, PAGE 3A

By Jim Wise
STAFF WRITER

Right when you reach the ci-

ty limits sign coming south on

N.C. 751, you’re in for a jolt

hard enough to rattle your

teeth.
And when you drive under

the banner advertising basket-

ball tickets, you’ll feel like

you’re the one being dribbled.

“Corduroy country,” one

out-of-town motorist called it

after negotiating almost a

mile and a half of state high-

way, from the traffic circle at

Erwin Road to Duke Universi-

ty Road. And it’s been like that

for more than a month.
“It is a complete mess,” said

, who drives this section of

751, or Cameron Boulevard,

almost daily going to and from

her medical office and her

son’s school. 
Triangle Grading and Pav-

ing Inc. of Burlington started

work in October but hit prob-

lems at the initial step of mill-

ing – removing the old asphalt

and grinding it up to be recy-

cled – according to Cadmus

Capehart, resident engineer

at the N.C. Department of

Transportation’s Morrisville

office.
“It took a little longer than

normal , ” Capehart sa id .

“They had an equipment fail-

ure and had to call in another

contractor to finish the mill-

ing, then found there was con-

crete pavement under some of

the route.”
That came as a surprise. 
Over the course of years’ re-

pairs and resurfacings, parts 

751:
Bump

and
grind 

Dec. 15 paving
deadline nears

SEE 751, PAGE 7A
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Durham School of the

Arts student Elizabeth

Kline, standing, plays

Ruthann Barnes Monday

as she teases the hair of

bride-to-be Maeve Os-

good, who’s playing Nao-

mi Farkle, in a scene from

‘Faith Country.’ DSA

dancers and singers, left,

will put on the play at the

school Dec. 2-4. 

PHOTOS BY MARK DOLEJS

FAITH TAKES STAGE

There will be sledding (on

artificial snow), a petting zoo

(no word about reindeer) and

Santa (of course) at Durham’s

first Holiday Fun Fest this Sat-

urday.
The afternoon event, which

replaces the city’s holiday pa-

rade will be held from 1 to 6

p.m. at CCB Plaza, 201 N. Cor-

coran St., and the Durham Ar-

mory, 212 Foster St. 
"This new event will in-

clude activities designed for

the entire family, " parks and

recreation director Thonda

Parker said earlier this year in

announcing the change. 
"Participants will not only

be able to observe the activi-

ties, but take part in them as

well,’ she said. “This is some-

thing new and we hope will

start a whole new tradition in

Durham."
In addition to the “Pepper-

mint Plunge Snow Sledding”

(sleds will be provided), the

Fun Fest will include a “Com-

munity Care Corner” where

people can write to soldiers) a

“Holly Jolly Car Showcase”

(sponsored by Hendrick Dur-

ham Auto Mall) and a “North

Pole,” were kids of all ages can

meet St. Nick. There will be

food vendors and musical

acts.
A “Merry Mini Parade” will

begin at 3 p.m. at the corner of

West Main and Corcoran

streets. The parade will be led

by the Hillside High School

Marching Band and feature

several community groups

will participate.
Participants can donate

canned vegetables, fruit and

dry beans at two drop off sites.

L a rge d o n at i o n s c a n b e

dropped off at the collection

area in front of the Durham

Armory, 212 Foster St. Small-

er donations/main collection

area can be dropped off at the

Community Care Corner

Tent. For information about

the Inter-Faith Food Shuttle,

visit www.foodshuttle.org.

MUSIC ACTS

Here is a schedule for the

Main Stage
1 p.m. - Introductions and

Remarks
1:10 p.m. - Kick-off of festival

by the Southern High School

Marching Band
1:30 p.m. - Durham Divas and

Dude, ranging in age from 56

to 84, sponsored by the Down-

town YMCA
1:55 p.m. - Retired and In-

spired "Singin" Seniors, 20 fe-

male singers all but one over 

City to
hold 1st
Fun Fest
Saturday

SEE FUN, PAGE 7A

Home. Coming home. Leaving home.

Where the heart is. For our second annual

Readers Writes issue we want to hear your

stories of home. We are looking for short

stories and essays of up 500 words, short

poems and photographs (jpegs, 200 dpi)

for a special issue devoted to you. Please

send submissions to editor@nando.com by

Monday, Dec. 20, for publication Dec. 29.

Thanks. 

READERS’
WRITES
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GETS HIS DUE
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KEEPS GETTING FASTER
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By Chelsea Kellner
STAFF WRITER

WAKE FOREST 

I t started as a simple job: Organizeyouth sports, stick to the budget,make sure the parks are safe and tidy.Then came the out-of-towners, andWake Forest began to grow.
And Susan Simpson’s job as parks andrecreation director got a lot more compli-cated.

“I don’t know that I could have envi-sioned all that happened over theyears, the way it would grow by leapsand bounds as it did,” Simpson said.Simpson’s colleagues praise bothher work ethic and her ability to takethe department and expand it to en-compass a population explosion thatmore than quadrupled during Simp-son’s tenure. After 18 years, she willfinally have time to enjoy some of herown projects – she is retiring, effectiveDec. 30.
“Susan has done an outstanding job

of leading her department through aperiod of sustained growth, both inprograms and facilities,” Town Man-ager Mark Williams said.Simpson started out as parks andrecreation program supervisor for Sel-ma, N.C., in 1981, working her way upto director. In those days, a femaleparks and recreation director was rare,Williams said.
“There was some, ‘Let’s go see thislittle woman cut grass or chalk a ball 

Town’s longtime parks and recreation director to retire Dec. 30

Wake Forest parks and recreation director Susan Simpson has watched the town grow during her tenure.JOHN ROTTET - jrottet@newsobserver.com

HER WORK IS ALL PLAY

SEE PLAY, PAGE 13N

By Carla Turchetti
CORRESPONDENT

Wakefield High Schoolsophomore Emily Buhrwaits in the dark each morn-ing for the school bus to ar-rive. The bus route that hasalways gotten an early startis now rolling even earlier sothat the driver can dodge anew obstacle – a bridge thebus can’t cross.
“The first day was a night-mare,” Buhr said. “So theytold us to get out here 15minutes earlier.”
Bu s e s a re b e g i n n i n groutes earlier, dropping stu-dents off later and navigat-ing detour patterns becauseof a new weight limit on theFalls of Neuse Bridge overthe Neuse River. Safety con-

cerns about the 72-year-oldbridge have prompted N.C.Department of Transporta-tion officials to ban vehiclesweighing more than 10 tonsfrom driving across thebridge. 
But that leaves about twodozen Wake County schoolbuses that are housed atWakefield High on one sideof the bridge trying to get tothe other. And most busesare responsible for morethan one route. Staggeredschool start times mean adriver can deliver one bus-load of students to a highschool or middle school andturn around and run an ele-mentary school route aswell. 

The Wake County schoolsystem sent a note home toparents that his office was“ant ic ipat ing most busroutes to run 10-25 minutesbehind schedule.” Schools 

Bridge
detours

school bus
routes

Two dozen buses are
affected by heavy

vehicle ban on Falls
of Neuse Bridge.

SEE BRIDGE, PAGE 13N

By Chelsea Kellner
STAFF WRITER

Growing up, Virginia wasthe shy one, using her paint-brush to create her ownworld. Mary Beth was al-ways surrounded by a crowdof friends, but she loved totag along at her big sister’sheels.
Decades later, the nowgrown-up Owen girls are ontheir fourth annual joint artexhibition exploring theworld of sisterhood throughbig sister Virginia Owen’swork as a painter and jewel-ry-maker and little sisterMary Beth Owen-Zdanski’spottery.

“We’ve never worked sideby side, but there oftenseems to be a connection be-tween our work,” Owen-Zdanski said. “It’s kind of bi-zarre – you can kind of tellwe’re related through ourwork.”
Sisters IV will open at theLocal Color Gallery in theGlenwood South district for

the December First Fridayevent. 
Owen is a Knightdale -based artist, while Owen-Zdanski works out of a stu-dio in Pittsboro. Both sisterswill be at the event Friday todiscuss their work with gal-lerygoers.

Owen is tall, thin and fun-ny, gallery manager AdrienMontoya said, while Owen-Zdanski is the shorter, moreoutgoing sister. 
Both have a tremendousamount of energy. They’revery close.

SEE ART, PAGE 11N

Connected by
blood – and art

Mary Beth
Owen-

Zdanski

Virginia
Owen

FIRST FRIDAY 

By Chelsea Kellner
STAFF WRITER

Heads turn as the HughMorson High School fightsong rings out over the busylunch tables, loud and cleareven though the schoolclosed 55 years ago.
The song ends with a hear-ty “Rah! Rah! Rah!” and a fewscattered cheers, and thesingers return to their hotdogs and high school gossipdating back to the class of1935.

Morson High School islong gone. But once a month,its spirit lives again on Per-son Street.
“We all look a little differ-ent, but personalities haven’tchanged much,” said Flor-ence Smith, 86, class of 1942.“The class clowns are stillthe class clowns.”

For the past 10 years, onthe last Friday of everymonth, Person Street Phar-macy has hosted a gatheringof what nonagenarian alum-nus G. Wesley Wil l iams(class of ’37) calls “the mostvenerable and enthusiasticgroup of high school alumniin the world”: Hugh MorsonHigh S choo l g raduateswhose memories of and loy-alty to the school have lastedlong past its closing in 1955.Most say they wouldn’thave expected to still be

meeting 50 years or more af-ter their high school gradua-tion, but there’s just some-thing about Morson. Maybeit’s the shared memory of thenow-gone building with itsthree stories and stone gar-goyles. Maybe it’s the teach-ers, instructors who knewthat, as children of the GreatDepression, their studentsmight not be able to affordcollege.
“They gave us an educa-tion that was the equivalentof any liberal arts educationtoday,” Williams said. “Youwant to know anything aboutdangling participles or dou-ble entendres, just ask us.”But mostly, it’s the camara-

derie of reconnecting withthe dwindling number of fel-low alumni who wore thepurple and gold Morson col-ors that brings most back ev-ery month.
It started with a group offour friends meeting forlunch to talk about old times.The group has since grownto a couple dozen alumniwho gather to nosh on thepharmacy’s hamburgers andhot dogs and reminisce abouttheir bitter rivalry withBroughton (“worse thanDuke and Carolina,” said Pa-tricia Silver, class of ’55),about Miss Barb ie who 

SEE MORSON, PAGE 5N

Seems just like old times

Marion Aretakis, a Hugh Morson High School grad,greets other alumni recently during a monthly lunch.TRAVIS LONG - tlong@newsobserver.com

Are you going all out thisyear with your holiday lightsand decorations? Let us know. Remember, throughout theholiday season we’ll publishphotos of the best/most cre-ative decorating jobs on thefront page of the North Ra-leigh News and Midtown Ra-leigh News in a feature we’recalling Scenes of the Season.Maybe you overdo the out-side of your house, Griswoldstyle. Maybe you go for a moresubtle or serene approach.Maybe lights aren’t your thingand you choose to fill youryard with hundred of tiny rein-deer figurines. 
Whatever your approach,we want to see it.
We plan to run one photoeach Wednesday through Jan.2. If we’re overwhelmed withgreat photos, we will run themin the Sunday paper, too. Youcan e-mail your photos to ja-son . fos te r@newsobser -ver.com. Please include yourname, where you live and abrief summary of the inspira-tion or tradition behind yourdisplay.

All photos become propertyof the News & Observer andmay be published in any for-mat an unlimited number oftimes.

We want your
best Scenes of

the Season

Facebook.com/
NorthRaleighNews

Twitter.com/
NRaleighNews
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By Chelsea Kellner
STAFF WRITER

Growing up, Virginia wasthe shy one, using her paint-brush to create her ownworld. Mary Beth was al-ways surrounded by a crowdof friends, but she loved totag along at her big sister’sheels.
Decades later, the nowgrown-up Owen girls are ontheir fourth annual joint artexhibition exploring theworld of sisterhood throughbig sister Virginia Owen’swork as a painter and jewel-ry-maker and little sisterMary Beth Owen-Zdanski’spottery.

“We’ve never worked sideby side, but there oftenseems to be a connection be-tween our work,” Owen-Zdanski said. “It’s kind of bi-zarre – you can kind of tellwe’re related through ourwork.”
Sisters IV will open at theLocal Color Gallery in theGlenwood South district forthe December First Fridayevent. 

Owen is a Knightdale -based artist, while Owen-Zdanski works out of a stu-dio in Pittsboro. Both sisterswill be at the event Friday to

discuss their work with gal-lerygoers.
Owen is tall, thin and fun-ny, gallery manager AdrienMontoya said, while Owen-Zdanski is the shorter, moreoutgoing sister. 

Both have a tremendousamount of energy. They’revery close.
“When they see each oth-er, you can see it in their fac-es,” Montoya said. “Theysmile a lot, and they chattera lot.”

The sisterhood themethreads through the entireevent, expanding beyondjust their own family rela-tionship. 
Owen’s pa int ings aremostly of women’s faces,“with the theme in mind thatwe’re all sisters.” 

SEE ART, PAGE 7M
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FIRST FRIDAY 

Are you going all out thisyear with your holiday lightsand decorations? Let us know. Remember, throughout theholiday season we’ll publishphotos of the best/most cre-ative decorating jobs on thefront page of the North Ra-leigh News and Midtown Ra-leigh News in a feature we’recalling Scenes of the Season.Maybe you overdo the out-side of your house, Griswoldstyle. Maybe you go for a moresubtle or serene approach.Maybe lights aren’t your thingand you choose to fill youryard with hundred of tiny rein-deer figurines. 
Whatever your approach,we want to see it.
We plan to run one photoeach Wednesday through Jan.2. If we’re overwhelmed withgreat photos, we will run themin the Sunday paper, too. Youcan e-mail your photos to ja-son . fos te r@newsobser -ver.com. Please include yourname, where you live and abrief summary of the inspira-tion or tradition behind yourdisplay.

All photos become propertyof the News & Observer andmay be published in any for-mat an unlimited number oftimes.

We want your
best Scenes of

the Season

By Ray Martin
STAFF WRITER

RALEIGH — The city has tak-en another step toward re-vamping Isabella CannonPark, a small neighborhoodpark near N.C. State’s cam-pus.
The City Counci l ap -proved a construction con-tract for $312,000 worth ofimprovements to the park atits last meeting. Voters ap-proved that money in a 2003parks bond referendum.The largest of three parksnestled in the UniversityPark neighborhood, IsabellaCannon stretches 3.5 acres.It’s located at 498 GardnerSt.

It currently has a rest-room, picnic tables, grills, abasketba l l cour t , openspace, a small ball field andan area for small children.The first stage of improve-ments will include demolish-ing the existing restroombuilding, extending the play-ground and picnic area, add-ing a rock climbing area anda pavilion. The city also willmake drainage repairs, re-move the ball field lights andf e n c e s a n d a d d t r a i l sthroughout the park.

The long-term plan for thepark includes a rain garden,outdoor classroom and op-portunities for wildlife gar-dens.
Joe Boisvert, president ofthe University Park Home-owners Association, saidresidents in the neighbor-hood are excited about thec h a n g e s , w h i c h t h e yweighed in on in the roughlyfive-year planning process.“Neighborhood residentsbeen active in working with(the city) to develop a parkthe community wants tosee,” Boisvert said. “Thegreat thing that’s going tohappen is the new projectwill incorporate all of thepark grounds so it’s more us-er friendly to everyone.There was a lot of space thatwasn’t being utilized.”The park is the site of thene ighborhood ’s annua lspring and Halloween par-ties.

It formerly was known asGardner Street Neighbor-hood Park and was renamedto honor Raleigh’s only fe-male mayor, Isabella Can-non, who died in 2002 at theage of 97. Cannon served asmayor of the Capital Cityfrom 1977 to 1979, and wasthought to be an advocatefor her University Parkneighborhood.

ray.martin@newsobserver.comor 919-836-4952

Upgrades
coming to
local park

Voters approved the
work at 3.5-acre

Isabella Cannon in a
2003 referendum.
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By Chelsea Kellner
STAFF WRITER

RALEIGH — Heads turn asthe Hugh Morson H ighSchool fight song rings outover the busy lunch tables,loud and clear even thoughthe school closed 55 yearsago.
The song ends with a hear-ty “Rah! Rah! Rah!” and afew scattered cheers, and thesingers return to their hotdogs and high school gossipdating back to the class of1935.

Morson High School islong gone. But once a month,its spirit lives again on Per-son Street.
“We all look a little differ-ent, but personalities haven’tchanged much,” said Flor-ence Smith, 86, class of

1942. “The class clowns arestill the class clowns.”For the past 10 years, onthe last Fr iday of everymonth, Person Street Phar-

macy has hosted a gatheringof what nonagenarian alum-nus G. Wesley Wil l iams(class of ’37) calls “the mostvenerable and enthusiastic

group of high school alumniin the world”: Hugh MorsonH i g h S c h o o l g ra d u at e swhose memories of and loy-alty to the school have lastedlong past its closing in 1955.Most say they wouldn’thave expected to still bemeeting 50 years or more af-ter their high school gradua-tion, but there’s just some-thing about Morson. Maybeit’s the shared memory of thenow-gone building with itsthree stories and stone gar-goyles. Maybe it’s the teach-ers, instructors who knewthat, as children of the GreatDepression, their studentsmight not be able to affordcollege.
“They gave us an educa-

Marion Aretakis, class of 1939, waves to fellow Hugh Morson High School alumni recently during a recent reunion

lunch. The lunches are organized by the school’s former students and held on the last Friday of each month.
PHOTOS BY TRAVIS LONG - tlong@newsobserver.com

SEEMS JUST LIKE
OLD TIMES

Hugh Morson High School may be gone, but its spirit lives on

Milton Hobbs takes pictures during the lunch at PersonStreet Pharmacy in Raleigh.

SEE MORSON, PAGE 5M

By Carla TurchettiCORRESPONDENT
Wakefield High Schoolsophomore Emily Buhr waitsin the dark each morning forthe school bus to arrive. Thebus route that has always got-ten an early start is now roll-ing even earlier so that thedriver can dodge a new ob-stacle – a bridge the bus can’tcross.

“The first day was a night-mare,” Buhr said. “So theytold us to get out here 15 min-utes earlier.”
Buses are beginning routesearlier, dropping students offlater and navigating detourpatterns because of a newweight limit on the Falls ofNeuse Bridge over the NeuseRiver. Safety concerns aboutthe 72-year-old bridge haveprompted N.C. Departmentof Transportation officials toban vehicles weighing morethan 10 tons from drivingacross the bridge. But that leaves about twodozen Wake County schoolbuses that are housed at Wake-field High on one side of thebridge trying to get to the oth-er. And most buses are respon-sible for more than one route.

Staggered school start timesmean a driver can deliver onebusload of students to a highschool or middle school andturn around and run an ele-mentary school route as well. The Wake County schoolsystem sent a note home toparents that his office was “an-ticipating most bus routes torun 10-25 minutes behindschedule.” Schools officials areasking parents to bear withthem as they try to adjustsome routes and schedules.But having a bridge involvedmeans finding other ways toget around the river, they say.That means buses are usingalternate routes like Highway98 and Capital Boulevard toget from one part of Falls ofNeuse Road to another. “The Transportation De-partment is going to look forways to minimize those de-lays,” said Greg Thomas, aschool district spokesman. “Ifsome potentially quickerroutes are suggested or discov-ered they will put some busesdown those roads to see howthey time out and see if sometime savings could be real-ized.”
In the meantime, the situa-

tion leaves parents with lots ofuncertainty.
“Not only is the bus late – itis also unreliably late,” saidparent Heather Gillespie, whonow drives her two sons andtwo neighborhood children toschool. 

Parent Stephanie Arm-strong said her two childrenwon’t be waiting for the schoolbus as long as the time frame isso open-ended. 
“It seems like there shouldhave been a better solution in-stead of telling us they will be10 to 25 minutes late everyday. How do you plan forthat?” 

The original plan was toclose the bridge permanentlyin January so that it could bereplaced, said Reese Briley, abridge maintenance engineerfor NCDOT. But to minimizethe amount of traffic being de-toured, officials want to keepthe bridge open until Octoberof next year, Briley said. That’swhen DOT expects the first ofa pair of new bridges to becomplete as part of the $29million Falls of Neuse realign-ment and widening project.
cturchetti@nc.rr.com

Bridge safety promptschanges to bus routes
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THIS WEEK
GARNERCLEVELAND.COMThe Town Garner Town Council meets; see Sunday’s Record

for the story. Also in Sunday’s edition: local schools get their
report card from the state. 

We can help!
GARNER • 515 VILLAGE COURT...919-779-4266

Hours of Operation: Monday-Friday 8 to 6, Saturday 8 to 1

Serving Our Area for Over a Decade6 Months Same As Cash (w.a.c)
FREE Engine Light Check   /   Ask about our FREE Towing

If These Lights Are On...
If These Lights Are On...

ANY MAJOR INTERNAL AUTOMATICTRANSMISSIONREPAIR

200. OFF
$ 00

One coupon per customer. Not valid with other offers. Must be presented at time of vehicle drop off.Valid at Village Court location only.Cottman Transmission    Expires: 7-31-11

A+ RATING

8-31-11

By Colin CampbellSTAFF WRITER
SMITHFIELD — JohnstonHealth leaders might hire a pri-vate company to run the be-havioral-health unit at John-ston Medical Center in Smith-field. Raleigh-based Holly Hill

Hospital says it can save mon-ey by reducing the number ofuninsured patients served.The 20-bed Smithfield un-it, which treats substanceabusers and psychiatric pa-tients, is costing JohnstonHealth about $2 million ayear to keep open, JohnstonHea l th Chie f Execut iveChuck Elliott told county offi-cials last Wednesday. HollyHill, meanwhile, expects tosave $750,000 in the firstyear, and the private hospital

thinks the unit could breakeven within three years.“Financially, we can’t sup-port it at the level we’re sup-porting it,” Elliott said, add-ing that the unit could close ifnothing changes. “It’s notsustainable.”
Leaders from JohnstonHealth and Holly Hill metWednesday with JohnstonCounty department headsand six county commission-ers. The presence of that ma-ny commissioners appeared

to be a violation of North Car-olina’s open-meetings law,since commissioners did notnotify the public that a major-ity of them planned to attend.Nearly a third of patients inthe behavioral-health unitdon’t have insurance, and Hol-ly Hill leaders want to changethat, although it’s illegal toturn away patients becausethey can’t pay. Instead, HollyHill would stop treating sub-

Hospital urges changeBut proposal onbehavioral-healthunit meets
opposition.

SEE HOSPITAL, PAGE 5A

veloped an attitude of person-al accountability when it cameto students’ success. “Everykid in Johnston County thatdoesn’t make it – it bothersme,” he said. “There’s a hugeprice that kid’s going to paybecause we couldn’t figure outhow to make it work for him.”Beamon has been front andcenter in Johnston school ad-ministration for years, but hesaid he never aspired to be-come superintendent. “Toomuch politics,” he said. “I’drather teach a kid than have tobattle a politician.”Even so, Beamon isn’t shyabout sounding off on politi-cal issues that shape schools.He worries that charterschools and vouchers for pri-vate schools will draw more-affluent students away fromtraditional public schools. Poor students have a hardert i m e at t e n d i n g c h a r t e rschools because those schoolsdon’t offer transportation orfree and reduced-price lunch-es, Beamon said. “The potential danger in 

By Sarah NagemSTAFF WRITERIn the late 1980s, Keith Bea-mon loaded 15 desktop com-puters into the back of his Dat-sun truck and headed out toJohnston County middleschools. 
D u r i n gt w o - w e e kc o u rs e s a teach school,his goal wasto introducet h e l i t t l e -known worldof computers c i e n c e t ostudents and teachers.Beamon, now 58, retiredAug. 1 as the Johnston CountySchools’ chief academic offi-cer. During a career in John-ston that spanned three de-cades, he helped schools ush-er in new technology, adapt toever-changing student assess-ments and deal with a massivegrowth spurt.Through it all, Beamon de-

Veteran
school leader

retires

Keith
Beamon

Beamon wasacademics chief

SEE BEAMON, PAGE 5A

By Sarah NagemSTAFF WRITER
C L E V E L A N D — W h e n i tcomes to hot dogs, manyJohnston County natives willaccept no substitute – thefranks must be red, and theymust be Bright Leaf.So shortly after Snoopy’sHot Dogs & More opened inthe Cleveland community ayear ago, its owners embracedthe local tradition and expan-ded the eatery’s menu to in-

clude the red franks, which aremade by Smithfield-basedcompany Carolina Packers. 

Ginger Duncan, 12, enjoys a Bright Leaf hot dog at
Snoopy’s in the Cleveland community.PHOTO BY SARAH NAGEM

At Snoopy’s,brown or red?

SEE SNOOPY’S, PAGE 5A

SNOOPY’S HOT DOGS& MORE
Address: 82-101 Glen Road, Gar-ner.

Hours: 10:30 a.m. to 10 p.m. Mon-day through Saturday; 11 a.m. to 10p.m. Sunday.

DISHSNOOPY’S

Today’s edition marks amilestone for the Record.We’re changing our name tothe Garner-Cleveland Recordto reflect a change in our de-livery area.
We’ll continue to bring yourobust coverage of Garner, andwe’ll look for more news andfeatures in the Cleveland com-

munity. Our newest communi-ty newspaper, The ClaytonNews-Star, will focus its cover-age on its namesake town.We’ll share that in the Recordwhen it’s of interest to Garnerand Cleveland residents.The Record will continueto focus on news and informa-tion from these two vibrant

communities, and we inviteyou to share what’s going onin Garner and Cleveland. Wewelcome information aboutschool events, community ac-tivities, civic clubs, studentachievement, new businessesand faith communities. You’llfind deadlines and submis-sion information on page 2 in

a box titled “Send us yournews.” We also welcome yourletters to the editor and yourfeedback about how we’re do-ing. Thanks for reading theRecord. 

Felicia Gressette, VicePresident/ Marketing &Community Publishing

Welcome to the new Record

By Colin CampbellSTAFF WRITERCLAYTON — Someone once brought Jona-
than Acord a 1955 Gibson electric guitar –
broken into six pieces, the wood warped
from a half-century in a hot attic.In a few months, Acord had the guitar
back in playing condition. Acord is a luthier
– or someone who repairs stringed musical
instruments – and there are few instru-
ments he can’t fix at his small workshop
near the Johnston County Airport.“I’m kind of the last resort before chunk-
ing it in the trash,” said Acord, a gray-beard-
ed longtime land surveyor with several gui-
tar picks tucked into his Stetson hat.Many of the instruments that line Acord’s
workshop walls are more than a century old.
Some are rare instruments from long-gone
manufacturers; others are family heirlooms
that haven’t been played in decades. All
have seen better days.But where some see scrap wood, Acord
sees the potential to resurrect a musical
tone that hasn’t been heard in generations.
“I like bringing one back alive that hasn’t
been played for 50 or 100 years,” he said.

But for these neglected instruments, spare
parts and glue aren’t nearly enough. Acord
can spend months working on a repair, using
ammonia to straighten out warped boards
and plucking carefully chosen parts from his
stash of scrap instruments.An authentic restoration takes research too.
With each instrument that comes in, Acord
scours the Internet and old instrument cata-
logues to find out where something was made
and by whom. In some cases, he can find blue-
prints from the original manufacturer.But with most instruments, it can be hard
to replicate the original sound. So Acord re-
lies on his clients to tell him what they want
to hear. “What sounds fantastic to one per-
son sounds horrible to another,” he said.Acord didn’t go to school for this – he
learned it the old-fashioned way, from the
owner of a music store in the Cleveland
community who was looking to retire. And
he started by experimenting with broken in-
struments and reselling them. His business
has grown by word of mouth, since he
doesn’t advertise or have a website. 

Jonathan Acord works on a rare Vega guitar at his shop near Clayton. Acord is a

luthier, or someone who repairs stringed musical instruments.
PHOTO BY COLIN CAMPBELL

GUITAR BLUES?NOT A PROBELMJohnston man repairs musical instruments

SEE LUTHIER, PAGE 5A

By Sarah NagemSTAFF WRITER
GARNER — The Towne Play-ers of Garner are bringing an-other popular Disney show totown.

The troupe’s kids and teenswill perform “Disney’s Alad-din Jr.” Thursday through Sat-urday at the Garner HistoricAuditorium. 
Every season, the TownePlayers’ lineup includes oneproduction with a cast ofyoungsters. Last year’s pro-duction of “Beauty and theBeast” was a hit, so directorBeth Honeycutt said she de-cided to bring Disney back foran encore. 

“We had so much successwith the Disney show lastyear, and we had so much funwatch ing the k ids comedressed in their Disney cos-tumes,” Honeycutt said. Each performance day, kidscan go to the auditorium ahalf-hour before showtimedressed in their favorite fairy-tale garb for a sing-along withthe cast. Also, they can visitwith the cast members at 9a.m. Thursday and Saturdayat Chick-fil-A in White Oakshopping center.The kids’ show typicallydraws a big cast, and this yearis no exception. “Aladdin” fea-tures 72 youngsters ranging inage from 5 to 19, Honeycuttsaid. 
“Last year we had 86, so thisis a little more manageable,”she said.

The story of Aladdin is aclassic, as is its theme ofbreaking free of society’s re-straints to pursue true happi-ness. 

Towne
Players
to stage
Disney

SEE PLAY, PAGE 5A
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Living in America again can

be terribly strange. 
Before Iraq it felt like every-

thing was leading up to Iraq.

Why am I hanging around

Boston working on a Web site

for the Diocese of Massachu-
setts Veter-
ans’ Minis-
try? Well, I’m
leav ing for
Iraq in a few
months, not
enough time
to get settled
in a normal
job. Why am
I back in Cha-
pel Hill, stay-

ing with my parents and mak-

ing the rounds with my old

friends? Well, I’m headed off

on the Activation in a few

weeks; I need to see every-

body while I have the chance.

There was meaning, a tex-

ture to my life, a goal. Now

that I have returned, now that

I have been out of the military

for about three months, I of-

ten find myself asking, What

am I doing? 
I own part of a small compa-

ny that I started with my older

brother. I work seven days a

week, usually. Lots of work for

very little money. The idea is

that one day there will be

more money, enough to have a

little freedom. It is a fine idea,

but it is hard to get there. The

economy is hard right now. It

is difficult to carve out a piece

of it of any size. Just about ev-

eryone I know gets up every

day to struggle.
A friend suggested we make

a straw dummy, write “The

Economy” on the shirt, and

beat it until we feel better. I de-

clined on the principle that it

didn’t seem like it would do

any good, but still, I can see

the draw. 
That fight for your daily

bread is very different from

the fight over in the Sandbox.

Over there you are fighting for

some version of the Greater

Good. Even for folks who

might not entirely believe in

the Big Mission, the one

about the WMDs or whatever

the folks in front of the TV

cameras finally decided it was.

And there were the folks in my

unit, there was still an amaz-

ing unity of purpose in taking

care of each other, making

sure that your fellow soldiers

were safe and able to properly

perform their missions.
When I was over there I

could dream about what it

would be like when I came

home, about how wonderful it

would be to sit out on the lawn

at Weaver Street, drinking a

good dark beer and eating 

What
am I

fighting
for now?

MY VIEW

SAM 
TAYLOR

SEE MY VIEW, PAGE 7A

By Alex O’Connell
CORRESPONDENT

When John Crumpler start-

ed his Durham Technical

Community College’s micro-

economics course, he com-

pared it to “jumping into a

lake full of ice-cold water.”

It’s no wonder. At 16, the

Hillsborough teen was the

youngest in his class, a junior

from Middle College High

School taking a college-level

course, surrounded by much

older classmates.
Crumpler started in Dur-

ham Tech’s Dual Enrollment

program in June 2009. Dual

enrollment lets high school

students get a head start by

taking college credits that

count toward a diploma and

degree.
Now a senior, he has since

taken more col lege - level

courses, from calculus to auto-

motive technology, and appre-

Program
offers a

head
start

Students get a
jump on college

LEARN MORE

http://www.durhamtech.edu/

admissions/highschoolstu-

dent.htm

SEE STUDENTS, PAGE 9A

By Tammy Grubb
CORRESPONDENT

CEDAR GROVE — Until Oct.

27, this has been a great year

for Orange County farmer

Joe Thompson.
In March, the 61-year-old

won N.C. A&T State Univer-

sity’s Small Farmer of the

Year award for successfully

transitioning from tobacco

to prawns – a Malaysian

shrimp-like crustacean. 
He opened a third pond

a n d s t a r t e d wo rk o n a

fourth, harvesting 5,200

pounds in September and

October. He even built a

hatchery and nursery, ex-

pecting to breed juveniles

for himself and other farm-

ers in North Carolina and

Virginia. The farm was well

on its way to meeting a five-

year goal of harvesting

7,500 pounds by 2011.
Then the tornado struck.

Thompson said he was

working on an old combine

Oct. 27 and was covered in

diesel fuel, so he came in to

wash up. At first, he heard

what he thought was a heli-

copter or train in the dis-

tance. But as the sound got

louder and closer, he went to

look out the door.
“I saw it coming in, and it

saw me going out, under the

house, in my underwear,” he

said.
With his wife, Geraldine,

at work, Thompson hid

alone under the house until

the storm passed. When he 

Tornado devastates prawn farm 
Award-winning

Cedar Grove farmer

must rebuild after

October storm

Joe Thompson picks up plastic from the shoreline of

one of his two ponds in this photo from last spring. A

recent tornado destroyed most of his equipment.

HARRY LYNCH - hlynch@nando

SEE PRAWN, PAGE 9A

The Carolina Ballet brings

famous ho l iday show to

UNC’s Memorial Hall this

weekend. Page 8A

ARTSWEEK
INSIDE

By Dave Hart
STAFF WRITER

CHAPEL HILL — When Susan and Paul

Shareshian bought and re-opened the

Varsity Theatre last year, by their own

admission they didn’t know much

about running a movie theater. 

In fact, they had never owned a busi-

ness of any kind. 
“I had done some catering and stuff a

long time ago, but, no, we had never op-

erated a movie theater or anything like

that,” Paul Shareshian said. “We read a

lot. This whole thing has been a huge

learning experience. And one thing

we’ve learned is how true at least one

thing we read was: ‘Know your audi-

ence.’”
They seem to have done that. The

Shareshians bought the 80-year-old

Varsity several months after sagging

ticket sales prompted its previous own-

er to close it, leaving Franklin Street

without a movie theater for the first

time in almost a century. 

The Shareshians renovated the Varsi-

ty and announced their intention to

show classic films as well as second

runs of recent releases, with all tickets

just $3. 
They re-opened the theater during

Thanksgiving weekend of 2009, begin-

ning with the beloved 1939 classic

“The Wizard of Oz.”
Last Friday they marked the Varsity’s

first anniversary back in business. The

movie to mark to milestone: “The Wiz-

ard of Oz.” 
They intend to show the 1939 classic

every Thanksgiving.
“What’s so great about showing mov-

ies like ‘The Wizard of Oz’ or ‘Casa-

Varsity Theatre owner Paul Shareshian, left, and his brother-in-law Jack Guthrie man the soda fountain as

moviegoers line up for a matinee showing of ‘The Wizard of Oz’ last Friday. 

HARRY LYNCH - HARRY LYNCH - HLYNCH@NEWSOBSERVE

Moviegoers line up outside the

Varsity Theatre for ‘The Wizard of

Oz.’ The local landmark re-opened

a year ago under new owners Paul

and Susan Shareshian.

NOW SHOWING
Varsity celebrates first year after re-opening

SEE VARSITY, PAGE 10A

HILLSBOROUGH — The Or-

ange County Department of

Social Services is recruiting

sponsors and donors for the

annual county holiday pro-

grams.
The programs, sponsored

by the department with Toys

for Tots and Balloons and

Tunes, provide new toys and

clothing for low-income, at-

risk Orange County children.

This year, the organiza-

tions will try to provide toys

to more than 7,000 Orange

County children. Referrals

come from the school sys-

tems, nonprofits and other

county agencies.
“There are many families

in our community that are

struggling financially right

now, and the extra burden of

the holidays is just too much

for them,” said Nancy Cos-

ton, director of the Depart-

ment of Social Services. “It

can be really difficult for par-

ents to explain why there are

no gifts to give.”
The Department of Social

Services is operating two hol-

iday programs:
■ Share Your Holiday, in

partnership with Balloons

and Tunes, pairs families

served by the agency with

sponsors from the communi-

ty.
Families submit wish-lists

that often include coats,

shoes and other clothing

items, as well as toys. 
Donors may choose to

sponsor a family or give mon-

ey that will be used to pur-

County collecting toys
for holiday gift drive

SEE TOYS, PAGE 7A

By Katelyn Ferral
STAFF WRITER

CHAPEL HILL — It’s been 10

years since Durham accoun-

tant Wil Bristow got HIV, the

virus that causes AIDS, from a

sexual partner. 
Although he feels like a pari-

ah at times, Bristow readily

talks about his experience.

Discussion about HIV/AIDS is

lacking, he says, and preven-

tion is suffering because of it.

“It’s sad that both the gay

and straight communities fall

flat on their faces,” he said.

“It’s kind of off the radar for

everybody.”
A new documentary re-ex-

amines HIV/AIDS in North

Carolina.
“Heart to HAART: The

State of the HIV/AIDS Move-

ment” premiering Friday dur-

ing World AIDS Week, looks

at the education, policy and

people behind the epidemic

t h r o u g h o u t t h e s t a t e .

(HAART stands for Highly 

New film
focuses on
HIV/AIDS

SEE DISEASE, PAGE 10A

Home. Coming home. Leaving home. Where the

heart is. For our second

annual Readers Writes

issue we want to hear

your stories of home.

We are looking for short

stories and essays of up

500 words, short poems

and photographs (jpegs,

200 dpi) for a special is-

sue devoted to you.

Please send submis-

sions to editor@nan-

do.com by Wednesday,

Dec. 22, for publication Dec. 29. Thanks. 

READERS’ WRITES

By Johnny WhitfieldSTAFF WRITERWENDELL — A year after a re-porter asked for e-mails to andfrom the town’s elected offi-cials, the town board has beenpresented with a proposedpolicy for dealing with suchrequests.
The policy was presented to

commissioners last Mondaywith little discussion by Inter-im Town Manager Teresa Pin-er.
The issue was to have beenincluded on the agenda forlast week’s meeting, but whenthe agenda was released theweek before, no mention ofthe policy was included.After requests for an expla-nation, Piner presented com-missioners with copies of thedraft policy near the end oflast week’s meeting.

Piner said Monday she hadnot included the item on lastweek’s agenda because thetown’s IT staf fer, TamahHughes, and the town attor-ney, Jim Cauley, had not com-pleted their review of the pol-icy.
Piner said Hughes has alrea-dy made recommendationsfor changes to the proposedpolicy.

“I haven’t had time to evenlook at the changes she’s rec-ommending,” Piner said.

Piner said commissionersmay be asked to approve thepolicy at the town board’sDec. 13 meeting, but it willmost likely be January beforethe board makes a decision onthe proposal. 

E-mails are public
The proposed policy detailswhat e-mails must be retainedand made available for publicinspection. It also says e-mailsrelated to town business on

the personal computers oftown employees and electedofficials are public records.In December, 2009, theEastern Wake News request-ed copies of e-mails to andfrom town commissioners andthe mayor that dealt withtown business.At the f irst meeting inwhich three newly-electedcommissioners were sworn in-to office, the board went intoclosed session to seek advicefrom Cauley on how to handle

the request.Cauley told the newspaperhe would review the requestand make a recommendationto commissioners.That recommendat i ondidn’t come until this fall, af-ter David Elliott, a lawyerwith the N.C. Attorney Gener-al’s Office, spoke to Cauleyand urged him to establish aprocess for responding to thenewspaper’s request. On Oct. 

Board will consider e-mail policy
Media requests fore-mails came a yearago.

SEE E-MAIL, PAGE 5A

By Johnny WhitfieldSTAFF WRITERPILOT — By 7:30 Thursdaymorning, the parking lot atthe Pilot Community Centerwas full. The overflow wasabout to fill the constructionlot next to the communitypark that’s now under con-struction.
Inside the CommunityCenter, which doubles as thePilot Lion’s Club Building,more than 1,000 peoplepassed through the servingline on Thanksgiving morn-ing to fill their plates with atraditional southern break-fast.

“We’ve been doing it forabout 25 years. We get a lotof people who drive a longway to attend. It’s become atradition. It’s really becomea community event,” saidGraham Baker, a Pilot Lionwho spent his time Thurs-day morning prepar ingabout 30 lbs. of grits.“It’s a lot of hard work. Ifyou ever get behind with thegrits, you can’t get caughtup. You’ve got to have a lot of

hot water on hand and keepone pot ready while you’reworking on the next one,”Baker pointed out.In fact, the Pilot Lionshave become adept at feed-ing large crowds. With a ros-ter of about 40 members,about 75 percent of the clubturns out each Thanksgivingmorning to help put on thebreakfast. Baker said othermembers of the communitywho aren’t members of theclub also like to pitch in.

Thursday’s event called forthe Lions to cook 22 hamsand fry up 500 lbs. of sau-sage.
“We all have our little jobs,so we come in and knowwhat we need to do. We looklike a well-oiled machine,”Baker said.The event began severalyears ago as a fundraiser tohelp pay for the purchase of28 acres of land the clubwanted to turn into a park.The club sold the property

to Franklin County, whichwas better positioned to wingrant funds to help developthe park.
The event is still a signif-icant fundraiser, althoughthe Lions don’t set a pricefor the Thanksgiving mealthey serve. Donations andmoney raised through a re-verse raff le at the eventhelped raise about $11,000this year.

But Baker says the eventhas become more a social oc-casion than a fundraiser.“It has become a neighbor-hood event. There’s a lot ofsatisfaction in doing some-thing like this that so manypeople want to be part of,”Baker said.The Lions feed the BunnHigh School football teameach year on Thanksgiving,which Baker points out isgenerally in the midst of aplayoff run at Thanksgiving.The event also attractedmost every uniformed lawenforcement o f f i ce r in 

Marvin Perry had his hands full with three frying pans of sausages to feed the crowd that turned out for the

Pilot Lions Club's Thanksgiving Breakfast.
STAFF PHOTOS BY JOHNNY WHITFIELDTHANKSGIVINGPILOT-STYLEAnnual breakfast has become a social phenomenon

Pilot Lions fed breakfast to about 1,100 people Thurs-

day morning. A good portion of that number filled

the Community Center by about 7:30.

SEE PILOT, PAGE 5A

By Denise ShermanSTAFF WRITERKNIGHTDALE — The formertreasurer of the N.C. Renais-sance Faire said she resignedfrom her position because ofhow the organization’s busi-ness was handled and its fi-nancial state.“I have deep concern overthe f inancial stabi l i ty ofNCRF,” said Sherrie Wil-liams, a social worker fromRocky Mount and longtimeRenaissance Faire volunteer.Williams, who served as trea-surer of a local Girl Scoutboard, said she accepted thepost at NCRF because shethought she had skills thatwould be helpful. But instead,she found transactions in dis-array and she was limited inher ability to fix them.Williams said she and threeof the six board members re-signed in June. She said alarge group of volunteers planto boycott the faire.Its president, Donna Var-ner-Sheaves has sought ap-proval from Knightdale TownCouncil to hold the Faire inKnightdale. She is asking thetown for help from its publicworks department to clean upthe site after the fair and thepublic safety department forhelp maintaining crowd con-trol.
Town Manager Seth Law-less estimated it would costthe town from $5,000 to$10,000. At its last meeting,the town council decided tohold off on a vote until it had aproposal in place with exactlywhat it was agreeing to.A day after the meeting,Varner-Sheaves announced onthe North Carolina Renais-sance Web site and Facebookpage that the organization isholding the faire in Knight-dale every Saturday and Sun-day in April, 2011.“We have a site,” said Var-ner-Sheaves. “We feel thatwith the site we can announce 

Faire
finances
spark

concern
3 boardmembers quit

SEE FAIRE, PAGE 5A

By Johnny WhitfieldSTAFF WRITERWENDELL — For two meet-ings in a row, town commis-sioners debated the designand appearance of a sign in-tended to welcome travelersto downtown.Last Monday night, boardmembers raised even morequestions about the sign, ask-ing if the language on the sign– Welcome to Wendell – wasappropriate for a sign to be lo-cated smack in the middle oftown.
“We need to be looking atour gateway signage,” saidCommissioner Carol Hin-nant.

Commissioner Sid Baynessaid he was comfortable withlocating the sign at the en-trance to Main Street fromWendell Boulevard, but hesaid the wording of a signthere should welcome visitorsto historic downtown Wen-dell. He also suggested incor-porating the logo created bythe Historical Society to markthe creation of the WendellBoulevard Historic District.Commissioner Ginna Grayagreed that there was confu-sion about the purpose of thesign.
“I think if the five boardmembers didn’t understandthe purpose of the sign, that 

Town
waffles on
signage

SEE SIGNS, PAGE 5A

THIS WEEKEASTERNWAKENEWS.COM■ The Christmas holidayslurch into full swing this weekwith parades, tree lightingsand appearances by Santa andMrs Claus in all three easternWake County towns. We’ll bethere to capture all the actionand you can visit our Web siteright to get a glimpse of any ofthe s ights you may havemissed.
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By Jordan Cooke
STAFF WRITER

CARY — In a small, brightly

lit room at the Dorcas Thrift

Shop, a team of volunteers

scurried about on a recent

Thursday afternoon, side-

stepping each other as they

sorted through boxes and

baskets filled with dona-

tions.
Just a few yards away,

shoppers on the store’s sales

floor rubbed shoulders as

they weaved the i r way

through tightly-packed ais-

les filled with everything

from clothing to books to fur-

niture. Not to mention a va-

riety of trinkets and baubles.

“It’s a really good problem

to have,” said Linda Beam, a

Cary resident who has volun-

teered her time at the thrift

store for 15 years. “It’s great

that we have so many people

helping out and that we have

so much merchandise.”

To mee t the g rowing

needs of the community,

Dorcas is planning a move to

a larger space.
It’s a good sign for an orga-

DORCAS SPINS A NEW THREAD

Connie Montgomery, center, browses at the Dorcas Thrift Shop during her lunch break on a recent afternoon.

JORDAN COOKE - jordan.cooke@nando.com

Cary thrift shop plans move to meet increasing demand

Karen Blizzard of Efland scours shelves for vintage

goods, which she plans to use at her wedding.

SEE DORCAS, PAGE 6A

DORCAS MINISTRIES

Started in 1968 by Margaret

Keller, Dorcas Ministries is a non-

profit organization that helps

provide emergency relief for

community members facing 

crises.
Serving Cary and surrounding

areas, the organization operates

a crisis ministry, a food pantry

and daycare programs. It also

manages the Margaret Keller

Adult Scholarship Program,

which provides financial assis-

tance to adults seeking to fur-

ther their education.

With stuffed racks and packed

shelves, the organization has

outgrown its NE Maynard Road

location, home to the Dorcas

Thrift Shop, and is planning a

move in the spring to a larger

space at 171 High House Road.

By Andrew Kenney
STAFF WRITER

CARY — Hanukkah begins at

sundown today, and the Jew-

ish Festival of Lights will

glow brighter than ever in Ca-

ry this year.
Rabbi Yisroel Cotlar will

light the first candle of a nine-

foot-tall electric menorah at

Cary Towne Center tonight.

On Sunday, he will host what

he says is the town’s first pub-

lic Hanukkah celebration.

The apparent prior absence

of the holiday in Cary seems

odd given the town-affiliated

celebrations for Kwanzaa,

Hindu Diwali and Islamic

Eid.
Town officials said no one

had ever asked for the town to

help commemorate the Jew-

ish holiday until this year.

And the plans didn’t come to-

gether in time.
“It was very short notice;

we didn’t have the facility

availability yet,” said Lyman

Collins, the town’s cultural

art manager, who is consider-

ing a Jewish event for next

year.
The way the town of Cary

celebrates the holidays – par-

ticularly Christmas – caused

a stir a year ago.
For decades, the town

didn’t use the word “Christ-

mas” to describe its decorat-

ed trees. But last year resi-

dents complained about hyp-

er-political correctness. E-

mails and letters f looded

t o w n h a l l a s t h e s t o r y

grabbed national attention

during the holiday season.

Council members voted 6-1

in January to change the

name of Cary’s “Official Tree

Lighting Ceremony” to the

“Cary Christmas Tree Light-

ing Ceremony” and rename

the “Community Tree”– an

artificial tree inside Town

Hall – as the “Community

Christmas Tree.” The town

will host the event Saturday.

“I have never received as

much comment about one

particular item,” said Coun-

ci lman Don Frantz, who

pushed for the change. 

Mall to host menorah lighting
The town embraces

‘Christmas’ after

last year’s holiday

controversy.

IF YOU GO

Rabbi Yisroel Cotlar will light

the menorah at Cary Towne Cen-

ter each night of Hanukkah, from

Dec. 1 to Dec. 9, at 5:30 p.m.

The main lighting event, held

near the carousel at the mall, will

start at 4 p.m. Sunday and include

holiday songs, crafts and tradi-

tional holiday food.

The Town of Cary is celebrating

the season with an all-day event

Saturday starting at 10 a.m. down-

town.
It culminates in the Community

Christmas Tree Lighting at 6 p.m.

inside Town Hall.

SEE MENORAH, PAGE 5A

By Jordan Cooke
STAFF WRITER

APEX — For the las t 18

months, the house at 305

South Salem St. in downtown

Apex has remained vacant.

To increase her chances for

leasing the property in this

real estate market, owner Ann

Holland wants to offer the

property as a business loca-

tion. 
“The fact of the matter is, an

unrented property is harder to

deal with,” said Holland, who

owns Holland Jewelry in

Apex. “This property needs to

be changed so there would be

some way to lease it.”

But her request to the town

– and similar ones from her

neighbors – is sparking a de-

bate about the future look of

downtown.
Neighbors near the homes

owned by Holland and others

say they appreciate the finan-

cial concerns of the property

owners. But some fear that

opening the door to business-

es, especially retail stores, in

residential areas could have

broader implications.

“The residents on West

Chatham are residents,” said

Penny McGuire, who lives

across the street from one of

the properties up for rezon-

ing. “Houses that are used for

business have a different ap-

pearance and do not contrib-

ute to the neighborhood.”

“When you start to favor the

commercial side by expand-

ing that in this rezoning,” she

added, “then by definition

you’re diminishing the resi-

dential side.”
The requests to rezone four

properties near downtown

Apex seemed simple enough.

After all, town planners of-

ten field requests for changes

in land-use designations to al-

low property owners and de-

velopers to build a range of

pro jects – subdiv is ions ,

churches or retail centers, just

to name a few – in places

where they wouldn’t be al-

lowed otherwise.
But these requests drew a

crowd at a Nov. 16 public hear-

ing.
Those who support a mea-

sure to allow homes at 201,

203 and 305 South Salem and

207 West Chatham streets to

be converted to businesses

say the change will help fuel

the local economy. Oppo-

nents, however, worry that the

changes will forever alter the

character of their neighbor-

hood.
“I think everybody has the

same goal: keeping the integ-

rity of the downtown area,”

Paul Bitner, who owns a home

at 201 South Salem, said dur-

ing the rezoning hearing. “We

just have a slightly different

view of how to get there.”

Tom Colhoun, a local real

estate agent, asked Apex offi-

cials in November to rezone 

Apex
zoning

prompts
debate

SEE ZONING, PAGE 7A

H
idden behind the

stacks of clothes and

goods at the Dorcas

Thrift Shop are small offices

and a food pantry. This is the

home of Dorcas Ministries

crisis outreach, a program

funded largely by shop sales.

Jill Wissing, the crisis min-

istry manager, has worked for

nearly seven years to help

families going through tough

times. Her office helps fami-

lies in Cary and Morrisville,

and others by referral, with

emergency utility bills and

food supplies. The utility pay-

ment is a one-time check, so

Wissing must say no to one

family in order to say yes to

another one – a tough role in

any economy. 
She talked to correspon-

dent Anne Woodman about

the crisis ministry.
Q: What happens at Dorcas

during the holiday season? 

A: There is a change this

year – we used to adopt fami-

lies here and shop for the chil-

dren. But now New Horizons

Fellowship Church in Apex is

doing a Christmas Shop

where families can sign up

and are then assigned a spe-

cific day and time to shop.

White Plains United Method-

ist is also [packed] meals for

those families who [needed]

them at Thanksgiving.

Q: How has the economic

situation changed your out-

reach this year? 
A: We’re seeing so many

more people in danger of los-

ing their homes this year. We

have heard a lot of people say-

ing, “I never thought I’d be in

this situation.” These are

people who had donated to

Dorcas over the years and are

now in need of help them-

selves . His tor ica l ly, we

helped with electrical bills, 

A lifeline
for those
in need

SEE CRISIS, PAGE 6A

By Andrew Kenney
STAFF WRITER

FUQUAY-VARINA — When the

newest section of Judd Park-

way opens Dec. 27, motorists

will have another route to by-

pass congestion in the center

of the town. But construction

of the ring-shaped road will

also reshape at least a few

drivers’ commutes.
The town and the state will

close three railroad crossings

starting in 2012 to allow the

completion of the parkway’s

southwestern segment and

plan the northwestern seg-

ment.
The first round of closures

will cut Jones Street in half

near downtown.
In exchange for those clos-

ings, Norfolk Southern will

allow the next phase of Judd

Parkway to cross the railroad

once.
Carl Trice said he is wor-

ried that the Jones Street

closing may affect people vis-

iting his funeral home.

“That’s a route that people

have used for many years,”

said Trice, owner of Trice Fu-

neral Home. “We’d probably

have to readjust.”
A few hundred feet down

the road, the town will close a

little-used crossing that ac-

cesses a warehouse near

Main Street.
And a few miles west, the

state will close a bridged rail

crossing on Piney Grove-Wil-

bon Road for repairs. After

the bridge is repaired, the

town will close the nearby

Barefoot Road crossing.

None of the detours will

send drivers far astray.

The new route to Trice’s fu-

neral home, Fuquay-Varina’s

oldest minority-owned busi-

ness, sends visitors from

Main Street an extra block or

two. But he still wishes the 

Closure of rail crossings detours commuters

SEE DETOUR, PAGE 7A

The News & Observer

Planned new crossing
Possible new crossing

Planned closing

Possible closing
Fuquay-Varina will close five railroad crossings to open two 

more, per NCDOT rules.
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By Colin Campbell
STAFF WRITER

SMITHFIELD — Jeffrey Under-

wood was sentenced last week

to 13 to 16 months in prison

for killing 43-year-old Jerry

Messer of Four Oaks. 

Though he’d been charged

initially with first-degree mur-

der, a jury found him guilty of

involuntary manslaughter

and felony hit and run. After

Superior Court Judge Tom

Lock read the sentence, Un-

derwood, 33, of Four Oaks

was taken into custody, and

his mother left the courtroom

sobbing.
The verdict was the least of

three charges the jury could

consider. Lock had dropped a

first-degree murder charge,

but jurors had the option to

consider second-degree mur-

der, voluntary manslaughter

or involuntary manslaughter.

The latter is defined as a negli-

gent act that leads to some-

one’s death.
Underwood faced charges

that he deliberately ran over

Messer during a confronta-

tion in 2008 at the intersec-

tion of U.S. 701 and N.C. 96 in

Four Oaks.
Amy Messer, Jerry Messer’s

sister-in-law, said family mem-

bers were disappointed by the

trial’s outcome, but she said

prosecutors did an excellent

job. “I couldn’t believe the jury

only found him guilty of invol-

untary manslaughter; we

were hoping for a more pun-

ishable sentence,” she said.

Earlier last week, Under-

wood took the witness stand

in his own defense. As he

started to drive away, he testi-

fied, he turned the wheel to

avoid hitting Messer, but he

thinks Messer might have

jumped onto the hood of his

car.

Underwood found guilty

Jeffrey Underwood’s defense attorney, Jack O’Hale,

makes his closing arguments.

HERALD PHOTO BY COLIN CAMPBELL

SEE GUILTY, PAGE 12A

By Paul A. Specht
STAFF WRITER

SMITHFIELD — A new club at

Johnston Community College

hopes to end prejudices based

on gender, race, religious be-

lief and sexual preference.

Last week, the club, Bisexu-

als, Gays, Lesbians and Allies

for Diversity, or BGLAD, held

“Erasing Hate,” two days of

discussions aimed at replac-

ing hate with understanding,

compassion and acceptance.

“We’re just regular people

like everybody else,” said

s o p h o m o re A n t o i n e t t e

Schmidt, BGLAD’s president.

With “Erasing Hate,” she

said, “we just wanted to make

people a little more aware of

how their hurtful words or ac-

tions impact people.”

Thomas Howard of the Mat-

thew Shepard Foundation led

the four separate discussions.

The foundation is named after

a Wyoming college student

who was murdered in an anti-

gay hate crime in 1998. How-

ard cited thousands of recent

hate crimes in the United

States as cause for the need of

civil conversations about tol-

erance.
His address, he said, was

not meant to glorify any one

lifestyle or idea over another,

but to help build respect for

others’ values and prevent

physical and verbal abuse.

“This is not a ‘gay thing,’”

Howard said. “It is not my de-

sire to force my beliefs on you.

This is about learning to have

a conversation about what

makes us different.”

Howard used his experienc-

es to frame the type of harass-

Club
hopes

to erase
hate

Group holds

first forum

SEE CLUB, PAGE 13A

By T. Keung Hui
STAFF WRITER

PINE LEVEL — The son of a

town commissioner has been

charged with

fatally shoot-

ing a Smith-

field man ear-

ly Saturday

morning in

Pine Level.
Stefan Gu-

d a c , 2 3 , o f

417 E. Pine

St. has been

charged with

first-degree murder and is be-

ing held in the Johnston Coun-

ty jail, Police Chief Keith

Sparks said.
The charge was filed after

consultation with the State

Bureau of Invest igat ion,

Sparks said, in part because

the suspect’s father, Anthony

Gudac, is the town commis-

sioner who oversees the po-

lice department.

“It’s a close-knit communi-

ty,” Sparks said. “It’s de-

stroyed one life and ruined an-

other life. It’s a tragedy for

both families.”

Sparks said this may be the

first homicide in the history of

Pine Level.
Dispatchers received a call 

Son of
town
leader
jailed

Stefan Gudac

held in killing

SEE KILLING, PAGE 12A

Stefan
Gudac

By Paul A. Specht
STAFF WRITER

SMITHFIELD — The folks at

First Assembly of God believe

they can accomplish much

through the vision of one man.

That’s the belief upon which

the church was founded more

than 40 years ago. And it’s how

the church came to offer its

first Thanksgiving outreach.

Men’s ministries director

Freddie Bailey was in his yard

this summer when he heard a

voice he’ll never forget. “God

spoke to me as verbally as I am

speaking to you now,” he told a

Herald reporter. “He told me

to provide a meal for the home-

less and needy families in the

community.”
Devoted to doing God’s will,

Bailey soon after brought the

idea before his pastor.

“If it’s God, it will prosper,”

pastor Mark Summers told

him.
And after months of prepara-

tion, more than 100 volunteers

– some members of the church,

some not – served 296 non-

church members at First As-

sembly’s Thanksgiving out-

reach last Wednesday.

The church offered free food,

drinks, eyeglasses, eye exams,

hair cuts, Bibles and winter

clothing – all of which were do-

nated.
“We’re showing the love of

Jesus in a practical way,” Sum-

mers said.
Volunteers got the word out

by putting flyers on bulletin

boards and cars, but Pamela

Lawson of Four Oaks heard

about the outreach through the

grapevine. “My friend had a

man helping her with her heat-

er,” she said. “He told her

about it, then she told me.”

As she waited in line for her 

One man’s vision helps feed the needy

Esmeralda Maximiliano tries on a pair of donated

glasses last week at First Assembly of God.
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SEE CHURCH, PAGE 12A

By Paul A. Specht
STAFF WRITER

SMITHFIELD — It took coffee, energy

drinks and an umbrella or two, but Car-

olina Premium Outlets were abuzz on

Friday – even amid dreary weather. 

With all but four stores opening at

midnight Thursday, shoppers and mer-

chants alike sacrificed sleep to get to

the sales.
For D.J. Phillips, that meant three

shifts of work between two different

stores during his first Black Friday.

“I’ve been excited to be a part of it,” he

said. “We had people lined up outside

Crocs as early as 10 last night. It’s been

busy.”
Phillips, of the Brogden community,

said he worked from 10:30 p.m. Thurs-

day till 7 a.m. Friday at the Crocs store.

He then walked just a few shops down

to clock-in at Yankee Candle to work un-

til 7 p.m. 
“I’ve had to take two 5-hour energy

shots to stay awake,” he said.

Jeannie Ferguson, 4, was one of many shoppers unfazed by the rain Friday at Carolina Premium Outlets.

HERALD PHOTO BY PAUL A. SPECHT

BLACK FRIDAY A RUSH

FOR SHOPPERS, CLERKS

SEE SHOPPERS, PAGE 13A
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By Jordan Cooke

STAFF WRITER

CARY — In a small, brightly

lit room at the Dorcas Thrift

Shop, a team of volunteers

scurried about on a recent

Thursday afternoon, side-

stepping each other as they

sorted through boxes and

baskets filled with dona-

tions.
Just a few yards away,

shoppers on the store’s sales

floor rubbed shoulders as

they weaved the i r way

through tightly-packed ais-

les filled with everything

from clothing to books to fur-

niture. Not to mention a va-

riety of trinkets and baubles.

“It’s a really good problem

to have,” said Linda Beam, a

Cary resident who has volun-

teered her time at the thrift

store for 15 years. “It’s great

that we have so many people

helping out and that we have

so much merchandise.”

To mee t the g rowi ng

needs of the community,

Dorcas is planning a move to

a larger space.

It’s a good sign for an orga-

DORCAS SPINS A NEW THREAD

Connie Montgomery, center, browses at the Dorcas Thrift Shop during her lunch break on a recent afternoon.

JORDAN COOKE - jordan.cooke@nando.com

Cary thrift shop plans move to meet increasing demand

Karen Blizzard of Efland scours shelves for vintage

goods, which she plans to use at her wedding

SEE DORCAS, PAGE 8A

DORCAS MINISTRIES

Started in 1968 by Margaret

Keller, Dorcas Ministries is a non-

profit organization that helps

provide emergency relief for

community members facing 

crises.
Serving Cary and surrounding

areas, the organization operates

a crisis ministry, a food pantry

and daycare programs. It also

manages the Margaret Keller

Adult Scholarship Program,

which provides financial assis-

tance to adults seeking to fur-

ther their education.

With stuffed racks and packed

shelves, the organization has

outgrown its NE Maynard Road

location, home to the Dorcas

Thrift Shop, and is planning a

move in the spring to a larger

space at 171 High House Road.

By Andrew Kenney

STAFF WRITER

CARY — Hanukkah begins at

sundown today, and the Jew-

ish Festival of Lights will

glow brighter than ever in

Cary this year.

Rabbi Yisroel Cotlar will

light the first candle of a nine-

foot-tall electric menorah at

Cary Towne Center tonight.

On Sunday, he will host what

he says is the town’s first pub-

lic Hanukkah celebration.

The apparent prior ab-

sence of the holiday in Cary

seems odd given the town-af-

f i l iated celebrat ions for

Kwanzaa, Hindu Diwali and

Islamic Eid.

Town officials said no one

had ever asked for recogni-

tion of the Jewish holiday un-

til this year. But the plans

didn’t come together.

“It was very short notice;

we didn’t have the facility

availability yet,” said Lyman

Collins, the town’s cultural

art manager, who is consider-

ing a Jewish event for next

year.
The way the town of Cary

celebrates the holidays – par-

ticularly Christmas – caused

a stir a year ago.

For decades, the town

didn’t use the word “Christ-

mas” to describe its decorat-

ed trees. But last year resi-

dents complained about hyp-

er-political correctness. E-

mails and letters f looded

t o w n h a l l a s t h e s t o r y

grabbed national attention

during the holiday season.

Council members voted 6-1

in January to change the

name of Cary’s “Official Tree

Lighting Ceremony” to the

“Cary Christmas Tree Light-

ing Ceremony” and rename

the “Community Tree”– an

artificial tree inside Town

Hall – as the “Community

Christmas Tree.” The town

will host the event Saturday.

“I have never received as

much comment about one

particular item,” said Coun-

ci lman Don Frantz, who

pushed for the change. 

This year, Frantz said, he 

Cary mall to host menorah

The town embraces

‘Christmas’ after

last year’s holiday

controversy.

IF YOU GO

Rabbi Yisroel Cotlar will light

the menorah at Cary Towne Cen-

ter each night of Hanukkah, from

Dec. 1 to Dec. 9, at 5:30 p.m.

The main lighting event, held

near the carousel at the mall, will

start at 4 p.m. Sunday and include

holiday songs, crafts and tradi-

tional holiday food.

The Town of Cary is celebrating

the season with an all-day event

Saturday starting at 10 a.m. down-

town.
It culminates in the Community

Christmas Tree Lighting at 6 p.m.

inside Town Hall.

SEE MENORAH, PAGE 13A

By Jordan Cooke

STAFF WRITER

APEX — For the las t 18

months, the house at 305

South Salem St. in downtown

Apex has remained vacant.

To increase her chances for

leasing the property in this

real estate market, owner Ann

Holland wants to offer the

property as a business loca-

tion. 
“The fact of the matter is, an

unrented property is harder to

deal with,” said Holland, who

owns Holland Jewelry in

Apex. “This property needs to

be changed so there would be

some way to lease it.”

But her request to the town

– and similar ones from her

neighbors – is sparking a de-

bate about the future look of

downtown.

Neighbors near the homes

owned by Holland and others

say they appreciate the finan-

cial concerns of the property

owners. But some fear that

opening the door to business-

es, especially retail stores, in

residential areas could have

broader implications.

“The residents on West

Chatham are residents,” said

Penny McGuire, who lives

across the street from one of

the properties up for rezon-

ing. “Houses that are used for

business have a different ap-

pearance and do not contrib-

ute to the neighborhood.”

“When you start to favor the

commercial side by expand-

ing that in this rezoning,” she

added, “then by definition

you’re diminishing the resi-

dential side.”

The requests to rezone four

properties near downtown

Apex seemed simple enough.

After all, town planners of-

ten field requests for changes

in land-use designations to al-

low property owners and de-

velopers to build a range of

pro jects – subdiv i s ions ,

churches or retail centers, just

to name a few – in places

where they wouldn’t be al-

lowed otherwise.

But these requests drew a

crowd at a Nov. 16 public hear-

ing.
Those who support a mea-

sure to allow homes at 201,

203 and 305 South Salem and

207 West Chatham streets to

be converted to businesses

say the change will help fuel

the local economy. Oppo-

nents, however, worry that the

changes will forever alter the

character of their neighbor-

hood.
“I think everybody has the

same goal: keeping the integ-

rity of the downtown area,”

Paul Bitner, who owns a home

at 201 South Salem, said dur-

ing the rezoning hearing. “We

just have a slightly different

view of how to get there.”

Tom Colhoun, a local real

estate agent, asked Apex offi-

cials in November to rezone 

Apex
zoning
prompts

debate

SEE ZONING, PAGE 10A

H
idden behind the

stacks of clothes and

goods at the Dorcas

Thrift Shop are small offices

and a food pantry. This is the

home of Dorcas Ministries

crisis outreach, a program

funded largely by shop sales.

Jill Wissing, the crisis min-

istry manager, has worked for

nearly seven years to help

families going through tough

times. 
Her office helps families in

Cary and Morrisville, and

others by referral, with emer-

gency utility bills and food

supplies. The utility payment

is a one-time check, so Wiss-

ing must say no to one family

in order to say yes to another

one – a tough role in any

economy. 
She talked to correspon-

dent Anne Woodman about

the crisis ministry.

Q: What happens at Dorcas

during the holiday season? 

A: There is a change this

year – we used to adopt fami-

lies here and shop for the chil-

dren. But now New Horizons

Fellowship Church in Apex is

doing a Christmas Shop

where families can sign up

and are then assigned a spe-

cific day and time to shop.

White Plains United Method-

ist is also [packed] meals for

those families who [needed]

them at Thanksgiving.

Q: How has the economic

situation changed your out-

reach this year? 

A: The proceeds from Dor-

cas always help with emer-

gency bills, but we’re seeing

so many more people in dan-

ger of losing their homes this

year. We have heard a lot of

peop le s ay ing , “ I never

thought I’d be in this situa-

tion.” These are people who

had donated to Dorcas over 

A lifeline
for those

in need

SEE CRISIS, PAGE 8A

By Andrew Kenney

STAFF WRITER

FUQUAY-VARINA — When the

newest section of Judd Park-

way opens Dec. 27, motorists

will have another route to by-

pass congestion in the center

of the town. But construction

of the ring-shaped road will

also reshape at least a few

drivers’ commutes.

The town and the state will

close three railroad crossings

starting in 2012 to allow the

completion of the parkway’s

southwestern segment and

plan the northwestern seg-

ment.
The first round of closures

will cut Jones Street in half

near downtown.

In exchange for those clos-

ings, Norfolk Southern will

allow the next phase of Judd

Parkway to cross the railroad

once.
Carl Trice said he is wor-

ried that the Jones Street

closing may affect people vis-

iting his funeral home.

“That’s a route that people

have used for many years,”

said Trice, owner of Trice Fu-

neral Home. “We’d probably

have to readjust.”

A few hundred feet down

the road, the town will close a

little-used crossing that ac-

cesses a warehouse near

Main Street.

And a few miles west, the

state will close a bridged rail

crossing on Piney Grove-Wil-

bon Road for repairs. After

the bridge is repaired, the

town will close the nearby

Barefoot Road crossing.

None of the detours will

send drivers far astray.

The new route to Trice’s fu-

neral home, Fuquay-Varina’s

oldest minority-owned busi-

ness, sends visitors from

Main Street an extra block or

two. But he still wishes the 

Closure of rail crossings detours commutes

The News & Observer

Planned new crossing Possible new crossing

Planned closing

Possible closingFuquay-Varina will close five railroad crossings to open two 

more, per NCDOT rules.
Rail crossing  closures and openings
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New clout for some voting districts
By Jim Morrill

THE CHARLOTTE OBSERVER

North Carolina’s political
clout will shift to its explod-
ing metro areas as lawmakers
use new census numbers to
redraw voting districts from
Congress to the state house.

Census figures released
Wednesday show that Wake
and Mecklenburg counties
stand to be the biggest legis-

lative winners, with each
poised to add to already siz-
able delegations.

And the state’s two fastest-
growing congressional dis-
tricts centered in those metro
areas almost certainly will be
split, likely changing the po-
litical calculus in a handful of
districts.

“It tells us once again that
political power is increasing-

ly concentrating in our big
metro areas, with particular
emphasis on the Research
Triangle and Mecklenburg
areas,” said Ferrel Guillory, a
UNC-Chapel Hill political an-
alyst.

Wednesday ’s numbers
kick-start a process that will
play out for months as law-
makers rearrange the state’s
289,000 census blocks. For

the first time in more than a
century, districts will be
drawn by a Republican-con-
trolled General Assembly. 

Republicans, who often
criticized what they called
Democratic gerrymanders,
say federal law and a series of
recent court rulings will help
ensure a fair process.

Wake County poised to be among legislative winners in redistricting

SEE DISTRICTS, PAGE 6A
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but cooler.
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By Richard Stradling
and Stephanie Soucheray

STAFF WRITERS

Despite the bursting of the
dot.com bubble in 2000 and
the Great Recession 10 years
later, the Triangle continued
to attract tens of thousands of
newcomers a year. The area is
now home to about 1.6 mil-
lion people, according to cen-
s u s n u m b e r s r e l e a s e d
Wednesday.

The numbers show that the
six-county Triangle region
added about 400,000 resi-
dents, roughly the equivalent
population of Durham and Or-
ange counties.

The growth was led by Ra-
leigh, which added 127,799
residents, and Cary, which
grew by 40,698. Wake’s small-

er towns also
grew at a blis-
tering pace;
five of them –
Fuquay-Vari-
n a , H o l l y
S p r i n g s ,

Morrisville, Rolesville and
Wake Forest – have more than
doubled in population since
2000.

The numbers also show the
growing ethnic and racial di-
versity of the Triangle and the
rest of the state. Non-Hispanic
whites still account for the
majority of North Carolina
residents, but that majority is
shrinking, as the influx of
Asians and Hispanics far out-
paces overall growth.

“We are a destination place
for immigrants, and most im-
migrants are not white,” said
James Johnson Jr., a professor
at the Kenan-Flagler Business
School at UNC-Chapel Hill
who studies the state’s demo-
graphics.

Hispanics, an ethnic desig-
nation in the census that in-
cludes both whites and blacks,
grew by 111 percent during
the decade, to account for
8.4 percent of the state’s pop-
ulation.

The Triangle’s population
growth creates a critical mass
that brings a host of cultural
and economic benefits, from
high-end stores and nationally

No growth or
loss of population
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Triangle county growth 2000-2010
The six-county Triangle region added about 400,000 residents over the last decade, with the heaviest growth on the 
edges of Wake County. The map shows population growth by census tract, areas the Census Bureau uses for statistical 
comparisons.

Holly Springs

WAKE

Triangle is 1.6 million strong

Ed and Sally Pinon jog with their 6-month-old
daughter, Elliana, in their Rolesville neighborhood. 
TAKAAKI IWABU - tiwabu@newsobserver.com

Raleigh led growth
with 127,000 new

folks; towns ringing
Wake doubled in size.

INSIDE

Losing out: As
state boomed,
seven counties
lost folks. �7A

MORE PHOTOS, MAPS

See photos of the state’s boom times and a tract-by-tract
census map at newsobserver.com.

SEE GROWTH, PAGE 6A

N.C. SENATE PANEL VOTES TO END TESTS
Despite court opposition, the committee votes to drop

four end-of-course tests for high school students. 1B

TRAVEL AID TO UNC PLAYER PROBED
The N.C. Secretary of State is seeking a sports agent’s

bank records regarding travel costs for former football
player Marvin Austin. 1C

DIABETES SHORTENS LIFE SPANS
A 50-year-old with Type 2 will lose an average of six

years of life, according to a large global study. 3A 

MORE NEWS
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By T. Keung Hui
STAFF WRITER

RALEIGH — A federal agency
says Wake County can’t use
subsidized-lunch data to de-
termine which schools stu-
dents attend.

That revelation could dim
hopes for those who want to
return to the county’s old stu-
dent-ass ignment po l i cy,
which relied on socioeconom-
ic factors to balance enroll-
ment. Wake had used data on
students who get free and re-
duced-price lunches for more
than decade to develop stu-
dent assignment plans. 

But Mara McElmurray, a
program analyst for the U.S.
Department of Agriculture’s
Child Nutrition Division, told
Wake last month that the
school-lunch data is confiden-
tial information that can’t be
used for student assignment
purposes. 

“Release of student data for
the purposes of student as-
signment, which is what you
are requesting, is not permis-
sible,” McElmurray wrote in
the e-mail. “Student assign-
ment is a local educational
program, not a Federal or
State education program
which are specifically ad-
dressed in the law.”

Wake had used the data as a
measure of family income to
limit the percentage of poor
s t u d e n t s i n i n d i v i d u a l
schools. The school board vot-
ed last spring to drop the use
of socioeconomic diversity in
student assignments. 

The school board has been
lobbied for months to restore
the old policy by residents and
some business leaders who
said the change would reseg-
regate Wake schools.

McElmurray’s e-mail was
made public this week by the
school system following a
public records request con-
cerning a U.S. Department of
Education civil-rights probe 

No free
lunch

data for
schools

The final nail for
diversity policy? 

SEE SCHOOLS, PAGE 8A

By David G. Savage 
TRIBUNE WASHINGTON BUREAU

WASHINGTON — In a ringing
endorsement of free speech
with an outcome that almost
no one liked, the Supreme
Court said that anti-gay pro-
testers who picket the funer-
als of U.S. soldiers with signs
like “Thank God for Dead Sol-
diers” cannot be sued.

Chief Justice John G. Rob-
erts Jr., who has championed
the First Amendment over
five years, cited past rulings
that shielded offensive words
and outrageous protests. He

pointed to the decision that
freed protesters who burned
the American flag and anoth-
er that protected a Hustler
magazine cartoonist who por-
trayed the Rev. Jerry Falwell in
an outhouse.

Last year, Roberts spoke for
the court in striking down on
free-speech grounds a law that
made it a crime to sell videos
of illegal dog fighting. He also
joined the free-speech majori-
ty that gave corporations and
unions a right to spend unlim-

Court protects harsh protests
at private military funerals

SEE COURT, PAGE 8A

Anti-gay protesters target
military funerals.
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Great Reach Of A Great Market

The Raleigh-Durham DMA

•The nation’s 25th largest TV market
•Population of 2.9 million - up 25% from 2000 and projected to grow an additional 8% in the next five years  
•23 counties (22 in North Carolina plus Mecklenburg, VA)

In print and online, The News & Observer reaches more adults every week 
than ever before! Add our community newspapers and reach over 
1 million adults weekly.

Read the daily 
N&O yesterday

Read the Sunday 
N&O last Sunday

Read The N&O  
in the past week

Read The N&O &/or 
 newsobserver.com in the 

past week

372,200

545,200

749,600
825,000

DurhamOrange

Wake

Johnston

Wake Forest

Zebulon

Benson

Hillsborough

Durham

Chapel Hill

Knightdale

Raleigh

Cary

Garner

Clayton

Fuquay-Varina

Smithfield

* Read The News & Observer in the past week
Source: Scarbourgh Research, October 2010-September 2011

The Greater Triangle - The N&O’s Primary Market
•Durham, Johnston, Orange and Wake counties make up the Greater Triangle area.
•75% of The N&O’s reader live in the Greater Triangle.

	 Total Greater	 News & Observer
	 Triangle Adults	 Readers*
Average age	 43.9	 46.5
Average Household Income	 $76,634	 $87,843
Average Home Value	 $249,787	 $268,297
College graduates	 41%	 46%
Own Home	 71%	 79% 

Market highlights include:
•	State government - home to Raleigh, North Carolina’s capital
•	Some of the best schools and universities in the nation: UNC-Chapel Hill, 		
	 Duke University, N.C. State University
•	Continually ranked as one of the best places to live and to do business

Delivering an affluent and well-educated audience 
in the Greater Triangle:

Reaching 65% of Greater Triangle adults every week.
The News & Observer, our community newspapers and websites reach 
731,900 Greater Triangle adults or nearly two-thirds of all adults.
- 565,600 weekly News & Observer print readers
- 624,200 weekly News & Observer print and online readers

Read The N&O, community 
papers &/or newsobserver.com 

in the past week

1,001,000
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Triangle Online Network

The Triangle Online Network is a powerful network of 16 News & 
Observer sites, more than 75 Yahoo! sites and top search engines. 
They reach nearly1.6 million adults in the Raleigh-Durham DMA 
– 93% of all online adults.

newsobserver.com
•Timely, local news updates throughout the day
•Interactive multi-media content, photo galleries, message 

board forums, newsletters, e-mail editions, classifieds, 
blogs and more

•Classified sites include cars.com, apartments.com, 
trianglejobs.com, careerbuilder.com and homefinder.com

Traffic and more traffic.
•Monthly page views: 23.1 million*
•Unique monthly users: 2.1 million*

Affluent, educated readers.
•83% made a purchase online (past year)
•Average household income of $88,114
•85% have attended college; 56% are college graduates
•76% own their homes

trianglemom2mom.com “The source for Moms in the Triangle”
• A site where Moms can come and connect with other Moms
• Includes kid-friendly events in the area, photos, blogs and 

 parenting advice from the community and experts

triangle.com - All new local recreation and entertainment Web site
•Provides readers with information about events and interesting 

people
•Contests, Party Pics and profiles of local bartenders keep visitors 

engaged
•Plan Your Weekend e-newsletter is delivered to subscriber’s inboxes

Community Newspapers “Connected to the Local Community”
•carynews.com	 •chapelhillnews.com
•claytonnewsstar.com	 •thedurhamnews.com	
•easternwakenews.com	 •garnercleveland.com	
•theherald-nc.com	 •midtownraleighnews.com	
•northraleighnews.com 	 •southwestwakenews.com

Yahoo! “The Life Engine”
• 75% of the U.S. online population visits Yahoo! every month
• Yahoo! is number one in total minutes spent per month, and 

 total pages viewed per month

Triangle Online Network Search
• A simple, effective, and fully-managed Search Engine Market 	

 solution. Two options to choose from.

Online Advertising Options To Fit Any Budget
•See pages 11-13 for more details

Source: Scarborough Research, Raleigh-Durham DMA, October 2010-September 2011
*Omniture Site Catalyst, 2011
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Total Market Coverage: 
Reaching more than  
663,000 homes

Reach more than 663,000 homes 
with a combination of The News & 
Observer, our network of ten community 
newspapers and Midweek Values, 
our mailed non-subscriber jacket. 
Together, they provide nearly 100% 
market penetration in the most densely 
populated ZIP codes in the Greater 
Triangle. 

Whatever your need for geographic 
coverage or your desired level of 
penetration within the market, we have 
the solution for you... from a single sub-
ZIP code to mass reach of hundreds of 
thousands of households.

Target Smart 
Let us be your one-stop, low-cost provider for design, printing and delivery of custom inserts.

The News & Observer’s Target Smart program offers a high-impact, cost effective and flexible way to 
deliver your advertising message to consumers. Flexible formatting and multiple printing options mean 
that we have a piece that will fit almost any budget, and short turn-around times allow you to focus on 
items and specials that will drive sales 
into your store.

For more information contact your News & Observer advertising account executive or  
Carol Temple at (919) 836-5643.

Direct Marketing 
The N&O’s Direct Marketing program offers you a precision in reaching potential customers 
that was previously unattainable. We develop custom programs to develop mailing lists that 
include your best customers and others who match their profile, and deliver your message 
with creative concepts from our award-winning advertising staff. N&O Direct Marketing 
is a turnkey service, from developing the database to creating the marketing 
campaign and mailing materials, maintaining your mailing list, and analyzing response to 
further increase effectiveness.

For more information contact Doug Rogers at (919) 836-5658.

Targeted Marketing
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The News & Observer’s community newspapers offer an ideal way for advertisters to reach people who live near their business. 
These editorial-based products are produced by News & Observer reporters and editors each week. Focusing on their individual 
communities, they provide local news and advertising readers cannot find anywhere else.

•	 A total distribution of more than 441,000 every Wednesday and 485,000 on Sunday.
•	 More than 345,000 of those copies go to households that do not subscribe to The N&O on Wednesday; 322,000 that do 

not subscribe on Sunday.
•	 Subscribers to The N&O receive their respective community paper with their newspaper. Non-subscribers in most single-

family homes receive it as a stand-alone, carrier-delivered newspaper, along with advertising inserts.
•	 Front page ad strips are available for maximum ad exposure.
•	 Each of our community newspapers have a dedicated website with local advertising opportunities.

Community Newspapers
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Community Newspapers

*Partial ZIP code 	 Source: Nielsen Claritas, 2010

CCI 1ST SECTION, ZONE: MIDTOWN RALEIGH NEWS, MIDTOWN 19:5:6

C an you think of any ug-
lier entrance to down-
town Raleigh than the

heavily traveled thoroughfare
that should be our inviting foy-
er, Capital Boulevard?

Yes, I realize the competi-
tion, sadly, is considerable.

South Saunders Street cer-
tainly gives Capital an un-

s ight ly run
for its money.

A n d New
Bern Avenue
is only a little
less homely.

So on three
out o f four
cardinal ap-
proaches to
downtown,
the path i s

anything but inviting.
Western Boulevard and

Hillsborough Street aren’t ex-
actly lookers, either.

If it weren’t for Glenwood
and Wade avenues, we’d have
no gateways to be proud of.

When friends, relatives, and
business colleagues come to
town, it’s tempting to ask
them to keep their eyes closed
until we arrive downtown.
(And maybe even then, too.)

C i t y p l a n n e rs h o p e t o
change that, as our Ray Mar-
tin reports on this page.

They plan to look into some
common-sense upgrades,
such as rebuilding and land-
scaping the roadway itself.
Polluted Pigeon House Creek
could become a visual ameni-
ty, perhaps with a bikeable
greenway trail alongside.

City leaders know they can’t
change much without the in-
put and participation of prop-
erty owners along the route.
Fortunately, many of them feel
pride in their capital city and
realize what they’d gain from
the corridor’s makeover.

Big changes won’t come fast,
or easily. Steady is OK. The key
is to develop a good plan and
get started. Here’s wishing ev-
eryone guts and luck renovating
our city’s main foyer.

We can do better, so let’s.

■ ■ ■

By now you’ve no doubt re-
alized that you’re looking at a
new version of this weekly
community newspaper.

Over the coming weeks,
with your help, we’re going to
beef up our community notice
listings of all kinds: schools,
clubs, awards, recreation,
places of worship, etc. For
more details, see page 2.
Please e-mail us your news at
least two weeks in advance.

We’re also reviving a popu-
lar feature: reader-submitted
photos of local scenes and
people. Send us your high-res-
olution jpeg pictures. We’ll
publish the best ones we get.

And we always welcome
your letters to the editor and
guest columns. For more info,
see page 2 or page 4.

Meanwhile, happy reading!

matthew.eisley@newsobserver.com
or 919-829-4538

Ugly is
as ugly 
is built

EDITOR

MATTHEW
EISLEY

TALK TO US
What do you think Raleigh should

do to make Capital Boulevard an
attractive gateway into downtown?
Or do you like our city’s foyer as it is?

Send an e-mail with your name,
address and phone number to
MidtownNews@newsobserver.com
or NRNews@newsobserver.com
The deadline for publication is Friday.

RAVENSCROFT
MUSICIANS
SHAVE HEADS
KINDLY PAGE 8

SHAFFER SAVES
A NEWBORN
SQUIRREL PAGE 3

By Ray Martin
STAFF WRITER

RALEIGH — City planners and
some property owners envision a
redeveloped Capital Boulevard
so improved that no one can tell
where downtown Raleigh ends
and Midtown begins.

Such a street might eventually
become reality.

The city later this year will
launch a wide-ranging study on
how to transform the Capital
Boulevard corridor between
downtown and the Beltline into
an attractive “gateway” to the
Capital City.

Changes are likely to include
street improvements, new busi-
nesses, upgrades of impaired Pi-
geon House Creek and additional
housing.

They also could include a walk-
way along the creek, greenway
trails, hotels, high-rise apart-
ments and anything else property
owners, developers, residents
and city planners dream up dur-
ing the study.

“Everyone is excited about
this,” said Mitchell Silver, Ra-
leigh’s planning director. “A lot of
people don’t think it currently
has the appropriate appearance
to celebrate one of the fastest-
growing places in the country.”

No ideas will be considered of-
ficially until the city begins the
study, expected by June.

Silver said Capital Boulevard

was identified as one of Raleigh’s
most important projects in a re-
cent revision of the city’s Com-
prehensive Plan.

And some residents have asked
city officials to consider beautify-
ing the street.

Bobby Poole, a Raleigh resi-
dent and commercial real-estate
broker, has for several years sug-
gested changes to City Council
members and Raleigh City Man-
ager Russell Allen.

Poole, who grew up near Cap-
ital Boulevard and lives there to-
day, said he’s excited the city is

getting the ball rolling. He’s
rounding up business and proper-
ty owners along the corridor to
form an organization that will
push for certain changes.

“The business owners I’ve met
with are also very excited about
the prospect of establishing a
framework,” Poole said. “Every-
one feels it’s long overdue. It
needs attention. And this is the
first step.”

A more pedestrian-friendly cor-
ridor also would help connect 

Capital Boulevard in Raleigh, seen last week from the former Harris Wholesale property. 
A city plan to beautify the gateway includes improving polluted Pigeon House Creek.

SHAWN ROCCO - srocco@newsobserver.com

Raleigh to study Capital
Blvd. gateway options
City seeks redevelopment, beautification plans

SEE CAPITAL, PAGE 10M

By Ray Martin
STAFF WRITER

RALEIGH — The city’s Planning Commission is
changing Raleigh’s rezoning process for “condi-
tional use” projects, a popular type of develop-
ment that allows communities to request chang-
es and make development more acceptable.

Unlike general use rezoning, conditional use
projects can be changed repeatedly – and often
are. They’re the most common rezoning option
for Raleigh builders.

Under the city’s current process, some proj-
ects are constantly evolving, and some take
more than a year to conclude.

In a new effort to change that, the city is pro-
posing to require neighborhood meetings be-
fore conditions are added to a case, restrict cer-
tain conditions, and add time limits for submit-
ting changes and for the Planning Commission
to approve them.

“It’s difficult for the community and the Plan-
ning Commission to keep up with ever-evolving
conditions,” said city Planning Director Mitch-
ell Silver. “This will get parties to sit down, talk
and get conditions forward.”

Silver said communities, developers and plan-
ning commissioners have all expressed frustra-
tion about the current process.

Silver said he reviewed the development ap-
proval procedures of several other cities before
suggesting the changes that are now in the com-
mission’s Committee of the Whole.

District D City Council member Thomas
Crowder also was involved in crafting the pro-
posed changes. Crowder suggested requiring
neighborhood meetings before developers add
conditions to a project, since the new restric-
tions would limit the neighbors’ impact after
conditions are added.

“This way it would be more advantageous and
more productive for the community and proper-
ty owners,” Crowder said. “It would open up
better communications early on, and go a long
way to avoid contentious cases.”

The Planning Commission’s Committee of
the Whole is scheduled to revisit the issue at its
April 6 meeting. It could recommend that the
Planning Commission endorse the proposed re-
zoning changes.

The commission would then vote to recom-
mend changes to Raleigh’s City Council, which
will have the final say.

ray.martin@newsobserver.com or 919-836-4952

Rezoning
rules are
on table

Raleigh considers streamlining its
cumbersome procedures for

‘conditional use’ zonings, which
can be modified repeatedly.

The state broke ground
last week on an $8.6 million
project to widen 2.3 miles of
U.S. 401 two miles south of
Rolesville. The N.C. Depart-
ment of Transportation, with
federal stimulus money, is
adding two lanes to the busy
highway, which many Roles-

ville and northeastern Wake
residents use to commute to
Raleigh and beyond. The
widened section will stretch
from Ligon Mill Road to Lou-
isbury Road, and is sched-
uled to be complete early
next year. It will include a
median, traffic lights and a

noise wall. After U.S. 401 is
widened, construction will
begin on the Rolesville by-
pass, which will begin where
the current project ends at
Louisbury Road and will
loop around Rolesville to the
southeast, reconnecting with
U.S. 401 south of N.C. 96.

Work begins on U.S. 401 widening

Deputy State Transportation Secretary Jim Trogdon speaks last week at the grand
opening of the U.S. 401 highway widening project near Rolesville.

COURTESY OF NCDOT

By Teri Saylor
CORRESPONDENT

At precisely 1:32 p.m. on
March 20, Raleigh artist Lil-
lian Jones will release a map
leading to a hidden treasure,
and a certain group of in-
trepid treasure hunters is
sure to be at the front of the
starting line.

After all, Team SLX is a
defending champion of
sorts, coming off a brilliant
piece of sleuthing last fall,
when it discovered that
Jones had hidden a key to a
treasure in a book in the
D.H. Hill Library at N.C.
State University.

But it took awhile.
A cleverly drawn treasure

map and tantalizing clues
posted on a web site led the
search squad on a merry
three-month odyssey that
took them all over Raleigh in
their quest to break the code
and find the key. 

Jones, 50, is an artist spe-
cializing in jewelry design.
The writer and musician has
recently added “puzzle mas-
ter” to her impressive re-
sume of creative ingenuity.

A famous two-decade trea-
sure hunt in England cap-

Treasure hunt
captivates sleuths
Seasonal search offers reward

SEE HUNT, PAGE 10M

Artist Lillian Jones is
inviting treasure hunters
to start searching for a
hidden key to find her
Golden Eye pendant.

TERI SAYLOR
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RALEIGH — I see two ways of
looking at the experience of bird
watching in January: It’s either a
bunch of people freezing their
butts off while staring at trees, or
it’s near-spiritual communion
with nature. 

North Raleigh’s Erla Beegle,
52, would proba-
bly relate more
to the latter de-
scription. She
runs Owl Prowls
for the Wake Au-
dubon Society at
Durant Nature
Park. I asked her
why she takes

people out in the woods at night
to look for owls:

“To help them see the night as
not a thing to push away with
light and sound,” she said. “But
just to admire it.” 

The Owl Prowl is basically a
Meetup group organized through
the Wake Audubon Society. Bee-
gle started doing them last year
with some success. Her groups
saw owls on three of the five
walks. That may seem like a small

number to you and me, but it’s ac-
tually pretty good, Beegle said. 

“Between the weather and the
luck, you just never know,” she
said. “And people need to under-
stand that it’s not on-demand en-
tertainment.”

When Beegle told me about the

Owl Prowl, I knew I needed to see
this for myself. I have always been
fascinated by owls, even before
the post-“Harry Potter” hysteria
surrounding them. I knew some
fun facts ahead of time. For in-

ON THE PROWL
FOR OWLS

Group organizes hikes to spot nocturnal creatures

Erla Beegle looks for owls during a recent Owl Prowl, while Tina Alexander, left, looks on.
PHOTOS BY ALEX GRANADOS

Beegle directs the attention of owl enthusiasts at a recent
outing in Durant Nature Park in North Raleigh.

ALEX
GRANADOS

SEE OWLS, PAGE 8N

Andrew Leager, owner of downtown Ra-
leigh’s Boylan Bridge Brewpub and the cabi-
net shop Special Projects, says he feels an
obligation to contribute to his hometown. 

Leager, born in Raleigh in 1948, returned
to the area in 1983 after a working as a gen-
eral contractor in the mountains of North

Carolina and became a reg-
istered architect after at-
tending the School of De-
sign at N.C. State. 

Leager formed Special
Projects in 1997 largely be-
cause he thought he could
make better cabinets than
he was seeing in the mar-
ketplace, and a desire to
promote local business. 

“Working with Andrew was great because
the project had a real neighborhood feel to
it. It is so much nicer working with locals
than some giant company in a city across
the country,” said Joe Edwards, owner of
Quality Builders, who worked with Leager
while renovating the eighth floor of the
Wake County Courthouse. 

Though the desire for local sustainability
drives Leager, he says his inspiration comes
from a lifelong passion.

“From my childhood I have been fascinat-

5 MINUTES WITH...ANDREW LEAGER

He offers a low-key good time

Andrew Leager, owner and founder of
Special Works and the Boylan Bridge
Brewpub, constructs pergola on the

Boylan Bridge Brewpub’s deck.
COURTESY OF ANDREW LEAGER

SARAH
RUBENOFF

SEE LEAGER, PAGE 9N

By Jennifer Gregory
CORRESPONDENT

RALEIGH — On a recent after-
noon at the Leesville Commu-
nity Library, 6-year-old Jacey
Payne glued pink paper hearts
and green sparkles onto con-
struction paper. 

After careful ly writ ing
“Happy Valentine’s Day” on
the card, she put her valentine
into the red cardboard mail-
box to be delivered to veterans
at the Durham VA Medical
Center as part of the Valen-
tines for Veterans project. 

The project was started by
Ann Landers in 1989 and each
year sends valentines to VA
hospitals around the country
every February. The Durham
VA Medical Center receives
more than 50,000 valentines
each year.

As Jacey worked on the
card, her mom explained who
the valentine was for and why
it was important to show sup-
port for veterans.

“This is a great project to
use her creativity and bring
some joy to someone else,”
said Tobi Hill, Jacey’s mom. 

Veterans enjoy gett ing 

Be a veteran’s
valentine

Libraries collecting until Feb. 7, 8

Jacey Payne, 6, makes a
veteran’s valentine at the

Leesville library.
JENNIFER GREGORY

SEE VALENTINE, PAGE 2N

By Chelsea Kellner
STAFF WRITER

WAKE FOREST — After much debate, Wake
Union Place Shopping Center is a go – as
long as developers promise to keep one pes-
ky little side street corked until the project is
complete.

That side street, a “stub” dubbed Lola
Lane, was the crux of the debate for the
Wake Forest Board of Commissioners last
week before it voted 4-1 to approve the de-
velopment, with the added caveat that Lola
Lane must be made one-way after it is
opened.

Lola Lane leads to the St. Ives subdivi-
sion, whose residents have been fighting to
keep the street a dead end. They don’t want
the traffic from Capital Boulevard and the
367,900-square-foot shopping center to
spill over onto their residential street,
which lacks sidewalks.

The commissioners tried to allay con-
cerns with the stipulation that the road be
made one-way going out of the subdivision,
but residents worry that won’t be enough to
keep traffic low and pedestrians safe. Con-
cerned residents filled nearly all of the seats
in Wake Forest Town Hall for the commis-
sioners meeting last Tuesday to watch the
board’s final decision.

The pre-vote discussion centered on op-
tions for Lola Lane, including not opening it
to traffic at all. Commissioner Pete Thibo-
deau argued that a solution involving a per-
manent connection through the small sub-
division would be a “punitive” measure to
resolve the error made by a past town board
in not requiring two entrances.

When Thibodeau said he would like to
ban the Lola Lane connection, the crowd
erupted in hoots and applause, drawing an
irritable look and a bang of the gavel from
Mayor Vivian Jones.

“Please be quiet,” Jones admonished the
crowd. “Sorry, mayor!” someone called
from the back row.

Commissioner Frank Drake pointed out 

Retail
center
given

OK

SEE RETAIL, PAGE 7N

Neighbors in Wake Forest are
fearful of more traffic – and

less safety.

By Chelsea Kellner
STAFF WRITER

RALEIGH — It took a broken-
down car and a doctor’s ap-
pointment to finally get the
Childress family through the
doors of the Norman Rockwell
exhibit at the North Carolina
Museum of Art last week.

They’d been meaning to go
since the beginning, mom Li-
sa Childress said. She’s not
sure what took them so long.
After strolling the exhibit for
an hour, all three generations
of the Fuquay-Varina family
agreed the trip was overdue.

“These pictures are part of
life and growing up,” Chil-
dress said. “It gives you chills
to look at them.”

It’s closing week for “Ameri-
can Chronicles: The Art of Nor-
man Rockwell” and the Chil-
dresses aren’t the only locals
scrambling to grab a glimpse
before it’s gone for good. The
museum is expecting sell-out
crowds for the final days of its
display of all 323 Rockwell cov-
ers of the Saturday Evening
Post from 1920 to 1963, plus 40
of his original paintings.

Since Christmas, each week-
end has seen more visitors than
the last, museum spokeswoman
Alesia DiCosola said. 

Total attendance as of last
Wednesday was 76,402, and of-
ficials expect the show to break
100,000 visitors by its finish. It’s
poised to be the museum’s
fourth-highest attended exhibit
ever, right behind 2004’s Ma-
tisse/Picasso show that drew
about 119,600.

The museum is expanding its
hours to try to accommodate
closing-weekend crowds, but
DiCosola advises buying tickets
in advance.

The exhibit’s audience has
skewed towards families and
older age groups, DiCosola
said, but all guided school tours
are already sold out. 

As Garner resident Martha
Harris wandered the gallery,
she found that she remembered
many of the paintings from
when they were new, when Har-
ris was growing up in New Jer-
sey and always looked forward
to her grandfather’s newest co-
py of the Saturday Evening
Post.

“I was often trying to hold 

Rockwell
exhibit

heads to
finish
Tickets are
going fast

WANT TO GO?

“American Chronicles: The Art
of Norman Rockwell” ends Jan. 30.
at the North Carolina Museum of
Art. For the show’s finale, the mu-
seum will extend its hours to 9 a.m.
to 5 p.m. all week, and stay open
until 9 p.m. Friday and Saturday.
Timed tickets are on sale by phone
at 919-715-5923, online at ncartmu-
seum.org/buy-tickets or in person
at the museum box office in East
Building – $15 apiece, with an extra
$5 for audio tours.

SEE ROCKWELL, PAGE 8N
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If you drive through the Fair-
view community in northern
Hillsborough, you can see the
cleared land that signals the
start of a county park.

It’s a park that long has been
promised to this community
with a former landfill as a
neighbor.

On the first Saturday in
March, a group of about 12 vol-
unteers got an up-close look at

the park site
a s t h e y
helped clear
limbs and de-
bris for a fu-
t u r e t r a i l
f r o m t h e
Hillsborough
Po l i c e D e -
par tment ’s
substation in
Fairview to

the park’s planned basketball
courts.

“Now remember you’re see-
ing the ‘before’ picture of this
park,” said Land Conservation
Manager Rich Shaw of the Or-
ange County Environment and
Resource Conservation De-
partment. “It’s not a pretty pic-
ture.”

Shaw, who organized the
first of what he hopes are
monthly workdays at the park
site, led the group over a nar-
row stream behind the substa-
tion and through woods to a
clearing where they could see
the site of the planned basket-
ball courts and other park facil-
ities.

“This is nice because so ma-
ny people are within walking
distance of this park,” Shaw
told them. “It’s a park that’s
been a long time coming. The
first master plan was done in
the mid-’80s. Now a new mas-
ter plan has been done, and
here we go!”

Following Shaw’s lead, the
group retraced their steps past
a felled grove of the invasive
Chinese tree commonly called
Tree of Heaven and back to the
woods, where they would start
their work. Their job was to
rough out the start of a net-
work of trails at the park. In do-
ing so, they would pick up
trash, remove broken or hang-
ing limbs and other hazards
and attack more invasive spe-
cies, like Chinese privet, hon-
eysuckle and multiflora rose.

Within an hour, the group
could see the making of a pos-
sible route. But doubt also
arose as more and more trash
was uncovered. Besides an old
stove and various bottles, vol-
unteers found pieces of roof
gutter, old fans, a tire, uphol-
stery foam and what seemed
like an endless supply of plastic
sheeting.

“I’m afraid this is more trash
than what we thought,” Shaw
said at one point, noting the
possibility that the group
might be standing on a whole
pile of garbage.

Finding natural areas used
as dumping grounds apparent-

Different
directions

MY VIEW

CATHERINE 
WRIGHT

SEE MY VIEW, PAGE 3A

By Stanley B. Chambers Jr.
STAFF WRITER

Anita Woodley is using three generations
of breasts to travel back to her roots.

It is a journey that has already taken her to
an undiscovered part of herself.

Her one-woman show, “Mama Juggs:
Three Generations Healing Negative Body
Images,” is about her mother, great-grand-
mother and herself as they deal with puber-
ty, breast cancer and breast feeding while on
a path toward conquering low self-esteem. 

Proceeds from the play will support her
trip to Cameroon, Africa, where she will
perform the play in front of the Tikar peo-
ple, her family’s ancestral tribe.

Woodley, 34, who lives in Chapel Hill,
never thought all of this would come out of
one song. But one person thought she had
the potential to do more.

A vision expands

It was a renaissance type of party. Artists,
intellectuals and the like gathering inside a
Pittsboro home in January 2009 to perform
and wax poetic.

Woodley, invited by a friend, brought a
piece of paper from a box of her great-grand-
mother’s things. The words were for a
breast-feeding song she used to sing.

Woodley sat on a stool in the middle of the
living room and sang in her great-grand-
mother’s elderly voice. She followed the
song with an improvised monologue, play-

ing the older woman and herself as a young
mother.

“And they started dying laughing,” she
said.

Bud Rudesill, a Pittsboro artist, was im-

One-woman play
tells 3 life stories 

Anita Woodley plays three generations of women in her own family in her one-
woman show, ‘Mama Juggs: Three Generations Healing Negative Body Images.’

STAN CHAMBERS - SCHAMBER@NANDO.COM

Anita Woodley’s performances are
raising funds to support a trip to per-

form the show in Africa.

SEE PLAY, PAGE 6A

IF YOU GO

Woodley’s next performances are Friday, March
19, at 8 p.m. and Saturday, March 20, at 2 and 8 p.m.
at the Common Ground Theatre, 4815-B Hillsbor-
ough Road, Durham. Tickets are $25; $20 for stu-
dents and seniors 55 and older. Call 800-838-3006
to purchase tickets. For more information, go to
http://rieshontel.blogspot.com/

By Jesse James DeConto
STAFF WRITER

CHAPEL HILL — By next year,
northern Chapel Hill could
have a direct connection be-
tween N.C. 86 and U.S. 15-501
for both bicycles and motor
vehicles.

This summer, the N.C. De-
partment of Transportation
will accept bids for a $13.4
million construction project
on Weaver Dairy Road. The
project will add bike lanes and
sidewalks on nearly the entire
length of the road and realign
it with Sage Road across Er-
w i n Ro a d a p p r o a c h i n g
15-501.

DOT plans to insta l l a
roundabout where the new
Weaver Dairy Road will split
from the old one toward the
north near Arcadia Lane. The
existing Weaver Dairy Road
will remain in place for motor-

ists heading toward a south-
bound turn on Erwin.

The project will also add a
new traffic island blocking
most lefthand turns along
Weaver Dairy in front of the
Chapel Hill North and Tim-
berlyne shopping centers.

The median will be broken
for a traffic signal at Kingston
Drive east of Timberlyne, and
DOT spokesman Mike Mills
said his department may also
add additional turns through
the island. Town traffic engi-
neer Kumar Neppalli said he
expects an opening at Banks
Drive on the west side of Tim-
berlyne.

Mills said the project will
create consistency in the road-
way design east of Timber-
lyne, where developers since
the 1980s have created a
hodgepodge of types and
widths of travel and turn
lanes.

“It’ll look a whole lot bet-
ter,” he said.

jesse.deconto@nando.com or
932-8760

New Weaver Dairy
Road on the map

Project will align the
busy road’s eastern
end with Sage Road.

By Virginia Bridges
CORRESPONDENT

PITTSBORO — For nearly
three years, Lynn Hill has
been unable to speak the
name of the man who bound,
raped and beat her daughter

to death, she
said.

“I did not
want to give
him a name
because to
me he can’t
be human,”
Hill said. “No
human can
do what he

did and not feel remorse.”
But on Friday, a weeping

and shaky Hill took the stand
in Chatham County Superior
Court and spoke Louis Ephra-
im Wilson III’s name. She told
him that, while he was about
to be sentenced in court, his

real judgment day would
come when he stands before
god.

“You won’t be able to manip-
ulate. You won’t be able to lie,”
she said. “To lie your way out
of hell.”

Wilson, 31, pleaded guilty
Friday to the first-degree mur-
der of Tracy Lynn Baldwin,
38, whom he dated after he
said the two met at Alcoholics
Anonymous meetings in early
2007. 

Wilson was sentenced to life
in prison without the possibil-
ity of parole under a plea
agreement that took the death
penalty off the table. 

At the time, Wilson said he
was living at various residenc-
es – on Newhall Road in Dur-
ham, in a tent, an apartment
in Chapel Hill, and at his 

Mother tells killer
judgment awaits

Wilson gets life for brutal murder

Wilson 

SEE JUDGMENT, PAGE 7A

By Flo Johnston
CORRESPONDENT

Author Andrew Park says
that becoming a parent was
the major motivation for writ-
ing his new book “Between a
Church and a Hard Place:
One Fai th -Free Father ’s
Struggle to Understand What
it Means to be Religious (or
Not).”

Park will read from his
book at Flyleaf Books, 752

Martin Luther King Jr. Blvd.,
on Thursday at 7 p.m.

The book takes the reader
along on his quest to find a
comfortable middle ground
for himself and his family.

“Even before becoming a
parent, I worried that my lack
of religious faith might mean
that they would grow up with-
out any spiritual direction,”
Park said. 

“I wasn’t sure it was fair, or

wise, to consign them to that
fate,” he said. “But I also
didn’t feel comfortable join-
ing a church just to avoid that
happening, not without an
authentic feeling of belief
stronger than what I had ex-
perienced in the past.”

As a member of the post-
Boomer generation – he is 39
– Park found that it was diffi-
cult to get past his discomfort
with Christian spirituality

and spiritual transformation. 
But early in his research he

saw that his squeamishness
was keeping him from under-
standing what it means to
have faith and, more impor-
tantly, why he did not.

“The Culture War mentali-
ty that treats Christianity
with suspicion is deeply en-
grained in me,” he said. “But 

Trying to find the middle ground 

Chapel Hill author An-
drew Park will read from

his first book Thursday at
Flyleaf Books.

HARRY LYNCH

Author hoped to answer his children’s questions about religion

SEE BOOK, PAGE 7A

Irish fiddle virtuoso Eileen
Ivers livens up St. Patrick’s
Day. See ArtsWeek, Page 8A
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Have you ever been a victim
of a prejudice or have you ever
prejudged someone else? I
have. 

As a teenager I have noticed
that most of us form an opin-
ion of each other before we
even get a chance to show our

personalities
and who we
are. We make
assumptions
o f p e o p l e
b a s e d o n
physical ap-
p e a r a n c e ,
sk in co lo r,
clothing, or
religion. We
jump to con-

clusions without enough evi-
dence of who a person really
is. 

Before prejudging anybody
we should think about the ef-
fects it might have on that per-
son and us. 

Prejudice replaces a per-
son’s true character with an
assumption about them,
which could result in psycho-
logical harm and fear of trying
new things. 

For example, I identify as
Hispanic, however I often
hear people calling me “Mex-
ican.” People assume I am
from Mexico without taking
the time to find out. Even
though I am from Mexico and
am proud of my cultural heri-
tage, when I hear people use
the term “Mexican” to refer to
all Hispanic people, I feel they
discount the wide variety of
Hispanic cultures. 

Whenever we prejudge
someone, we don’t see people
as who they are. For example,
if you see a group of teenagers
in your neighborhood, you
might think that they are go-
ing to cause some type of trou-
ble simply because of their
young appearance. But if you
get to know them, you might
realize that all they want is to
do something positive for
their community and to have a
safe place to hang out. 

Another effect of prejudice
is psychological harm. Often
those who are prejudged lack
confidence because they feel
like no one is going to accept
them the way they are. Also,
they begin to lose self-worth.
They feel like they are not
worth anything because that
is how others have made them
feel by prejudging them.
When people prejudge others
they hurt their feelings. 

Also, fear of trying new
things is an effect of prejudg-
ing. Even though we relate
prejudging only with one an-
other, we also prejudge activ-
ities, places, and even food.
For instance, if you’ve never
tried a certain food but some-
one asks you to try it, you may
think you will not like it be-
cause you’ve never had it. You
could be afraid to try it be-

Prejudice
hurts

everybody

MY VIEW

VIANEY
MARTINEZ

SEE MY VIEW, PAGE 3A

Durham Savoyards breathe
new life into another Gilbert
and Sullivan classic. Art-
sWeek, Page 5A 

ARTSWEEK
INSIDE

By Jim Wise
STAFF WRITER

According to City Hall, the
R. Kelly Bryant Pedestrian
Bridge will be lifted over the
Durham Freeway tonight.

For the occasion, the Free-
way will be closed from 11
p.m. until 5:30 a.m. Thurs-
day.

Crossing the freeway just

east of Alston Avenue and
connect ing segments of
Lakeland Street separated by
freeway construction, the
new $2.2-million bridge re-
places a pedestrian bridge
built in 1972 that had become
a rusting eyesore. 

The old, enclosed bridge
was a hangout for drug deal-
ers and muggers, and the city
closed it in 1995. The new
bridge has an open-truss de-
sign and security lighting as
part of the project.

B es ides reconnec t ing
Lakeland Avenue, the bridge

is part of the city’s trail sys-
tem. Last August, the City
Council named the bridge in
honor of Bryant, a long-time
member of the Open Space
and Trails Commission who
pushed for the bridge replace-
ment for years.

“It’s taken us seven years to
get to this point, but the con-
nectivity this bridge will
bring to these neighborhoods
is well worth the wait,” Public
Works Director Katy Kalb
said.

New bridge to cross Freeway tonight

A photo illustration shows the new R. Kelly Bryant
pedestrian bridge, which will be lifted into place to-

night above the Durham Freeway. 
Rendering courtesy of Stewart Engineering Inc.

$2.2M structure to
reconnect Lakeland

Avenue

SEE FREEWAY, PAGE 3A

Tyresha Cannady holds the examination light as her
friend Tiffany Springfield has two teeth extracted by
Dr. Ernest Goodson, right, and assistant Matt McAn-
drew, a pre-dental student at UNC-Chapel Hill. They
were all participating in the N.C. Missions of Mercy
free adult dental clinic sponsored by the N.C. Dental

Society at the Durham National Guard Armory last
Friday. It was the first of two days where 80 volunteer
dentists treated more than 1,000 patients who re-
ceived free examinations, x-rays, cleanings and ex-
tractions. See story, page 3A.

SHAWN ROCCO - srocco@newsobserver.com

VOLUNTEERS FILL A NEED

By Stanley B. Chambers Jr.
STAFF WRITER

For the teenagers Eric Ol-
son-Getty works with, how
they make money this sum-
mer will come down to who is
offering them the job.

“For some of them, it’s a ve-
ry black and white choice,”
said Olson-Getty, internship
coordinator for YO: Durham,
which serves at-risk youth.

“On one hand they can get a
job in a legitimate economy.
but barring that they’re gong
to make their money some
other way. And the pull of the
street is very strong.” 

Olson-Getty was among
more than 40 people from
Durham CAN (Congrega-
t i ons , Assoc iat ions and
Neighborhoods) who attend-
ed a Coffee With Council last
Thursday. The group is work-
ing with city and county lead-
ers, the chamber of commerce
and area businesses to orga-
nize a youth jobs summit in
late April.

Thursday’s meeting came
as the city prepares for the
Mayor’s Summer Youth Work
Program Job Fair & Career
Expo this Friday. The pro-
gram, which started in 2006,
averaged about 300 jobs be-
tween 2006 and 2009 for
young people 14 to 21 years
old. 

Officials hope to offer be-
tween 250 and 300 jobs this
summer, down from 354 last
year. The c i ty used over
$365,000 in federal stimulus
money to fund almost half of
the jobs offered in 2009.

Durham CAN wanted the ci-
ty to expand its summer job
program by 25 percent. 

The push comes as the city,
like the rest of the country,
continues to recover from the
recession. The city’s unem-
ployment rate, which was as
high as 8.4 percent in June, is
at 7.7 percent, according to re-
cent numbers from the Bureau
of Labor Statistics.

But Durham’s youth ages
15-24 are fairing worse. About
12 percent of Durham’s fami-
lies are living below the pover-
ty rate, according to the U.S.
Census, and the city’s youth
poverty rate has been estimat-
ed at 29.7 percent, according
to a 2008 report from Chapel
Hill based MDC. 

In the region, Durham teens
accounted for over a third of
youth on probation, had the
highest pregnancy rate and
had more deaths by assault
than by motor vehicle acci-
dents, according to the report.

Youth employment affects
many issues, including crime,
family sustainability and
school dropouts. The issue
was reiterated during a De-

Fewer
youth

jobs this
summer 

SEE JOBS, PAGE 7A

By Eric Ferreri
STAFF WRITER

N.C. Central University
has demolished the Rivera
House.

The move ended years of
local discussion over the fate
of the aged, decrepit home
on the corner of Lawson and
Fayetteville streets. NCCU
has long owned the property
and wanted to destroy the
house in order to build anew
there. 

But local preservationists
found value in the house be-
cause noted civil rights era
photojournalist Alexander
Rivera once lived there.

It was the subject of a
town/gown squabble that
culminated in February
when the state Attorney
General’s office concluded
the house is not a historic

property and the university
could demolish it.

NCCU tore it down March
8. It had previously offered
the house to any person or

local group willing to pay to
have it restored and moved.
Though some local groups,
like Preservation Durham,
had fought the demolition,

none volunteered to move it.
The cost would have been

prohibitive. A July 2007 put
the cost of renovating and re-
stor ing the ramshackle
house at $445,000. 

B u i l t i n 1 9 2 0 , t h e
2,100-square-foot home had
a tax value of $83,342 when
it was demolished, accord-
ing to county property re-
cords.

Those looking to preserve
the home pointed to the his-
toric nature of Rivera’s work.
Rivera covered the civil
rights movement and later
created the public relations
office at NCCU. He died in
October 2008 at age 95.

A staffer with The Nation-
al Trust for Historic Preser-
vation once pleaded with 

NCCU tears down Rivera House

Preservationists fought N.C. Central University’s
plans to tear down the former Fayetteville Street

home of photographer Alex Rivera. 
JOHN ROTTET – john.rottet@nando.com

Even veteran photographer had called structure an eyesore

SEE RIVERA, PAGE 10A

By Virginia Bridges
CORRESPONDENT

Last week, Bruce Bridges,
local historian and owner of
The Know Bookstore and
Restaurant, began the first
of a two-part presentation
on the shared history of Hai-
ti and Durham’s Hayti com-
munity. 

The lecture, “From Haiti
to Hayti: A Black Jacobin
Dream Deferred in Dur-
ham,” will continue at 6:30

p.m. Thursday at the Stan-
ford L. Warren Library on
Fayetteville Street. 

Last week Bridges spoke
about the history of Haiti
and i t s re l at ionsh ip to
France and to other islands
in the Caribbean. He also
discussed Spain and Franc-
e’s colonization of the island,
and the African slaves im-
ported to work the country’s
sugar cane fields.

In 1797, Gen. Toussaint

L’Overture successfully led
enslaved Africans and Hai-
tians in a revolution against
the county’s occupiers.

Q: Can you give us an over-
view of part two?

A: Bridges: Part two will
be discussing the inspiration
that the Haitian revolution
provided to black people in
Durham, for them to stand
up to the powers that be and 

The Haiti-Hayti connection

Bruce Bridges owns The
Know Bookstore.

Contributed photoSEE BRIDGES, PAGE 7A

The Cary News
carynews.com
Circulation: 47,800 (Wed); 54,000 (Sun)
Monthly Online Page Views: 81,800
Area: Cary and Morrisville (ZIP codes - 27511, 
27513, 27518, 27519, 27560, 27606,*
27607*)

Profile of distribution area:
Average age	 35.0
Average HH income	 $104,193
Average value, owned home	 $295,540

THE CARY NEWS
SERVING CARY AND MORRISVILLE 919-460-2600

10 20 80 907060504030

CCI 1ST SECTION, ZONE: , CARY 19:1:42

WEDNESDAY, MARCH 17, 2010carynews.com

SICKEST
PETS COME

TO CARY VET
15A

AMAZING SEASON
COMES TO AN END SPORTS 1B

THIS WEEK
CARYNEWS.COM

The Carolina RailHawks
kick off the season Saturday
with an exhibition against the
New England Revolution.

Classified Ads ................................3B
Crime Notes...................................7A
Crossword Puzzle...........................8A
Faith Notes...................................15A
Notable .........................................2A
Opinion..........................................4A
Schools..........................................9A
Sports ............................................1B

INDEX

By Sadia Latifi 
and Ted Richardson

STAFF WRITERS

CARY 

G regg Robertshaw said the plywood ta-
ble in his family’s basement in Pennsyl-
vania is riddled with dents. It’s proof

that when his dad first handed him a table ten-
nis paddle, Robertshaw, who was 5 at the time,
wasn’t tall enough to clear the edges.

The 53-year-old Cary resident had plenty of
clearance Wednesday night as he smashed shot
after shot over a tiny net at the Herbert C.
Young Community Center in Cary.

Robertshaw is one of the top local players
competing in this week’s 2010 Butterfly Cary
Cup, the biggest round robin table tennis tour-
nament in the country. Hundreds of players
will whack small, celluloid balls in the commu-
nity center this weekend, playing game after
game for a portion of $12,000 in prize money.

Golf has Augusta. Table tennis has Cary.

The town has become a prime spot to play
competitive table tennis in America.

The sport’s stronghold here is indicative of a
growing interest in the sport, buoyed in part by
its low cost of participation and because of
more exposure from events such as the 2008
Olympics in Beijing.

Participation in table tennis spiked 8 percent
from 2007 to 2008, making for more than 17
million table tennis players in the United
States, according to a report from the Sporting
Goods Manufacturers Association. More than
18 percent of those participants are from the
Southeast – the biggest concentration in the
country.

Membership in USA Table Tennis, the
sport’s national organizing body, has increased
12 percent since 2005. The association has
more than 9,000 ranked members who play
competitively. 

Sandeep Sharma, 32, zeroes in on a forehand while playing table tennis at the Herbert C. Young Community
Center in Cary last week. He was tuning up for the 2010 Butterfly Cary Cup, which starts Thursday. 

TED RICHARDSON – TED.RICHARDSON@NANDO.COM

MORE PLAYERS 
COME TO THE TABLE

CARY CUP

All events take place at
Bond Park Community
Center, at 150 Metro Drive. 

■ Thursday, 4 to 5
p.m., beginners clinic

■ Friday, 10 a.m. to 3
p.m., Hardbat tourna-
ment.

■ Friday, 3 p.m. to 9
p.m., Multi-level tourna-
ments.

■ Saturday, 9:30 a.m.
to 3 p.m., Cary Cup play

■ Sunday, 9:30 a.m. to
3 p.m., Championship

Visit www.carytta.net
for registration details.
Spectators get in free.
STAFF WRITER SADIA LATIFI

SEE CARY CUP, PAGE 12A

By Sadia Latifi
STAFF WRITER

CARY — A special committee
designed to address citizen is-
sues is staying put – but at
least one town official is ques-
tioning its value.

Councilman Don Frantz
said at last week’s Town Coun-
cil meeting that Cary’s Citizen
Issue Review Commission, or
CIRC, hasn’t been effective.
CIRC is a board tasked with
helping residents propose
projects or policies that could
improve the town.

“When CIRC was created
we all felt that it was a way for
citizens to bring issues to us
easier and to give citizens a
voice. I don’t think it’s work-
ing out,” he said. “It’s adding a
level of bureaucracy to the
process.”

Town officials made a minor
change to the group’s review
process last week. Applica-
tions will now be routed to the
CIRC staff liaison, public in-
formation officer Deanna
Boone, instead of to the town
manager, who was previously
supposed to determine eligi-
bility of the submission. The
CIRC staff liaison would pro-
vide a recommendation to ac-
company each application re-
ceived and forward to CIRC.

That change wasn’t Frantz’s
concern.

Review
board
rules

altered
One councilman says

CIRC is ineffective

SEE CIRC, PAGE 11A

By Sadia Latifi
STAFF WRITER

CARY — The threat of rain didn’t stop kite
enthusiasts from flying high over the week-
end.

Even though the town postponed their
kite-flying contests to the following day,

hundreds still turned out
on a windy Saturday after-
noon to run colorful kites
of many different shapes
and sizes up in the air,
crowding the sky with rain-
bows, planes – even a
pterodactyl.

Cary’s free 15th Annual Kite Festival took
place over two days on the multi-purpose
field at Fred G. Bond Metro Park, located at

801 High House Road. Saturday’s art and
kite-building classes for children went on as
scheduled. 

Sunday’s rescheduled events included a
stunt kite demonstration sponsored by
Kites Unlimited, a specialty kite shop based
in Altantic Beach. Kite fliers were also eligi-
ble for various awards in the kite-flying con-
tests, including Youngest Kite Flier, Oldest
Kite Flier, Quickest Take-Off, Best Tangle
and more. 

“Our annual Kite Festival is a great way to
enjoy the spring weather in Cary,” said Tra-
cey Filomena, the town’s recreation pro-
gram specialist.

sadia.latifi@nando.com 
or 919-460-2612

Festival waits, kites don’t

Noah Penniman of Cary tries to launch his pterodactyl kite. Dozens of families
were flying kites with Noah and his father, David, at Bond Park Saturday.

RAY BLACK III – CARYNEWS@NANDO.COM 

INSIDE
More photos
from intrepid
Saturday kite
fliers. 
PAGE 6A

By Sadia Latifi
STAFF WRITER

CARY — Check the hamper;
check the wash. The keys to
Cary might still be missing. 

One of the fire department’s
master keys was misplaced
last week, leading to the re-
moval of building keys from
992 business lockboxes.

The department has 20
master keys
that can open
the exterior
boxes in case
of an emer-
gency. One
master key is
assigned to
each of the
town’s f i re
trucks. Only
the shift su-
pervisor has

access to the key.
The lockboxes hold keys

that firefighters can use to ac-
cess the business during after-
hour emergencies and service
calls. Many of the keys only
grant access to the alarm con-
trol panel, not the entire build-
ing.

Officials noticed on March
10 that one of the keys was
missing, prompting two days
of search, according to Cary
Fire Chief Allan Cain. By early
this week, it still hadn’t turned
up.

“We have absolutely no rea-
son to believe it is stolen,” he
said. “It’s possible that it was
misplaced somewhere, like in
a coat or pants pocket.”

This is the first time in 24
years that one of the 20 master
keys has been lost, according
to the town.

As a precaution, officials
were planning to change the
locks on the boxes and make a
new set of master keys. The
process could take weeks,
Cain said. 

Fire personnel also took the
building keys over the week-
end. 

They were to get in touch
with business owners about
retrieving them. The keys
won’t go back into the lock-
boxes until the locks have
been changed.

“Since we can’t find the
key,” Cain said, “we find that
the most responsible action
for us is to collect all the lock-
box keys.”

sadia.latifi@nando.com 
or 919-460-2612

Master
key
goes

missing
Cary to change
lockbox locks

Cain doubts
key was
stolen. 

By Jordan Cooke
STAFF WRITER

APEX — At age 25, Scott Rob-
inson was the picture of
health. 

As a cadet in the United
States Air Force, Robinson
was in peak physical condi-
tion.

But in October 1987, he
came down
with a potent
strain of the
f l u . Tw o
months later,
he began de-
v e l o p i n g
symptoms of
Type 1 diabe-
tes, common-
ly known as
juvenile dia-
betes. Kathy

Robinson, his wife, said diabe-
tes can sometimes be trig-
gered by a severe illness or an
infection in patients who are
genetically predisposed to the
disease.

“He lost 25 pounds in six
weeks,” she said. “And he was
underweight already.”

Twenty-two years later,
Scott Robinson is a different
man. He now suffers from
both Type 1 and Type 2 diabe-
tes, conditions that have
transformed his figure. Com-
plications from the disease
have made it almost impossi-
ble for him to work since

1998. And now his pancreas,
an organ he’s had replaced
once already, is failing him.
“It’s taken a huge toll on him
emotionally, and his spirits
are very poor,” Kathy Robin-
son said.

But Scott’s friends are deter-
mined not to let his condition
rob him of his life. 

His most ardent supporters
have partnered with the Na-
tional Foundation for Trans-
plants, a Memphis non-profit
group that helps volunteers or-
ganize and market fundraisers
for patients in need of organ,
tissue and bone marrow trans-
plants.

Their goal is to raise at least
$275,000 – the cost of the
transplant surgery. But their
hope is to raise much more.

Scott Robinson was unavail-
able to comment for this story. 

“In Scott’s case, he’ll have to
relocate to get his transplant,”
said Mandy Scherer, a spokes-
woman for the foundation. 

Apex man hopes
for transplant 

Robinson needs second pancreas

Scott Rob-
inson of

Apex

HOW TO HELP

The Apex chapter of The Lions
Club will hold its annual fish fry
from 11 a.m. to 7 p.m. Friday at the
Lila E. Jones Swim Club, 309 Holle-
man Street. A portion of the pro-
ceeds will be donated to Scott Rob-
inson’s fundraising campaign. 

SEE SCOTT, PAGE 11A
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By Ted Richardson | STAFF WRITER

FUQUAY-VARINA

F or decades, Jenni Keith has navigated this quaint
downtown to arrive at a familiar destination: Hud-
son Belk. 

“I can remember playing in there when I was a little girl,”
said Keith, a lifelong Fuquay-Varina resident who first
shopped at the story at Vance Street and Fuquay Avenue
with her parents in the 1970s. 

She continued the tradition well into this year, strolling
the aisles while her children took piano lessons at a music
shop a few doors down. 

But on Wednesday, Keith crouched in her parked mini-
van and read a book, unable to roam the two-story corner
department store. 

Belk, the town center’s com-
mercial anchor for 60 years,
closed a few weeks ago. Yellow
and green paint peeled from
the brick facade, its windows
veiled in brown paper.

“It’s just so sad,” said Keith,
39, who was parked in front of
the empty building. “It looks
like history, all boarded up.”

The closure of the store was
among a string of recent blows
to the core of this growing
Western Wake County railroad
town, whose mineral springs
were a magnet for visitors in
the early 1900s. 

Town leaders are confident
that ongoing efforts to revive
the downtown will take hold.

But some local business own-
ers are less optimistic. 

“Revitalization happens over
many, many years,” said Susan
Weis, executive director of the
Fuquay-Varina Revitalization
Association. “We’re getting
there.”

Tale of two towns

Fuquay’s fortunes of late
have resulted from the Trian-
gle’s growth. As the region has
expanded, and as homes in Ra-
leigh and Cary became pricier,
more residents found their way
to less expensive homes fur-
ther out. The town’s popula-
tion has almost doubled in the

past ten years. 
Much of that growth was out-

side downtown. And with
those new homes came shop-
ping centers. Chain stores such
as Kohl’s and Home Depot
stretch toward Raleigh along
U.S. 401, siphoning shoppers
away from downtown. 

In 2007, when times were fat-
ter, Fuquay-Varina citizens ap-
proved $2 million bonds for an
ongoing downtown revitaliza-
tion project. The most recent
phase of the project is a new
sidewalk that has begun to re-
connect the sister downtowns
of Fuquay and Varina. Town
leaders hope the stone pavers
will one day form a promenade

that will direct interest, and
dollars, back to their historic
shopping districts.

At the opposite end of the
downtown corridor, less than a
mile from Belk, Stephens
Building Supply jettisoned two
thirds of its business, and em-
ployees, last month due to the
busted housing market. 

Karl Cherry, one of 40 Ste-
phens employees who are los-
ing their jobs, said he wept
when the layoffs were an-
nounced on Feb. 19.

“I lost it,” said Cherry, who
for 13 years served as Ste-
phens’ warehouse manager. “I 

Leonel Morales Lopez, left, Francisco Gonzalez, center, and Angel Barrientos lay stone pavers in front of a closed-down
Bryant Pontiac. They’re constructing a new sidewalk that will connect Fuquay and Varina.

PHOTOS BY TED RICHARDSON - ted.richardson@nando.com

PATH TO PROSPERITY

Fuquay-Varina presses forward with downtown plan

Bright sunlight, but not much foot traffic, covers the com-
mercial district along Broad Street in Fuquay-Varina. 

SEE DOWNTOWN, PAGE 3A

By Ted Richardson
STAFF WRITER

HOLLY SPRINGS — Town offi-
cials decided that hens aren’t
pets and shouldn’t be kept in
residents’ backyards.

The Town Council this
week chose not to change
rules governing where chick-
ens may be kept in the town.
Hens are allowed only on
town land zoned for agricul-
tural purposes.

A motion that sought to al-
low for up to four hens on resi-
dential property – with a per-
mit – failed for lack of a second.

Four of the town’s five coun-
cil members worried that hens
would bring unwanted smells,
noise and predators, increas-
ing demand on animal control
services. Others worried
about a slippery slope. 

“If we allow chickens, why

not pot-belly pigs?” Mayor
Dick Sears said before Tues-
day’s meeting. “I have a little
problem with hens being re-
ferred to as pets.”

Linda Hunt Williams, the
councilwoman who made the
motion, said other council
members’ concerns were over-
blown and that backyard hens
could be a positive addition to
neighborhoods. 

“There’s too much govern-
ment control over too much of
our lives,” Williams said.
“These families and these kids
see them as pets, no matter
how we see them.”

Her failed motion came after
a Holly Springs resident pre-
sented a case for backyard
hens in the town, saying they
make tasty eggs, provide or-
ganic fertilizer, kill insects and
make for educational pets.

Proposed hen rule
doesn’t fly in town By Ted Richardson

STAFF WRITER

CARY — It was an evening
Charlie Chiklis would have
loved: The air full of songs
from his big band, the dance
floor a blur with the swinging,
waltzing and fox-trotting
dancers.

More than 300 friends, fam-
ily and music lovers filled a
basketball court at the Her-
bert C. Young Community
Center on Friday to honor
Chiklis, the musician, scien-
tist and Cary neighbor who
died in August after a 20-year
battle with cancer. He was 75. 

“Whether you like to listen
or dance, he wanted you to
have fun, and that’s what we’re
going to do tonight,” said Ter-
ry Blalock, who made good on
a promise to keep the band go-
ing.

“We are still the Moonlight-
ers, and we will always be the

Moonlighters,” he said, lead-
ing the band on saxophone in-
to the opening tune.

Bill and Joan Moore of Apex
wasted no time hitting the
dance floor at the center of

Kay Yow Court. 
The Moores were here the

last time the Moonlighters
played, about a year and a half 

Moonlighters shine again

The Moonlighters, now led by Terry Blalock, played a
memorial concert for founder Charlie Chiklis on Friday. 

TED RICHARDSON – ted.richardson@nando.com

SEE CHIKLIS, PAGE 3A

By Sadia Latifi
STAFF WRITER

CARY — Municipal budgeting in a recession
isn’t too far from what goes on in your home:
Does Sally need new clothes this fall? Does Cary
need new sculptures?

The town already stopped or stalled dozens of
construction projects in December to cut costs. 

Town officials are now struggling to prioritize
public art spending.

In a January work session, the town’s public
art consultant, Jennifer Murphy, recommended
the town look into adopting a “percent-for-art”
ordinance through which a percentage of a bud-
get for a public construction project, such as a
park or a building, is set aside for public art. 

Some towns allot between one and two per-
cent. Chapel Hill, Durham and Raleigh have per-
centage guidelines for public art.

“I don’t support any plan that requires a per-
centage,” Councilman Don Frantz said.

Other council members say that adopting an
enforceable ordinance shows the town is serious

SEE ART, PAGE 5A

Public art
gets more
scrutiny

By Jordan Cooke
STAFF WRITER

APEX — Rick Hancock and Ray Earnhardt,
business partners seeking to open the town’s
first Internet sweepstakes parlor, say theirs is a
legitimate and legal business unlike video poker
operations, which are banned under state law.

But town leaders aren’t so sure. And they’re
not taking any chances. 

The Town Council has adopted a 60-day mora-
torium on sweepstakes parlors weeks after Han-
cock applied for a zoning permit to open the 55
Business Center in the Lawrence Crossing
shopping center at Perry Road and N.C. 55.

The temporary ban closely mirrors similar
moratoriums that have been considered or
adopted in recent months in other towns across
the state, including Elizabeth City and Wilming-
ton.

Town officials say the move is necessary to
learn more about sweepstakes parlors – some-
times known as “Internet cafés” or “business
centers” – and any possible impact on the town.

“We want to take a break and study this type 

SEE INTERNET, PAGE 5A

Apex halts
Internet
café plan

Officials want to study business
model before they vote on it.

BASEBALL'S BACK
FUQUAY-VARINA, APEX START OFF WITH WINS

APEX GIRLS STARE
DOWN PANTHER CREEK
SPORTS 7A
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■ Town budget deliberations begin in Wendell this week.
Look for a report Friday on the Web site that explains the
board’s early discussions and how the spending plan might
affect the pocketbooks of Wendell property owners.

■ Online columnist Jennifer Eddins explores the role of
busing in the current Wake County school assignment de-
bate. See her Route 64 column to find out how she sees the
issue. 

■ The Eastern Wake Buzz is a great way to keep up with
the goings on in our community throughout the week. East-
ern Wake News writers update the blog several times a week
and you can weigh in with your opinions on the topics they
discuss.

By Denise Sherman
STAFF WRITER

KNIGHTDALE — Police are fo-
cusing on three or four people
in their investigation of the
January beating death of
Domino’s manager Kenny
Ring. 

But Public Safety Director
Shawn Brown stopped short
of calling them suspects.

Ring was found beaten and
lying on the f loor at the
Knightdale Domino’s Pizza by
delivery driver Nico D’Angelo
Bowers just after midnight on
Jan. 9. About $1,000 was tak-
en from the register at the piz-
za restaurant in Widewaters
Commons shopping center.
Ring died two days later.

Brown said investigators
continue to track down new
leads. Det. Tracy Solomon
said he has interviewed about
50 people in connection with
the case. He has been as-
signed to the case full time, as
has an investigator from the
State Bureau of Investigation.
Solomon said police have
sought orders from the court
giving them access to infor-
mation from individuals and
vendors, but he wouldn’t say
what kind of information
those orders sought.

Brown held a press confer-
ence Fr iday wi th Kenny
Ring’s father, Dan, and an- Dan Ring posts a flier announcing a reward for informa-

tion in the murder of his son, Kenny Ring. 
STAFF PHOTO BY JOHNNY WHITFIELD

Investigators ask for public’s help

SEE MURDER, PAGE 8A

By Aaron Moody
STAFF WRITER

ZEBULON — The state Court
of Appeals ruled against for-
mer Zebulon police officer
Darryl Wright in his claim that
a lower court improperly dis-
missed his case against the
town without letting it go to
trial. 

Wright claimed the Superi-
or Court judge should have al-
lowed testimony that would
have shown fellow officers im-
properly wiretapped his vehi-
cle. 

The court agreed with law-
ye rs f o r t h e t o w n , w h o
claimed officers involved in
the incident acted for the safe-
ty of the public, other police
officers and informants, and
therefore their conduct wasn’t
“willful.”

The wiretapping was part of
an “integrity check” designed
to observe conversations in
Wright’s patrol car – the result

of several tips alleging Wright
was associating with local
drug dealers.

In 2002 Police Chief Tim
Hayworth got word from an
informant that Wright was
“tipping-off drug dealers
about confidential police de-
partment information” and
“socializ[ing] with drug deal-
ers,” as stated in the Court of
Appeals case facts. 

Hayworth was unsure of his
informant’s accuracy, so no ac-
tion was taken at the time. But
in 2005, Hayworth received
allegations Wright’s personal
vehicle was spotted at a “resi-
dence known for drug activity
and that plaintiff was seen at a
party where illegal drugs were
being used,” according to the
facts. 

The three separate inci-
dents prompted Hayworth to
take a closer look, and he and 

Former police officer's claim against the
town is denied for the second time.

Appellate
court sides
with town

SEE APPEAL, PAGE 8A

By Denise Sherman
STAFF WRITER

EASTERN WAKE COUNTY —
Census forms went out Mon-
day to start the process of get-
ting a count on just how many
people live in the state of
North Carolina.

Chairman of the Complete
Count Committee for Wake
County James Roberson said
getting a complete response is
crucial for securing federal
monies and representation in
Congress.

“If our numbers are off,
there are millions of dollars
that could be lost in terms of

roads, human services, and
other things that make the
growth of municipalities,”
said Roberson. “More impor-
tantly, we could possibly gain
a congressional seat.”

And Roberson knows count-
ing every person matters.

“Ten years ago, we beat out
Utah (for a congressional
seat) by 800 citizens,” he said.

Residents will be asked to
fill out the 10-question form
and return it by April 1. Resi-
dents who don’t respond will
then be contacted by a census 

Census forms arrive
in the mail this week

SEE CENSUS, PAGE 8A

By Denise Sherman
STAFF WRITER

KNIGHTDALE — A Knightdale High
School student was charged last Tues-
day with assaulting a police officer after
he refused to take off gang-related para-
phernalia.

Knightdale School Resource Officer
Mark Batey said the 17-year-old student
was charged as a juvenile. Police would
not release his identity because of his
age.

He said the student refused to take off
blue rosary beads and a blue glove, both

symbols of Southside 13, a national gang
with branches in Knightdale.

Batey said Wake County school sys-
tem has a no-tolerance policy regarding
gang-related clothing, symbols and oth-
er paraphernalia. He said he asked the
teen to remove the rosary and he re-
fused. When Batey reached for the rosa-
ry, the teen grabbed his arm, he said.

He released the young man to the cus-
tody of his mother and talked to her
about how to recognize gang activity,
Batey said.

Batey said the rosary beads have been

co-opted by gangs as a symbol — some-
thing he began to research after he no-
ticed colorful rosaries showing up
where beads had once been used to rep-
resent gang loyalties. The school has
been taking beads for some time, Batey
said.

In addition to the altercation with the
student, the high school had a spate of
gang-related graffiti on school athletic
facilities over the weekend, Batey said.

denise.sherman@nando.com or 269-6101
ext. 101

Juvenile charged with assaulting officer

By Aaron Moody
STAFF WRITER

ZEBULON — When George Madjar was
asked to fill the role of Scout Leader two
and a half years back he didn’t really
know if it was something he wanted to
do.

“I didn’t know what the responsibili-
ties would be, and didn’t think I’d enjoy
it,” Madjar said.

He decided to fill the position as head
of the Bear Cubs, his son Tommy’s den
at the time, and the job stuck. As leader
of the Webelos II group, Madjar wit-
nessed his son receive the Arrow of
Light and advance from a Cub Scout to a
Boy Scout during Cub Scout Pack 522’s

Blue and Gold banquet held Saturday at
Zebulon Baptist Church.

“After one year I loved it. I got into it
and began enjoying it as much as the
kids,” he said of how being a Scout grew
on him.

What he didn’t know when pondering
the position was how similar the respon-
sibility of being a Scout Leader is to sim-
ply being a Scout parent. He said both
require a dedication to the organization,
and mainly to the kids.

“It really is a parent-child organiza-
tion. You get to learn more about your
child, and every child, by being more in-
volved,” Madjar said.

Madjar said taking on craftsmanship

projects, learning safety procedures,
learning how to cook, learning about
health and fitness, hiking, and having
fun at the same time is the opportunity
he sees for the children through Scout-
ing. In turn, it’s a refresher course for
him on the same topics, but really a way
to pass on the torch to the Scouts, and
fortunately for him his son is one of
them.

After Saturday’s ceremonies, Madjar
w i l l m ove u p w i t h h i s g ro u p o f
10-11-year-olds to the Boy Scout level – a
process that will take place over the next
couple of weeks.

Cubmaster Kimberly Sprague sets flame to Brandon Horton's Arrow of Light during Cub Scout Pack 522's Blue
and Gold Banquet Saturday night. From left, Cub Scouts advancing to Boy Scouts include Tommy Madjar, Parker

Lewis, Horton and Justin Deans.

STAFF PHOTO BY AARON MOODY

Scouting a family affair
Zebulon Pack 522 turns another page

SEE SCOUTS, PAGE 8A
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AREA STUDENTS SIGN
WITH COLLEGES
SPORTS

WEST CAPTURES
WRESTLING TITLE SPORTS

By Andrew Kenney
STAFF WRITER

SMITHFIELD — Dr. Steven
Landau heard the songs at all
hours of the night. The music
drifted up from church serv-
ices and through the pane-less
windows of his room in Port-
au-Prince — at midnight, 3
a.m., sunrise.

All through his disaster-re-
lief trip, Landau heard Hai-
tians “singing lovely songs,
just beautiful songs, and clap-
ping hands or being joyous,”

he said last week.
Each day, Landau rose with

the roosters, then headed to
one of the countless tent cit-
ies, where he and other volun-
teers treated dozens of inju-
ries each day.

During his weeklong trip,
Landau, a medical doctor,
gave out medicine, splinted
broken bones and sutured
wounds. Arriving 10 days af-
ter the massive earthquake, he
saw buildings turned to rub-
ble and tent cities filled with

hundreds of people.
When Landau and the rest

of his crew from the Ananda
Marga Universal Relief Team
(AMURT) rolled into Port-au-
Prince, many of the most
gravely wounded had already
been treated or had died, but
countless more needed help.

“These people were not get-
ting medical care,” he said.

Once on the ground, Lan-
dau and his team worked effi-
ciently, trying to keep their
minds on their mission while

the island nation still stag-
gered.

AMURT, which has strong
connections to yoga and In-
dia, is not new to disaster re-
lief. Some of its veterans, like
Landau, have deployed to epi-
centers and hurricane-lashed
coastlines again and again.

Landau, who practices med-
icine in Smithfield, has been
to Haiti about 10 times, and
since 1988, he has helped out 

Doctor returns from Haiti

Dr. Steven Landau treats a patient in Haiti last month.

CONTRIBUTED PHOTOSEE HAITI, PAGE 10A

By Colin Campbell
STAFF WRITER

SMITHFIELD — A curfew
could be in place by summer
to keep the town’s teens off
the streets late at night.

Police Chief Michael Scott
wants the town to enact a cur-
few for youth under age 18.
Now, he said, his officers are
powerless to deal with kids
who are out and about late at
night.

“Police do not have a right
to stop and talk to these peo-
ple unless we suspect some
sort of crime is afoot,” Scott
said. “It creates some prob-
lems for us to help our youth.”

Several council members
said they would likely vote for
a curfew if it wasn’t too strict.
“I’m in favor of a curfew with
the exceptions in favor of kids
that are doing the right thing,”
Mayor Daniel Evans said.

Scott said the curfew would
target kids who might be get-
ting into trouble. “We have a
significant uprising in gang
activity in Johnston County,”
he said. “Anybody who says
otherwise is misleading you.”

The police department’s
housing authority officer, Bri-
an O’Branovich, deals with at-
risk kids regularly. He said the
department has caught a
13-year-old breaking into cars
in the middle of the night, and
a 14-year-old was shot at a
nightclub in the middle of the
night. 

“We’re dealing with a whole
different type of generation,” 

Town
mulling
curfew

SEE CURFEW, PAGE 10A

By Andrew Kenney
STAFF WRITER

SMITHFIELD — A retirement
benefit for most Johnston
Health employees disap-
peared with a policy change
that took effect last week.

In a letter last month, Timo-
thy Hays, vice president of hu-
man resources, told most em-
ployees that a rule change by
an accounting-standards
board meant they would not
be getting health insurance
through the hospital when
they retired.

Before the change, John-
ston Health paid the full cost
of retirees’ health insurance
until they reached age 65,
then paid their Medicare coin-
surance after they became eli-
gible for the federal health-in-
surance program. To get the
benefit, employees either had
to serve 30 years at the hospi-
tal; work 25 years and be 60
years old at retirement; or
work 20 years and be 65 at re-
tirement.

“Because you will not meet
the requirements for post-re-
tirement health insurance un-
til after 2015, you will not be
eligible to receive health in-
surance through Johnston
Health at the time of your re-
tirement,” read the letter from
Hays, dated Jan. 7.

The hospital understood
the “importance” of the bene-
fits, the letter said, but finan-
cial rule changes had forced a
“very difficult decision.”

Late in January, The Herald
received a letter signed “Con-
cerned Employees of John-
ston Health.”

“Employees are leaving be-
cause we have nothing to stay
for anymore,” read the anony-
mous letter. “There are em-
ployees who have given this
hospital 20, 22, 24 years of 

Hospital
ends

benefits
Johnston Health says

an accounting-rule
change means an end

to hospital-paid
health insurance for

future retirees.

SEE HOSPITAL, PAGE 10A

By Andrew Kenney
STAFF WRITER 

SMITHFIELD — In the Neuse
Little Theatre’s latest produc-
tion, “quirky” means more
than “money.”

“You Can’t Take It With
You” is a tale of two families,
one wealthy and one slightly
bizarre, brought together by
the courtship of their chil-
dren.

Shaun Braswell, an NLT
performer since age 15, is the
straight-laced Tony Kirby, the
son of a businessman.

“To play the straight guy in
a comedy play is odd,” he
said. But he seems right at
home in the play’s 1930s set,
his hair slicked and his ro-
mancin’ earnest.

The object of his affection
is Alice Sycamore, a pretty

girl from a strange family,
played by Jessica Salyers.
The play centers on the colli-
sion of their families over a
meal at the Sycamore home,
where comic mishaps make
chaos — and endanger an en-
gagement.

The production should
have audiences feeling good, 

Humor, chaos coming
to Neuse Little Theatre

Shaun Braswell and Jessica Salyers play the young
lovers in the play "You Can’t Take It With You." 

HERALD PHOTO BY ANDREW KENNEYSEE NLT, PAGE 10A

By Colin Campbell
STAFF WRITER

SMITHFIELD — Most women don’t
have a T-shirt with their husband’s pho-
to on it. Then again, most women have
seen the man they married in the last
year.

Last week, Lashay Mooring of Pine
Level was sporting a red, white and
blue T-shirt with a full-color photo of
her husband, Sfc. Christopher Moor-
ing. He had shipped out for Iraq on
their first wedding anniversary.

“Being the man and the woman of the
house, it’s harder than I ever would ex-
pect,” Lashay Mooring said. 

For his part, Christopher Mooring is
ready to put on civilian clothes and re-
lax. “I’m looking forward to not going
anywhere,” he said. “I should be able to
make a few more anniversaries.”

Last week, Mooring and about 80
other soldiers from the 30th Heavy Bri-
gade Combat Team returned to the Na-
tional Guard Armory in Smithfield.

There to greet them were family and
friends waving flags, holding banners
and honking horns. “There’s mine!”
one woman shouted as she caught sight
of her husband and took off running.

After he’d gotten a round of hugs
from family, Spc. Eric Cole of Clayton
was eager to make Bojangle’s his next
stop. It’s hard to find good fried chicken
and biscuits overseas, he said.

After B ojangles , the Nat ional

Guardsman from Clayton said he was
headed home to rest. “I’m staying here
for awhile,” he said.

“We are so very proud of him,” said
Cole’s mother, Tanya Dale. “It’s been
pretty hard.”

Through the Internet, Dale was able
to talk to her son almost daily. “I could
go online and make sure he was still 

Lashay Mooring of Pine Level greets her husband, Sfc. Christopher Mooring,
as he returned from deployment in Iraq.

HERALD PHOTO BY COLIN CAMPBELL

A HERO’S WELCOME

Stacey Gallagher, left, and Lashay Mooring wait for the arrival of their
husbands at the armory in Smithfield last week.

PHOTO BY TAKAAKI IWABU

National Guard
soldiers return from

Iraq deployment

SEE GUARD, PAGE 10A

By Colin Campbell
STAFF WRITER

JOHNSTON COUNTY — For the
first time in at least eight
years, Johnston students on
Feb. 6 trooped into class-
rooms on a Saturday.

O r a t l e a s t s o m e d i d .
Schools spokeswoman Terri
Sessoms said Saturday’s at-
tendance rate was 79.6 per-
cent, down from roughly 96
percent on a typical day.

The decision to have school
on Saturday came after snow
forced schools to close last
Monday and Tuesday. Some
parents said they were upset
that the decision was made on
short notice. Others worried
that high schoolers would
have to skip out on their part-
time jobs.

Sessoms said the reaction
from parents had been mixed,
with some calling in support
of the decision while others
complained. Heather Brown
of Clayton said she was happy
with the choice, which saves a
day of spring break.

“I much prefer Saturdays
versus losing spring break or 

Saturday school
gets mixed reviews

SEE SCHOOL, PAGE 10A
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Can’t wait for next Monday’s July 4th 
celebration in Clayton?
You’re in luck. Archer Lodge’s an-
nual Fourth festivities will be held 
this Friday and Saturday (July 1-2), 
with the traditional Little Miss Archer 
Lodge Pageant and pig cook-off Fri-
day evening, followed by Saturday’s 
annual road race, parade, day-long 
activities at the community center 
and fi reworks Saturday night.
For those wanting to double the fun 
next Monday, the Cleveland com-
munity’s annual celebration begins 
at 7 a.m. with a youth breakfast 
at Oakland Presbyterian Church, 
followed by the traditional parade, 
community softball game, street 
dance and fi reworks.
See page 10A for a schedule for all 
three community celebrations this 
holiday weekend.

Independence Day
celebrations begin Friday
in three local communities

Holiday Closings
The Clayton News-Star offi ce will 

be closed Friday, July 1. We will be 
open Monday, July 4. The advertising 
deadline is Monday at 10 a.m.

All government offi ces, the Post 
Offi ce, banks and credit unions will 
be closed Monday, as will the county 
landfi ll.

The Hocutt-Ellington Memorial Li-
brary will be closed Saturday through 
Monday.

Most retailers will be open July 
4., but we advise you to call fi rst as 
some downtown businesses will be 
closed.

INSIDE THIS 
ISSUE

Keni Harrison is named Gatorade 
Female Track and Field Athlete of the 
Year in N.C. See story, page 1B.

News and Observer to purchase 
The Clayton News-Star Aug. 1

Stewart McLeod, owner and pub-
lisher of The Clayton News-Star since 
1997, announced Monday that he is 
selling the newspaper to the News and 
Observer Publishing Company.

“This was not an easy decision, and 
one that I thoughtfully and prayerfully 
considered for some time,” McLeod 
said. “I weighed the interests of my 
family and the Clayton community 
and determined that a change in own-
ership is best for me and the continued 
success of the newspaper.

“The Clayton News-Star is cel-
ebrating its 100th anniversary this 
year. The News and Observer has 
the resources to insure that it will 
be around for another 100 years,” 
McLeod said.

Editor Brian Rapp and sports edi-
tor Jim Green will join the News 

and Observer community news staff. 
McLeod will serve as advertising 
director of the News-Star. The news-
paper will continue to operate from 
the offi ces at 109 Ellington St. in 
downtown Clayton.

The Clayton News-Star will in-
crease circulation to 17,000 and be-
come a semi-weekly with Wednesday 
and Sunday publications. The fi rst 
expanded edition will be published on 
Wednesday, Aug. 3, with the Sunday 
edition launching Aug. 7.

The News and Observer’s Garner-
Clayton Record will no longer be dis-
tributed in the Clayton area and will 
be renamed the Garner-Cleveland 
Record.

“We are pleased to have the op-
portunity to build on the success that 
Stewart McLeod has achieved with 

this popular paper,” said New and 
Observer publisher Orage Quarles. 
“With a Sunday edition and increased 
distribution, the News-Star will be 
able to offer more content to read-
ers and more marketing power to 
advertisers.”

With the purchase, the News and 
Observer will expand its community 
newspaper group to 10 publications. 
The Smithfi eld Herald and East Wake 
News are part of the network.

“I’m excited about the future,” 
McLeod said, “especially having two 
editions. For the past 14 years, The 
Clayton News-Star has been good 
to me and my family, and the entire 
Clayton community has been a most 
a supportive and loyal friend. For that 

The Clayton News-Star moved to its current Ellington Street location in 
2000. The paper has served the community since 1911.

Editor’s Note: To celebrate the 
100th anniversary of The Clayton 
News-Star, we are highlighting 
events we have reported on through-
out the past century, decade by de-
cade. This is the sixth in a monthly 
series to commemorate our commit-
ment to delivering hometown news 
and recalls highlights of Clayton in 
the 1950s.

By LAURA CROSIO
Staff Writer

Carefree children bicycling along 
Main Street. Familiar faces at every 
turn.  Childhood friendships devel-
oping into life-long companions.

That’s how many remember Clay-
ton in the 1950s.

 “It was so different then,” said 
Emily Bagley, a 1953 graduate of 
Clayton High School. “This was a 
small town where everyone knew 

Photo courtesy of the Hocutt-Ellington Memorial Library
A fl oat featuring a bevy of beauties from CHS is featured in the 1952 Cotton Festival. Betty Coats, director of 
the Hocutt-Ellington Memorial Library and then a high school junior, is seated left in the middle row.

Birth of Cotton Festival and football 
title highlighted the “Fabulous 50s” 

everybody. It has grown so much 
that it is not like the town I grew up 
in. We never had to lock our doors 
and we’d ride our bikes all over 
town. It was 
a wonderful 
place to grown 
up.”

“It was much 
smaller then,” 
agreed Bucky 
Coats. “You 
pretty much 
knew everyone in the town.” 

He said in addition to being able 
to bike around on their own, local 
teens and children also enjoyed 
roller-skating and sought out some 
of the winding sections of Second 
Street to play.

 “If you came down that road 
from the area of where the town 
hall sits now going towards Horne 
Memorial, that was a good hill and 

you could go pretty fast!”
Owning a car wasn’t an option for 

many at that time, and both Coats 
and Bagley said teens would either 
walk to the movies at the Clay The-
atre on Main Street or pile in a bor-
rowed car to hang out at the Steer-In 
Grill, a drive-in eatery located on the 
corner of E. Main Street and U.S. 
70 Business, for milkshakes and 
french fries. 

“Very few people in school had 
their own cars,” explained Coats. 
“We drove our mother’s or dad-
dy’s cars. You could almost count 
the people who had a car on one 
hand.”

“We would go to the movies and 
walk home in the dark,” said Bagley, 
a retired teacher who enjoyed a 29-
year career as a fi fth-grade teacher 
at Clayton School. “There was no 
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leaders approve 
$593,000 budget 

Protest at soldier’s funeral fi zzles
By BRIAN RAPP
Editor

A planned protest of a local soldier’s 
funeral Saturday never materialized 
when the group planning the protest 
failed to show up.

The Westboro Baptist Church of 
Topeka, Kansas, whose members 
have achieved notoriety for protesting 
at the funerals of service personnel 
killed overseas, had published on its 
web site last week that a group would 
be staging a protest at the funeral 

of Marine Sgt. Mark Bradley, who 
died June 16 of injuries sustained in 
Afghanistan’s Helmand Province the 
fi rst week of June.

Bradley, a scout sniper with the 
Second Marine Division who was 
married to Clayton native Samantha 
Narron, a 2007 Clayton High School 
graduate, was critically injured when 
he stepped on an improvised explo-
sive device during a patrol on June 3. 
He was transported to a military hos-
pital in Germany and subsequently 
to Bethesda Naval Hospital in Mary-

land, where he passed away.
The Westboro group, which has 

been labeled a hate group by several 
watchdog organizations including 
the Anti-Defamation League and 
Southern Poverty Law Center, is an 
independent congregation of about 30 
members, most related to the founder 
of the group, Fred Phelps Sr. It is not 
recognized by any religious organiza-
tion, including the various segments 
of the Baptist Church in America, 

Photo by Brian Rapp
A crowd of supporters numbering more than 200 pay their respects to 
Marine Sgt. Mark Bradley during funeral services Saturday at C3 Church. 
They also were on hand to serve as a counter-protest to an expected 
demonstration by Westboro Baptist Church.

See 1950s, page 9A

See FUNERAL, page 9A

See SALE, page 9A

By BRIAN RAPP
Editor

After operating with a budget of 
slightly over $332,000 in its first 
year as an incorporated town, Archer 
Lodge will operate for the 2011-12 
fi scal year with a budget of $593,547 
following unanimous approval by 
the town council at its meeting on 
June 13.

“We basically increased the budget 
by about 80 percent,” acknowledged 
Archer Lodge Mayor Pro Tem Carl-
ton Vinson. “We were able to do that 
primarily through the increase in 
state-shared revenue we are starting 
to see fl ow in, which accounts for 
approximately 40 percent of our total 
budget revenue.”

The approved budget calls for 
$366,163 in revenue from the town’s 
ad valorem tax rate of 15 cents per 
$100 of valuation (including 7 cents 
in ire tax), based on a total valuation 
of $223.14 million for real and per-
sonal property and $22.5 million for 
motor vehicles.

A local option sales tax will bring in 
an additional $75,000 with $151,384 
in revenue from franchise taxes, 
Johnston County ABC surpluses and 
refunds of paid sales taxes.

On the expense side of the ledger, 
the town will spend $154,453 in 
general government expenses in the 
coming fi scal year, including  $94,949 
in administrative costs. Public safety 
costs with the Archer Lodge Fire 
Department and Johnston County 
Sheriff’s Offi ce will run $167,754.

The single biggest addition to the 
budget, Vinson noted, is a $75,000 
transfer to the town’s capital proj-
ect fund to construct a permanent 
administrative building on property 
purchased last year adjacent to the 
community center, at the corner of 
Archer Lodge and Buffalo roads. 
The 4.25-acre tract was bought for 

$225,000 through a loan that next 
year will cost $23,375 in principal 
and interest.

“We initially were looking at put-
ting a temporary structure on the 
site,” Vinson explained. “But after 
researching the present economic 
conditions and how favorable they 
were to construction costs for a per-
manent building, we decided to opt 
for a permanent structure.”

Vinson said architectural plans are 
in the fi rst stages of being discussed, 
and there is no set timetable for 
completion of the building that will 
eventually become Archer Lodge’s 
town hall.

“We are hoping to get the site 
cleared in time to use it as a parking 
area for our July 4th celebration this 
weekend,” Vinson said Monday.

The town is also in the process of 
leasing from Progress Energy 23 
street lights which will be installed 
along Buffalo Road between the com-
munity center and the new site for the 
town hall that will run to the intersec-
tion of Buffalo and Covered Bridge 
roads and down Covered Bridge to 
the fi re station. The estimated cost of 
the project is $9,190.

The approved budget also will leave 
the town $97,717 in balance reserve, 
about 17 percent of the total budget. 
“We only received one comment on 
that at the public hearing (June 13), 
to the effect that maybe we should 
spend more of that to pay down debt 
sooner,” Vinson said. “But carrying 
some debt is good because it helps 
build a good credit rating for the 
town; plus, the savings we would 
have realized by paying off the debt 
sooner was marginal since the origi-
nal loan is so small.”

Planning and zoning services for 
the town are still being contracted 
through the county. That contract, 
which began in 2009, has been ex-
tended through the end of this year.
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The Garner-Clayton Record
offices will be closed Monday,
May 30, in observance of Me-
morial Day.

JOHNSTON
HEALTH

By T. Keung Hui
STAFF WRITER

RALEIGH — A big question on
the minds of many Wake
County parents is one that
school officials admit they
can’t answer: Where will stu-
dents go to middle school and
high school under two new
student-assignment propos-
als?

A website explaining the
proposals allows parents to
plug in addresses and see sam-
ple elementary schools under
either option. But information
on the middle school and high
school assignments is absent.

This is partly by design.
When administrators released
the plans Monday, they ac-
knowledged there was work to
do. Officials encouraged dis-
cussion, saying that they
needed public input for the fi-
nal touches. 

But some say the missing
details prevent them from of-
fering feedback. 

“Without getting a full plan,
I don’t know how parents can
have enough information to
give feedback,” said Amanda
Cross, a North Raleigh moth-
er of two third-grade students.

School officials acknowl-
edged Tuesday that a number
of the more than 400 com-
ments and questions they’ve
received have been about the
lack of details for middle
school and high school assign-
ments. 

Superintendent Tony Tata
said they’re still working out
the details of which elementa-
ry schools will feed into which
middle schools and which
high schools.

“I know people are eager to
see specific options and feeder
patterns, and we are working 

Middle,
high

schools
left out

SEE SCHOOLS, PAGE 6A

HAVE YOUR SAY

■ To comment on the student-
assignment proposals – or to find
out how they might affect your
family – visit assignment.wcps-
s.net or call 850-1600. 

Public comment will be taken
until midnight June 12. Informa-
tion will also be made available at
schools. 

■ The county will also hold pub-
lic hearings Tuesday at Enloe, Mill-
brook and Athens Drive high
schools; Wednesday at Panther
Creek High School; and Thursday
at Wake Forest-Rolesville, Garner,
Sanderson, Cary and Holly Springs
high schools. They all start at 6
p.m.

Every other Sunday, the
Garner-Clayton Record spot-
lights a local church in a new
series, “Houses of Worship.”
We’re hoping to give our read-
ers a better picture of the area’s
vast religious offerings. Pas-
tors or parishioners who want
to feature their churches
should send an email to sa-
rah.nagem@nando.com.

New Bethel Baptist Church
in Garner is celebrating its
200th anniversary this year.

And after two centuries,

the church remains true to its
roots, said Pastor Lewis Ba-
ber. 

But that doesn’t mean New
Bethel hasn’t adapted as Gar-
ner has changed. 

“For many years the church
maintained an identity as a
church with local family ties,
and over the last 20 to 30
years, its doors have opened
to welcome all of the wonder-
ful folks that have moved into
the Garner community,” Ba-
ber said. 

On Sundays, Baber said,
the church typically has be-
tween 130 and 150 worship-
pers. 

The church i s ge tt ing
“healthier” by the week, Ba-
ber said. In the past three
years, he said, the church has
gained about 60 new mem-
bers, and nearly 40 people
have been baptized. That’s a
fast growth rate compared to
prior years.

HOUSES OF WORSHIPNEW BETHEL BAPTIST

New Bethel Baptist Church in Garner is celebrating its
200th anniversary this year.

PHOTO BY SARAH NAGEM

Church reflects on 200 years

SEE CHURCH, PAGE 6A

By Sarah Nagem
STAFF WRITER

GARNER — A group that
wants to build a veterans’ me-
morial in Lake Benson Park is
raising money for the project.

So far, the Garner Veterans
Memorial Committee has
raised $150,000 toward its
$500,000 goal.

“I think that’s a very good
start,” said Jay Strickland,
chairman of the group’s fund-
raising committee. “It’s not
just about veterans – it’s about
being patriotic in general.”

With some money in place,
the 2-year-old group is launch-
ing a campaign to ask busi-
nesses to donate. 

Once it has $250,000 in do-
nations, the group will start 

SEE MEMORIAL, PAGE 6A

Group
gets off
to good

start
$150,000 raised
for memorial

By Thad Ogburn and
Sarah Nagem

STAFF WRITERS

Scotty McCreery, whose
deep voice, country twang
and aw-shucks charm made
him an “American Idol” fa-
vorite all season, was de-
clared the winner of the TV
s i n g i n g c o m p e t i t i o n
Wednesday night.

After a record 122.4 mil-
l ion v iewer votes were
counted, “Idol” host Ryan
Seacrest announced that
Scotty, the 17-year-old Gar-
ner High School junior, had
defeated Lauren Alaina Sud-
deth, a 16-year-old from
Rossville, Ga.

As the confetti fell during
the “Idol” finale at the Nokia
Theatre in Los Angeles,
more than 8,200 Scotty fans
roared their approval at the
RBC Center in Raleigh. All

night, the crowd had been
cheering whenever Scotty’s
face appeared on the giant
screen. During commercial
breaks, they chanted “Let’s
go Scotty!” in unison.

“I think people just fell in
love with him. He’s just a
nice little role model,” said
Elizabeth Worley of Raleigh,
who was at the RBC Center
with five friends who wore
red, white and blue top hats

that spelled out “Scotty.”
In Los Angeles, an emo-

tional Scotty tried to sing as
he hugged his parents, Mike
and Judy McCreery of Gar-
ner, his sister, Ashley, and
his fellow contestants, in-
cluding Lauren, whom he
has grown close to during
“Idol.”

Scotty is the second North
Carolinian – and the first
from the Triangle – to win

“Idol,” which is now in its
10th season. Fantasia Barri-
no of High Point was the
winner in Season 3.

Scotty also is the first male
country singer to take the
“Idol” title. He stuck with
country music from his audi-
tion last year through the
live performance shows of
recent months. Even when
faced with a theme week
such as the songs of Elton
John or Carole King, Scotty
found a way to put his own
country stamp on things.

In doing so, he won not on-
ly praise from the “Idol”
judges but the hearts of mil-
lions of teen and preteen
girls. Many adults, mean-
while, became fans because
of the wholesome, boy-next-
door image he projected
from week to week.

“He’s a total package – a
good kid you would want
your daughter to br ing
home,” said Teresa VonCan-
non, who was at the RBC
Center.

SEE SCOTTY, PAGE 6A

Garner High’s Blue Crew cheers on classmate Scotty McCreery during an “American Idol” finale watch party
Wednesday at the RBC Center in Raleigh. 

PHOTO BY TRAVIS LONG

Scotty McCreery is
new American Idol

The 17-year-old
from Garner defeats

another teen to
claim the title.

Finalists Lauren Alaina, left, and Scotty McCreery
perform with other top contestants on the “American

Idol” finale.
CHRIS PIZZELLO - AP

By Sarah Nagem
STAFF WRITER

CLAYTON — Elected leaders
seemed pleased last week
with a proposed budget that
calls for only a slight dip in
spending. 

“I actually think it’s kind
of a business-as-usual bud-
get,” said Michael Grannis,
Clayton’s mayor pro tem.

To w n M a n a g e r S t e v e
Biggs is recommending a
$15.4 million general-fund
budget for the fiscal year 

Budget
pleases
Clayton
council
Workers might

get bonuses

SEE CLAYTON, PAGE 9A
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Friday Zones; The News & Observer

Friday Weekend Zones
Zoned advertising is available in the Weekend section every Friday. 

Weekend is The N&O’s weekly entertainment guide, featuring things to 

do, movie and restaurant reviews and more.

ZIP Code	 Area

NORTH ZONE	 Circulation: Fri 44,700

27601	 Downtown Raleigh 
27604	 Capital Boulevard 
27605 / 27607 / 27608	 Cameron Village, Wade Avenue, Five Points

27609	 North Hills

27612 / 27613 / 27617	 Crabtree Valley, Glenwood Avenue

27614 / 27615 / 27616	 North Raleigh

27571 / 27587	 Rolesville, Wake Forest

27508 / 27525 / 27549 / 27596	 Bunn, Franklinton, Louisburg, Youngsville

27509 / 27522 / 27565 / 27572	 Butner, Creedmoor, Oxford, Rougemont 
27573 / 27581	 Roxboro, Stem

27536 / 27537 / 27544	 Henderson, Kipling, Kittrell

27556 / 27563 / 27589 / 27594	 Middleburg, Norlina, Warrenton, Wise, 
27842 / 27850	 Henrico, Littleton

WEST ZONE	 Circulation: Fri 49,000

27606	 West Raleigh
27511 / 27513 / 27518 / 27519 / 27560	 Cary, Morrisville
27502 / 27523 / 27539 / 27540 / 27562	 Apex, Holly Springs, New Hill
27526	 Fuquay-Varina
27514 / 27516 / 27517	 Chapel Hill
27701 / 27703 / 27704 / 27705 / 27706	 Durham
27707 / 27708 / 27709 / 27712/ 27713
27312 / 27510	 Pittsboro, Carrboro
27330 / 27332 / 27505 / 28355	 Sanford, Broadway, Lemon Springs
27376 / 28315 / 28327	 West End, Aberdeen, Carthage, Pinehurst
28374 / 28387	 Southern Pines
27252 / 27344 / 27559	 Goldston, Siler City, Moncure
27243 / 27408 / 27215 / 27278	 Efland, Greensboro, Burlington, Hillsborough
27302 / 27503	 Mebane, Bahama
27262	 High Point

SOUTHEAST ZONE	 Circulation: Fri 38,700
27603 / 27610	 South Raleigh / Southeast Raleigh
27529	 Garner
27520 / 27527	 Clayton
27501 / 27592	 Angier, Willow Spring
27545 / 27557 / 27591 / 27597	 Knightdale, Middlesex, Wendell, Zebulon
27568 / 27569 / 27576 / 27577	 Pine Level, Princeton, Selma, Smithfield
27504 / 27506 / 27521 / 27524	 Benson, Buies Creek, Coats, Four Oaks
27893 / 27894 / 27896	 Wilson
27801 / 27803 / 27804	 Rocky Mount
27530 / 27531 / 27534	 Goldsboro
28301 / 28303 / 28304 / 28305	 Fayetteville
28311 / 28314
28401 / 28403 / 28405 / 28409	 Wilmington
28501 / 28504	 Kinston
28560 / 28561 / 28562 / 28563	 New Bern
Plus additional cities east of the Triagnle
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Other Products

Front Page Ad Notes
Readers can’t miss these bright and bold ads attached to 
the section fronts of the paper.  Front page ad notes are an 
attention-getting way to deliver special offers and promotions,  
to draw traffic to sales events  and to direct readers to your ad  
inside the paper.

Press-Fed Inserts
A press-fed insert is an advertising supplement that is printed with 
the Sunday color comics. This product, available in 4-, 8-, and 
12-page sizes with full color on every page, is inserted inside the 
Sunday Color Comics.

Polybags and Product Samples
Polybags can direct readers to same-day ads or inserts, are great 
couponing devices, provide immediate impact and can deliver 
product samples. For even easier execution, The News & Observer 
can design, print and deliver your polybag advertisement. 
All options are available on a ZIP code basis with only one bag 
available per day, per home.

Find more information about advertising with the many products and platforms of 
The News & Observer Publishing Company at www.newsobserver.com/advertising.

TV Weekly is by subscription only and 
delivered along with the Sunday News & 
Observer. This 44-page magazine has 
complete TV listings, sports listings, color 
photos, movie descriptions, TV crossword, 
gossip, games, and more.

Neighborhood Values
Each Tuesday, Wednesday 
and Thursday, preprinted 
inserts destined for 
home-delivered copies 
of The News & Observer 
are packaged inside 
Neighborhood Values, a 
four-page tab jacket. On 
Wednesdays, in areas 
served by a community 
newspaper, Neighborhood 
Values is inserted into the 
community newspapers. 

Reaching 95,000 households on 
Tuesday and Thursday and 125,000 on Wednesday, one 
advertiser owns the entire jacket.

Front Page Wraps & 
Spadeas
Put your advertising around 
The News & Observer and get 
the very best position available 
to capture reader interest. This 
wrap goes around the Main 
“A” news section of The News 
& Observer and give you three 
pages of advertising room. 

A similar spadea wrap is 
available on the Home & 
Garden section on Saturdays.
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Full Run ROP Full Color Rates Zoned Full Color Rates

Color Rates
A. Color ads accepted daily and Sunday, subject to mechanical limitations.
B. Reservations for color ads should be made seven (7) days in advance; printing material due four (4) days 

in advance. Please furnish a color key.
C. These charges cover any size ad, up to a full page (no minimum).
D. Charges will be doubled for double truck ads.
E. Please note that due to printing and ink variances, the publisher does not guarantee the exact color match 

to matchprints, color keys or press proofs. Color screens will be matched to the best of our ability; no 
rebate or discount will be made in the event of color variances.

F. Zoned color ads are charged once when running in two zones of the same section on the same day.
G. Full run Weekend section color rates are 50% off above rates.

Bonus Circulation
The News & Observer
To give advertisers maximum reach on holidays, The News 
& Observer will be distributed in the Triangle to weekday and 
Sunday-only subscribers on the following days:

Presidents’ Day	 Christmas Eve
Memorial Day	 Christmas Day
Labor Day	 New Year’s Eve
Thanksgiving Day	 New Year’s Day
Day After Thanksgiving

Sunday rates will apply. Ads in zoned editions published 
on holidays with bonus circulation will be charged a 20% 
premium on earned rate.

See page 12 for ROP requirements and specifications.

1 All ROP rates reflected are net.
2 Dollar volume contracts may not be fulfilled with a single insertion.
3 Multiple day volume discounts are available for line ads ordered to run in any given week as 
   follows: 2 days 10%;  3 days 15%; 4 days 20%; 5 days 25%;  6 days 30%; 7 days 40%. Discounts applied to 
   calendar week of Monday-Sunday. Ads running skip days are discounted according to the number of ads in
   any given week. Ads that cross over calendar weeks will be discounted according to the days in each week.
4 Minimum zoned ad size is four (4) column inches unless ad is being repeated from full run.
5 Zoned Rates are for individual retail advertisers. Instate (multi-sig) zoned advertising will be charged zoned open rate.
6 Two zones, same section, maximum per day (one color charge per section for zoned color ads).

Ads must be 6 columns wide x 2” deep
Rates include color and ads must run in color
Rates include 75,000 GeoTargeted Leaderboard online impressions to run within 7 days, inclusive, 
of print ad
Final Space Deadline advances 24 hours for section front ad strips
Frequency time commitments do not have to be consecutive
All ads are subject to creative review and acceptance by the Publisher
All ads are excluded from repeat and discount programs

News & Observer Section Front Ad Strips

Ad Strip Frequency Discounts*
	 6x...........10% 	 26x........ 20%
	 13x.........15%	 52x........ 30%
*These discounts apply only with a 
frequency contract.

Rates above are valid for Dollar Volume Contract Levels 1-14. See your account representative for rate levels 15 
and higher.

Section A All Other Sections

Monday-Thursday $3,500 $2,800

Friday & Saturday 4,000 3,200

Sunday 4,500 3,600

Monday-Thursday 
& Weekend Section

Friday, Saturday & 
Sunday

Open Contract Open Contract
Ads 20” or less $1,309 $831 $1,510 $1,005

Ads 20.5” to 40” 1,745 1,108 2,011 1,341

Ads 40.5” to 126” 2,183 1,385 2,516 1,676

Weekend Section 
(Friday)

Open Contract
Ads 20” or less $420 $320

Ads 20.5” to 40” 525 400

Ads 40.5” to 126” 601 458

Weekly Contracts All rates reflected are net.
Weekly contract rates are available for a specific publication based 
on the rates outlined below. Weekly contract advertisers may run ads 
in other publications in addition to the contracted publication at the 
$10,000 dollar volume rates as outlined on pages 12 and 13 and/or 
preprints in any publication as outlined on pages 16 (in-paper) and 19 
(Midweek Values). Contract color rates apply to weekly contracts.

A weekly contract calendar week is defined as Sunday-Saturday. If 
a weekly contract advertiser fails to provide copy for an ad to run as 
stated on contract, Publisher may insert appropriate copy of the mini-
mum size until new copy is furnished.

The News & Observer Full-Run
ROP Weekly Contract Rates

Minimum number of full-priced column inches to be run each 7-day 
period Sunday through Saturday for 52, 26, or 13 consecutive weeks.

Dollar Volume Contracts – Full Run & Zone1,2.3 

Rates based on 6-columns Zoned  ROP 3, 4, 5

The N&O Full Run ROP ONLINE Weekend Section 
(Friday)

Rate 
Level

Annual 
Minimum 

Expenditure

MON-THURS 
& Weekend 

Section FRI & SAT SUNDAY

6-COL
 LINE 
RATE

Liner Ads
 Per Day

North 
Zone

South-
east
Zone

West 
Zone

1 OPEN $120.19 $124.02 $149.67 $10.69 $1.75 $39.20 $21.92 $37.68

2 $1,000 94.11 99.77 118.37 8.46 1.50 28.81 16.22 26.02

3 $2,000 86.23 91.40 108.44 7.75 1.35 27.38 15.57 25.11

4 $4,000 81.50 86.55 102.51 7.32 1.25 26.42 15.09 24.49

5 $7,000 77.37 82.17 97.32 6.95 1.20 25.62 14.65 23.89

6 $10,000 74.97 79.61 94.27 6.73 1.20 24.99 14.21 23.26

7 $15,000 72.52 77.02 90.97 6.50 1.20 24.36 13.79 22.68

8 $20,000 69.63 73.94 87.36 6.24 1.20 23.88 13.51 22.25

9 $30,000 66.53 70.64 82.57 5.90 1.15 23.40 13.23 21.78

10 $40,000 64.11 67.74 80.01 5.72 1.15 23.30 13.17 21.68

11 $50,000 61.71 64.82 77.46 5.53 1.15 23.18 13.10 21.58

12 $75,000 60.15 63.53 76.27 5.45 1.15 23.08 13.05 21.47

13 $100,000 59.27 62.57 75.15 5.37 1.10 22.96 12.99 21.37

14 $150,000 58.09 61.32 74.01 5.29 1.10 22.86 12.93 21.26

15 $225,000 57.49 60.69 73.28 5.23 1.10 22.74 12.86 21.17

16 $300,000 56.64 59.21 72.52 5.18 1.10 22.74 12.86 21.17

17 $400,000 55.53 58.63 71.31 5.09 1.10 22.74 12.86 21.17

18 $500,000 54.97 58.04 70.78 5.06 1.10 22.74 12.86 21.17

19 $600,000 54.34 57.60 70.23 5.02 1.10 22.74 12.86 21.17

20 $700,000 53.69 57.15 69.68 4.98 1.10 22.74 12.86 21.17

21 $800,000 53.25 56.44 69.34 4.95 1.10 22.74 12.86 21.17

22 $900,000 52.72 55.88 68.65 4.90 1.10 22.74 12.86 21.17 

23 $1,000,000 52.20 55.32 67.97 4.86 1.10 22.74 12.86 21.17

# of 
Weeks

Inches 
Per 

Week

MON-
THURS & 
Weekend 
Section FRI & SAT SUNDAY

6-COLUMN 
LINE RATE

52 2 $59.86 $63.78 $76.37 $5.46

52 4 59.14 63.08 75.65 5.40

52 8 58.73 62.63 75.17 5.37

52 15 58.19 62.07 74.60 5.33

52 30 57.06 60.76 73.20 5.23

52 60 55.39 59.06 71.23 5.09

52 126 54.32 57.92 70.11 5.01

26 2 68.54 72.49 85.95 6.14

26 4 67.79 71.77 85.22 6.09

26 8 67.32 71.26 84.69 6.05

26 15 66.81 70.68 84.13 6.01

13 2 77.15 81.07 95.36 6.81

13 4 76.38 80.31 94.57 6.76

13 8 75.86 79.78 94.02 6.72

13 15 75.37 79.19 93.43 6.67

The News & Observer Zoned ROP 
Weekly Contract Rates

Minimum number of full-priced column inches to be run each 
7-day period Sunday through Saturday for 52 consecutive 
weeks.

Weekend Section (Friday)

Number of 
Weeks

Inches Per 
Week

North Zone 
FRIDAY

Southeast 
Zone 

FRIDAY
West Zone 

FRIDAY
52 4 $23.63 $13.99 $22.51
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1 All ROP rates reflected are net.
2 Dollar volume contracts may not be fulfilled with a single insertion.

Front Page Ad Strips –  
Community Newspapers

Prices include full color (subject to press availability)
*Modular ads in the Friday Weekend section zones are limited to one zone per week

Community Newspaper Small Business Contract Rates

Ads must be 6 columns wide x 2” deep
Rates include color and ads must run in color
Rates include 25,000 GeoTargeted Leaderboard online impressions to 
run within 7 days, inclusive, of print ad
Ads must change with each run
Final Space Deadline advances 24 hours for section front ad strips
Frequency time commitments do not have to be consecutive
All ads are subject to creative review and acceptance by the Publisher
All ads are excluded from repeat and discount programs

Ad Strip Frequency Discounts*
	 6x.......10% 	 13x....... 15% 	 26x.......20%	  52x.......30%
*These discounts apply only with a frequency contract.

The Cary News $995

The Chapel Hill News $645

The Durham News $645

The Clayton News-Star $395

Eastern Wake News $395

Garner-Cleveland Record $395

The Herald $645

Midtown Raleigh News $995

North Raleigh News $995

Southwest Wake News $645

Community Newspapers - Full Color Rates

Community Newspapers & Friday Weekend Section Zones*
Modular Ad Rates

Dollar Volume Contracts – Community Newspapers 1,2  
Rates based on 6-columns

Community Newspapers - Wednesday & Sunday

Rate 
Level

Annual 
Minimum 

Expenditure

Midtown Raleigh 
News & North 
Raleigh News

Inch Rate/Line Rate
The Cary News

Inch Rate/Line Rate

Southwest 
Wake News

Inch Rate/Line Rate

The Chapel Hill 
News

Inch Rate/Line Rate

The Durham 
News

Inch Rate/Line Rate

Eastern Wake 
News

Inch Rate/Line Rate

The Clayton 
News-Star

Inch Rate/Line Rate

Garner-Cleveland 
Record

Inch Rate/Line Rate
The Herald 

Inch Rate/Line Rate

1 OPEN $39.20 $2.80 $37.18 $2.66 $30.84 $2.20 $23.24 $1.66 $23.24 $1.66 $23.24 $1.66 $23.24 $1.66 $23.24 $1.66 $24.33 $1.74

2 $1,000 28.81 2.06 28.14 2.01 23.34 1.67 13.63 0.97 18.70 1.34 12.53 0.90 9.71 0.69 14.17 1.01 17.98 1.28

3 $2,000 27.38 1.96 26.29 1.88 21.81 1.56 13.03 0.93 17.92 1.28 12.33 0.88 9.60 0.69 14.01 1.00 17.78 1.27

4 $4,000 26.42 1.89 24.89 1.78 20.65 1.48 12.44 0.89 17.14 1.22 11.93 0.85 9.29 0.66 13.56 0.97 17.21 1.23

5 $7,000 25.62 1.83 24.26 1.73 20.12 1.44 11.85 0.85 16.36 1.17 11.63 0.83 9.06 0.65 13.21 0.94 16.77 1.20

6 $10,000 24.99 1.79 24.05 1.72 19.95 1.43 11.33 0.81 15.58 1.11 11.27 0.81 8.78 0.63 12.81 0.91 16.25 1.16

7 $15,000 24.36 1.74 23.84 1.70 19.77 1.41 10.99 0.79 14.81 1.06 10.99 0.79 8.55 0.61 12.48 0.89 15.84 1.13

8 $20,000 23.88 1.71 23.48 1.68 19.48 1.39 10.59 0.76 14.03 1.00 10.81 0.77 8.42 0.60 12.28 0.88 15.59 1.11

9 $30,000 23.40 1.67 23.00 1.64 19.08 1.36 10.13 0.72 13.24 0.95 10.72 0.77 8.35 0.60 12.18 0.87 15.46 1.10

10 $40,000 23.30 1.66 21.78 1.56 18.07 1.29 9.81 0.70 13.13 0.94 10.66 0.76 8.31 0.59 12.12 0.87 15.38 1.10

11 $50,000 23.18 1.66 21.41 1.53 17.76 1.27 9.56 0.68 13.01 0.93 10.42 0.74 8.11 0.58 11.84 0.85 15.02 1.07

12 $75,000 23.08 1.65 21.04 1.50 17.45 1.25 9.29 0.66 12.89 0.92 10.18 0.73 7.93 0.57 11.57 0.83 14.68 1.05

13 $100,000 22.96 1.64 20.62 1.47 17.10 1.22 9.03 0.65 12.78 0.91 9.85 0.70 7.67 0.55 11.19 0.80 14.20 1.01

14 $150,000 22.86 1.63 20.22 1.44 16.77 1.20 8.76 0.63 12.66 0.90 9.50 0.68 7.40 0.53 10.80 0.77 13.70 0.98

15 $225,000+ 22.74 1.62 19.82 1.42 16.44 1.17 8.51 0.61 12.50 0.89 8.89 0.64 6.92 0.49 10.10 0.72 12.82 0.92

The Cary News, The Chapel Hill News,
 The Durham News, The Herald, 

Midtown Raleigh News, North Raleigh News, 
Southwest Wake News

The Clayton News-Star, 
Garner-Cleveland Record, 

Eastern Wake News
Open Contract Open Contract

Ads 20” or less $327 $228 $294 $205

Ads 20.5” to 40” 373 261 336 235

Ads 40.5” to 126” 466 327 419 294

52 of 52 Weeks 26 of 52 Weeks 13 of 26 Weeks 7 of 13 Weeks

Inch Rate Line Rate Inch Rate Line Rate Inch Rate Line Rate Inch Rate Line Rate
The Cary News $15.00 $1.07 $16.00 $1.14 $16.50 $1.18 $17.00 $1.21
The Chapel Hill News 8.00 0.57 8.50 0.61 9.00 0.64 10.00 0.71
The Clayton News-Star 8.00 0.57 8.50 0.61 8.75 0.63 9.00 0.64
The Durham News 8.00 0.57 8.50 0.61 9.00 0.64 10.00 0.71
Eastern Wake News 8.00 0.57 8.50 0.61 8.75 0.63 9.00 0.64
Garner-Cleveland Record 10.00 0.71 11.00 0.79 12.00 0.86 13.00 0.93
The Herald 12.50 0.89 13.50 0.96 14.00 1.00 14.50 1.04
Midtown Raleigh News 15.00 1.07 16.00 1.14 16.50 1.18 17.00 1.21
North Raleigh News 15.00 1.07 16.00 1.14 16.50 1.18 17.00 1.21
Southwest Wake News 14.00 1.00 15.00 1.07 15.50 1.11 16.00 1.14

Minimum ad size is 4 column inches.

Small Business contract advertisers may publish 
an ad in other Community Newspapers at the 
equivalent Small Business contract rate. Other 
Community Newspaper ads will fulfill Small 
Business Contract if qualifications are met.

Small Business Contract advertisers may publish 
in The News & Observer full-run or zones at the 
$10,000 Dollar Volume Contract rate. The News & 
Observer ads will not count toward Small Business 
Contract fulfillment. Repeat rates do apply. 
Discounts cannot be repeated.

Ad SIze

The Cary News, The Chapel 
Hill News, The Durham 

News, The Herald, Midtown 
Raleigh News, North 

Raleigh News,
Southwest Wake News

The Clayton News-Star, 
Garner-Cleveland Record, 

Eastern Wake News

Full page 10.5” x 21” $900 $810

Half page (horizontal) 10.5” x 10.5” $550 $495

Half page (vertical) 5.16” x 21” $550 $495

Quarter page 5.16” x 10.5” $395 $355

Eighth page 5.16” x 5” $225 $200
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ROP Requirements and Specifications
ROP Depth Requirements

Standard 44” Web Columns 
Number of Columns	 Widths 
	 1	 1.61” 
	 2	 3.38” 
	 3	 5.16” 
	 4	 6.94” 
	 5	 8.72” 
	 6	 10.5” 
Minimum depth 1 inch. Maximum depth 21 inches. Advertisements over 18 inches 
will be set to, or centered in, full column depth and charged as 21 inches. Ads are 
measured on the basis of 14 lines to the column inch.

Standard 44” Web Double Trucks 
Number of Columns	 Widths 
	 9	 14.38” 
	 11	 17.94” 
	 13	 21.5” 
A full 13-column double truck must be a minimum of 10.5 inches deep. A minimum of 
162 inches will be charged on double trucks less than 13 columns wide. Color charges 
will be doubled.

Modular Tabloid Ad Sizes 
Ad Size	 Widths 
	 1/16 page	 2.37” x 2.5”
	 1/8 page (vertical)	 2.37” x 5.17”
	 1/8 page (horizontal)	 4.92” x 2.5”
	 1/4 page	 4.92” x 5.17”
	 1/2 page (vertical)	 4.92” x 10.5”
	 1/2 page (horizontal)	 10” x 5.17”
	 Full page	 10” x 10.5”
Minimum depth 1 inch. Minimum depth of five-column ads is 2 inches. Maximum 
depth 10.5 inches. Advertisements measuring more than 9 inches deep on a tab page 
will be set to, or centered in, full column depth and charged as 10.5 inches.

TV Weekly Magazine 
Back Page Ad	 7.25” x 10”

Copy Regulations
A. 	Acceptance of all copy is subject to Publisher’s approval.
B. 	All political advertisements must have “Paid Political Advertising” at the top 

of the ad and “Paid for By” committee or individual’s name and address at the 
bottom of the ad. Advance payment by check is required.

C. 	Unsigned advertisements will not be accepted (except “teaser” ads from a 
bona fide advertiser or blind ads using a box number). The person responsible 
for placing “teaser” ads must have his or her name, address and phone 
number recorded in our files, which upon request will be disclosed to anyone, 
with the exception of “blind” employment advertisements.

D. 	Advertising is accepted with the understanding that the merchandise or 
services offered are accurately described and willingly sold to customers at 
the advertised price. Deceptive or misleading advertising is never knowingly 
accepted.

E. 	Artwork. Publisher shall not be liable for lost or damaged artwork or other 
materials submitted. Advertising material will be disposed of within 30 days 
after use unless advertiser or agency requests its return.

F. 	 Typography and borders specified by the advertiser will be followed when 
possible. All advertisements smaller than a full page must be bordered on all 
sides with a minimum 0.5 pt. rule. Publisher will not be held liable for ads that 
run without borders. Ads submitted for publication without borders will have a 
0.5 pt. rule added to all sides. However, the newspaper’s failure to do so will in 
no way make the Publisher liable for adjustment in cost should borderless ads 
run adjacent to one another.

G. 	Typography smaller than 8 pt. sans serif or 10 pt. serif used in reverses is run 
at advertiser’s risk.

H. 	Screen photoprints finer than 85 lines or lighter than 20% in tone are used at 
advertiser’s risk.

I. 	 The words “Paid Advertisement” will be printed in bold 12 pt. type at the 
top of any advertisement that, in the Publisher’s judgment, is not clearly an 
advertisement and/or resembles news matter, and the right is reserved to 
insert the words “Paid Advertisement” above any copy.

J. 	Any advertisement that appears similar to news stories with the use of 
headlines, bylines and stories combined in the usual fashion of editorial 
content will not be published.

K. 	If advertiser does not provide specific copy or layout by production/proof 
deadline, the copy and layout produced by The News & Observer will be 
considered as authorized by the advertiser.

Split Run
Size requirements: Full-page ads only. Charges: Pagination-ready ads $100.00 
net.
Ads requiring production work: $125.00, plus $25.00 per hour. Black and white 
ads preferred.

Repeat Policy & Multiple Purchase Discounts
The News & Observer
Within any five-day period, inclusive, a full-price ROP ad may be repeated or 
previewed up to four (4) times in The News & Observer at the following discounts 
off earned rate:
	 a. Two ads will receive a 25% discount off each ad.
	 b. Three to five ads will receive a 40% discount off each ad 
Changes are accepted for timeliness (limited to day, date, continuation, and 
expiration changes only). Product and other content changes cannot be made 
to a discounted ad. Color charges will be discounted at the same percentage as 
the ROP space in each ad. Repeat ads will receive the appropriate 75% or 60% 
contract fulfillment. Section placement of repeat ads is at the discretion of the 
Publisher. ROP automotive rates are not eligible for repeat discounts.

Full-Run Ads Repeating in Community Newspaper or Zones
Full-run, full-priced ads in The News & Observer may repeat in one or more 
community newspapers and/or The News & Observer Weekend Zone section, 
within any seven-day period after the full-run, full-priced ad at a 25% discount. 
Product and other content changes cannot be made to a discounted ad. Color 
charges will be discounted at the same percentage as the ROP space in each ad. 
Repeat ads will receive the 75% contract fulfillment. Two Friday Weekend Zones 
maximum per week.  Full-run weekly contracts receive no contract fulfillment for 
zoned ads.

Full-Run Multi-Page Discounts
A list of multi-page discounts for contract advertisers is available upon request.

The News & Observer Zone and Community Newspaper Multiple Purchase
Ads publishing the same day in two or more Community Newspapers and/or Friday 
Weekend Zones, will receive a 25% discount off earned rate for each ad. Two Friday 
Weekend Zones maximum per week. Changes are accepted for timeliness (limited 
to day, date, continuation, and expiration changes only). Product and other content 
changes cannot be made to a discounted ad.

Community Newspapers Sunday/Wednesday repeat
An ad running in a Community Newspaper may be repeated, with no changes in the 
very next issue of the same publication at a 25% discount off each ad. Discounts 
taken off earned rates. Changes are accepted for timeliness (limited to day, date, 
continuation, and expiration changes only). Product and other content changes 
cannot be made to a discounted ad.

DISCOUNTS CANNOT BE COMBINED. 
MODULAR-PRICED ADS DO NOT QUALIFY FOR REPEAT OR MULTIPLE PURCHASE 
DISCOUNTS.
All discounts are off earned rates, and no other discounts may be combined with 
these programs. 
Color charges will be discounted at the same percentage as the ROP space in 
each ad. Repeat ads will receive the appropriate percentage contract fulfillment.
These offers are exclusive of front page ads, magazines, guaranteed / anchored 
positions, “welcome back,” contracts, front page ad notes/post-it notes, poly-
bags, target smart (insertion and printing), 80brite and kraft products (insertion 
and printing), and pass-through expenses such as postage and printing charges.
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Mailed Non-Subscriber Coverage - ROP

Midweek Values, our non-subscriber publication, is a 4-page Kraft wrap 
containing inserts as well as ROP advertising. It is mailed to 243,500 
households each week for Wednesday delivery to households not 
receiving The News & Observer, The Cary News, The Chapel Hill News, 
The Clayton News-Star, The Durham News, Eastern Wake News, Garner-
Cleveland Record, The Herald, Midtown Raleigh News, North Raleigh News 
or Southwest Wake News. Midweek Values is CDS-certified by the United 
States Postal Service, and addresses are updated every other month.

Midweek Values, when combined with the newspapers above, 
creates a total market saturation package reaching more than 667,000 
households each week. Advertisers can take advantage of distribution, 
from the full 667,000 down to an individual ZIP code.

Total Market Saturation, Without Duplication.

All rates reflected are net and include full color.
*Midweek Values distribution numbers are as of April 2010. Actual distribution is affected weekly by changes in the paid circulation of The News & Observer and by household growth in the market. Final determination of 
ZIP codes covered by Midweek Values is based upon weekly distribution of preprinted inserts, and some ZIP codes may be omitted from the distribution if no inserts are designated for those ZIP codes on that particular week.

Mechanical Measurements
Tab front - 9.562” wide and 7.5 inches deep
Tab back - 9.562” wide and 10.5 inches deep
Inside - 10.5” wide and 21 inches deep (Full page only)
Midweek Values Front & Back Page:
Does not qualify for repeat discounts.
Multiple Zone Discount: 10%
(buy 2 or more zones, does not apply to “Full Run” rates)

Midweek Values Deadlines
Proof (Production) Deadline: Thursday, 4 p.m., 13 days prior
Final/Space Reservation: Friday, 11 a.m., 12 days prior
Final Corrections: Friday, 4 p.m., 12 days prior
Digital Ads: Friday, 4 p.m., 12 days prior
Insertions that are cancelled within thirty (30) days of publication will result in a 
charge equal to fifty percent (50%) of the total cost of the ad that is cancelled.

See page 12 for ROP requirements and specifications.

Midweek Values ROP Rates

DURHAM/ORANGE

WEST

NORTH

SOUTHEAST Midweek Values

Zone Quantity* Open Rate 12 of 52 Weeks 24 of 52 Weeks 48 of 52 Weeks
Full Run 243,500
Front $1,723 $1,550 $1,464 $1,292
Center $1,467 $1,320 $1,247 $1,100
Back $1,723 $1,550 $1,464 $1,292
North Zone 81,100
Front $775 $698 $659 $581
Center $660 $594 $561 $495
Back $775 $698 $659 $581
West Zone 51,400
Front $431 $388 $366 $323
Center $367 $330 $312 $275
Back $431 $388 $366 $323
Southeast Zone 36,800
Front $431 $388 $366 $323
Center $367 $330 $312 $275
Back $431 $388 $366 $323
Durham/Orange Zone 74,200
Front $603 $543 $512 $452
Center $513 $462 $436 $385
Back $603 $543 $512 $452
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In-Paper Preprint Rates - N&O and Community Newspapers
For The News & Observer, The Cary News, The Chapel Hill News, The Durham News, Eastern Wake News, Garner-Clayton Record, 

The Herald, Midtown Raleigh News, North Raleigh News and Southwest Wake NewsRate
Level

Annual
Minimum

Expenditure
1/2

Single Sheet
Full

Single Sheet 4-Tab 8-Tab 12-Tab 16-Tab 20-Tab 24-Tab 28-Tab 32-Tab 36-Tab

	 1	 OPEN	 $40.04	 $42.52	 $47.66	 $55.44	 $65.73	 $76.46	 $85.86	 $88.55	 $91.24	 $93.92	 $96.70
	 2	 $1,000	 34.03	 36.15	 40.52	 47.12	 55.97	 64.99	 73.80	 76.46	 79.14	 81.84	 84.29
	 3	 $2,000	 34.03	 36.15	 40.52	 47.12	 55.97	 64.99	 73.80	 76.46	 79.14	 81.84	 84.29
	 4	 $4,000	 28.73	 31.24	 36.39	 44.17	 54.15	 64.99	 73.80	 76.46	 79.14	 81.84	 84.29
	 5	 $7,000	 28.73	 31.24	 36.18	 43.96	 53.89	 64.68	 73.58	 76.26	 78.94	 81.63	 84.07
	 6	 $10,000	 27.48	 29.99	 35.11	 42.92	 52.80	 63.65	 72.58	 75.26	 77.94	 80.63	 83.08
	 7	 $15,000	 27.48	 29.99	 34.70	 42.47	 52.54	 63.34	 72.10	 74.78	 77.45	 80.15	 82.60
	 8	 $20,000	 26.24	 28.73	 33.81	 41.64	 51.43	 62.28	 71.52	 74.19	 76.89	 79.57	 82.02
	 9	 $30,000	 26.24	 28.73	 33.64	 41.41	 51.18	 61.99	 71.03	 73.71	 76.40	 79.13	 81.54
	10	 $40,000	 24.96	 27.48	 32.50	 40.31	 50.09	 60.92	 70.42	 73.14	 75.85	 78.55	 81.01
	11	 $50,000	 24.96	 27.48	 32.43	 40.21	 49.85	 60.63	 70.20	 72.96	 75.56	 78.25	 80.69
	12	 $75,000	 24.96	 27.48	 32.33	 40.12	 49.62	 60.33	 69.90	 72.79	 75.25	 77.94	 80.39
	13	 $100,000	 24.96	 27.48	 32.26	 39.95	 49.38	 60.04	 69.57	 72.61	 74.94	 77.63	 80.07
	14	 $150,000	 24.96	 27.48	 32.18	 39.82	 49.13	 59.76	 69.40	 72.44	 74.31	 77.00	 79.45
	15	 $225,000	 23.14	 24.44	 31.18	 38.63	 48.71	 59.57	 62.28	 64.99	 67.72	 70.42	 75.45
	16	 $300,000	 23.14	 24.44	 31.04	 38.36	 48.00	 59.28	 61.99	 64.83	 67.55	 70.26	 75.28
	17	 $400,000	 23.14	 24.44	 30.89	 38.06	 47.77	 59.00	 61.68	 64.68	 67.39	 70.08	 75.09
	18	 $500,000	 23.14	 24.44	 30.17	 37.66	 47.35	 58.23	 60.92	 63.65	 66.37	 69.06	 73.53
	19	 $600,000	 23.14	 24.44	 29.74	 37.22	 47.13	 57.97	 60.78	 63.48	 66.21	 68.90	 73.35
	20	 $700,000	 23.14	 24.44	 28.59	 36.39	 45.57	 56.85	 59.57	 61.99	 64.99	 67.72	 72.57
	21	 $800,000	 23.14	 24.44	 28.51	 36.31	 45.36	 56.59	 59.43	 61.83	 64.83	 67.55	 72.40
	22	 $900,000	 23.14	 24.44	 28.45	 36.22	 45.14	 56.31	 59.28	 61.68	 64.68	 67.39	 72.22
	23	 $1,000,000	 23.14	 24.44	 28.38	 36.13	 44.91	 56.04	 59.14	 61.54	 64.52	 67.23	 72.05

Rate
Level

Annual
Minimum

Expenditure 1/2
Single Sheet

Full
Single Sheet 4-Tab 8-Tab 12-Tab 16-Tab 20-Tab 24-Tab 28-Tab 32-Tab 36-Tab

	 1	 OPEN	 $30.41	 $34.24	 $39.57	 $50.78	 $67.31	 $86.54	 $106.83	 $126.06	 $145.29	 $166.66	 $185.87
	 2	 $1,000	 30.11	 33.89	 39.17	 50.28	 66.65	 85.68	 105.76	 124.80	 143.84	 164.99	 184.03
	 3	 $2,000	 29.79	 33.56	 38.78	 49.76	 65.97	 84.80	 104.70	 123.55	 142.39	 163.32	 182.16
	 4	 $4,000	 29.51	 33.21	 38.37	 49.26	 65.31	 83.95	 103.63	 122.28	 140.93	 161.66	 180.32
	 5	 $7,000	 29.19	 32.86	 37.97	 48.74	 64.63	 83.09	 102.56	 121.02	 139.47	 160.00	 178.45
	 6	 $10,000	 28.90	 32.53	 37.58	 48.24	 63.95	 82.21	 101.50	 101.50	 119.76	 138.02	 158.31
	 7	 $15,000	 28.45	 32.02	 37.00	 47.47	 62.94	 80.93	 99.90	 117.87	 135.84	 155.83	 173.81
	 8	 $20,000	 27.98	 31.50	 36.40	 46.72	 61.92	 79.62	 98.29	 115.98	 133.66	 153.33	 171.01
	 9	 $30,000	 27.67	 31.15	 36.01	 46.21	 61.27	 78.74	 97.23	 114.72	 132.21	 151.66	 169.16
	10	 $40,000	 27.38	 30.81	 35.61	 45.70	 60.59	 77.89	 96.16	 113.46	 130.75	 149.99	 167.29
	11	 $50,000	 27.07	 30.48	 35.22	 45.20	 59.91	 77.03	 95.08	 112.20	 129.32	 148.32	 165.43
	12	 $75,000	 26.92	 30.30	 35.01	 44.93	 59.59	 76.58	 94.55	 111.56	 128.58	 147.50	 164.51
	13	 $100,000	 26.75	 30.13	 34.81	 44.68	 59.24	 76.15	 94.02	 110.94	 127.86	 146.67	 163.57
	14	 $150,000	 26.60	 29.97	 34.63	 44.42	 58.91	 75.74	 93.49	 110.31	 127.12	 145.82	 162.65
	15	 $225,000	 26.46	 29.78	 34.41	 44.18	 58.57	 75.30	 92.95	 109.68	 126.40	 144.99	 161.72
	16	 $300,000	 26.32	 29.62	 34.23	 43.91	 58.23	 74.87	 92.42	 109.05	 125.68	 144.16	 160.78
	17	 $400,000	 26.15	 29.45	 34.02	 43.67	 57.90	 74.42	 91.88	 108.42	 124.95	 143.33	 159.86
	18	 $500,000	 26.00	 29.27	 33.83	 43.41	 57.56	 73.99	 91.35	 107.78	 124.23	 142.49	 158.94
	19	 $600,000	 25.85	 29.10	 33.63	 43.16	 57.22	 73.56	 90.82	 107.15	 123.49	 141.66	 158.00
	20	 $700,000	 25.69	 28.94	 33.44	 42.90	 56.88	 73.13	 90.29	 106.53	 122.78	 140.82	 157.07
	21	 $800,000	 25.55	 28.76	 33.23	 42.65	 56.55	 72.71	 89.75	 105.90	 122.05	 140.00	 156.14
	22	 $900,000	 25.40	 28.59	 33.04	 42.40	 56.20	 72.26	 89.22	 105.26	 121.32	 139.17	 155.21
	23	 $1,000,000	 25.26	 28.43	 32.83	 42.15	 55.87	 71.83	 88.67	 104.63	 120.59	 138.32	 154.29

Midweek Values - Mailed Preprint Rates

Midweek Values Preprint Rates - Apply to preprints delivered via Midweek Values, our mailed non-subscriber publication on Wednesday.Rates 
below are based on average weight of each size and are subject to an additional $5.75 per thousand per 1/10 of an ounce over the average weight. 
See average weights on chart on page 17. Fractional weights are rounded up to the next 1/10 ounce.

Preprint Rates - Dollar Volume Contracts*

*All rates reflected are net;  rates are subject to change with 60 days written notice.	

In Paper Preprint Rates - Apply to preprints delivered via The News & Observer Tuesday through Sunday and our community newspapers 
Wednesday and Sunday. These include: The Cary News, The Chapel Hill News, The Clayton News-Star, The Durham News, Eastern Wake News, 
Garner-Cleveland Record, The Herald, Midtown Raleigh News, North Raleigh News and Southwest Wake News.
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See page 16 for preprint requirements and specifications.

Average Weights - For Mailed Preprints
Pricing will be determined by actual ounce weight of inserts 
(rounded to the closest weight on rate card). Contact your 
account executive for pricing.

	 Size 	 Ounces
	 1/2 Single Sheet	 0.11 
	 Full Single Sheet	 0.25 
	 4-Tab	 0.4 
	 8-Tab	 0.6 
	 12-Tab	 0.9 
	 16-Tab	 1.2 
	 20-Tab	 1.5 
	 24-Tab	 1.8 
	 28-Tab	 2.1 
	 32-Tab	 2.5 

	 36-Tab	 2.7

Note: Factors such as paper size, paper type and others can 
affect the weight of your insert. This table is only a general guide.

Preprint Rates - General Information

General Information
A.	The News & Observer Publishing Company offers these options for 

the distribution of single-advertiser preprints:
1.	Carrier delivery via The News & Observer Tuesday through Sunday
2. Carrier delivery via our community newspapers Wednesday and 

Sunday. These include: The Cary News, The Chapel Hill News, The 
Durham News, Eastern Wake News, Garner-Clayton Record, The 
Herald, Midtown Raleigh News, North Raleigh News and Southwest 
Wake News.

3.	Mail delivery via Midweek Values, our mailed non-subscriber 
publication on Wednesday.

B.	Any insert whose size, weight or overall condition interferes with 
the timely delivery of our newspaper will not be inserted.

C.	Any costs incurred by our newspapers related to jogging, 
straightening or otherwise preparing preprints for insertion 
will be passed along to the advertiser. This includes, but is not limited to, 
cancellations and changes in scheduling or zoning that occur after 
published deadlines. Preprint orders that are cancelled or changed 
after 
established deadlines will result in a charge equal to $500 per event.

D.	Preprints arriving after deadlines and causing production delays 
will incur a late fee of $1,500.

E.	Multi-advertiser preprints sold and produced by unauthorized 
outside agents will not be accepted.

F.	 The Publisher reserves the right to prioritize acceptance of 
preprints on heavy distribution days based on total quantity 
inserted on that particular day. Specifically on Sundays in 
November and December, preprints of fewer than 135,000 copies 
will be accepted only on a space-available basis.

G.	The advertiser’s scheduling of preprints with us signifies the 
acceptance of these conditions.

In-Paper Preprint Quantity Discounts
Preprint advertisers can earn discounts from earned rates shown based on 
quantities distributed per event in any combination of The News & Observer, 
Midweek Values, The Cary News, The Chapel Hill News, The Clayton News-
Star, The Durham News, Eastern Wake News, Garner-Cleveland Record, 
The Herald, Midtown Raleigh News, North Raleigh News and Southwest 
Wake News. To earn the discount when products are combined, preprints 
must run within a six-day period, inclusive. Discounts apply to earned in-
paper rates only as follows:

Total in-paper distribution	 Discount
50,000 - 124,999	 2.5%
125,000 - 224,999	 5.0%
225,000 - 299,999	 7.5%
300,000 or more	 10.0%

A minimum charge of $2,500 applies, regardless of quantity distributed,
on Sundays and all bonus circulation days as outlined on page 12.

Preprint Quantities
Please contact your account executive for current preprint insertion 
quantities and minimums.

Minimum insertion quantity is 10,000 for The News & Observer, The 
Cary News, The Chapel Hill News, The Clayton News-Star, The Durham 
News, Garner-Cleveland Record, The Herald, Midtown Raleigh News, 
North Raleigh News and Southwest Wake News and minimum insertion 
quantity is 5,000 for Eastern Wake News. Insertions submitted that are 
below the outlined minimum quantities will be billed at the minimum 
quantity.

Midweek Values
Rates for preprinted inserts delivered via Midweek Values, our mailed 
non-subscriber publication, are based on weight. See page 15 for 
preprint rates.

Calculating Preprint Charges
Preprint charges are determined by multiplying the cost per thousand 
(CPM) by the quantities required of the areas selected (less spoilage). 
Rates are listed according to tab pages. Standards are billed according 
to their tab equivalence (Example: A 4-page standard and an 8-page tab 
are billed at the 8-page tab rate). In cases where conversion to tabloid 
pages does not result in size listed on the rate card, the preprint will be 
billed at the rate for the next larger size.

In-paper tabs larger than 36 pages will be charged an additional $2/m 
for each 4-page increment after 36 pages. Inserts running in Midweek 
Values that are larger than 36 pages will be charged an additional $4.50 
per thousand for each tab page increment larger than 36 pages.
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Preprint Requirements & Specifications

SHIPPING INFORMATION

Preprints
The News & Observer Publishing Company

1400 Mechanical Boulevard, Garner, NC 27529

Polybags and Product Samples
The News & Observer Publishing Company

1402 Mechanical Boulevard, Garner, NC 27529

Preprint and Receiving Supervisor
Shelley Summerlin (919) 836-5669

Receiving Hours: Mon-Fri 7 a.m. - 7 p.m.
Closed on National Holidays

Product	 Min Thickness	 Min Dimension	 Max Dimension

1/4 Single Sheet		  5” x 7”	 8.5” x 5.5”

Single Sheet	 .007 mil	 8.5” x 5.5”	 11“ x 12”

Tab			   up to 132 square inches

Standard		  greater than 132 square inches

4 tab	 .008 mil	 5.5” Cut Edge	 11.5” Cut Edge 
(or greater)		  6.5” Fold Edge	 13.5” Fold Edge

Preprint Requirements & Specifications
1. 	 Reservations: The News & Observer and community newspaper 

preprints – Wednesday at noon for Tuesday through Sunday of the 
following week. Note that reservation deadline for Sunday is 11  
days prior to publication or in-home date. Midweek Values preprints 
– Tuesday at 1 p.m., eight days prior to publication. The News & Ob-
server reserves the right to prioritize acceptance of preprints on 
heavy distribution days based on total quantity inserted on that 
particular day. Because of mechanical restrictions, the number of 
insertions on a given day is limited. Preprints are accepted on a 
first-come, first-served basis. Preprint orders that are cancelled or 
changed after established deadlines will result in a charge equal 
to $500 per event.

2. 	 Delivery: The N&O and community newspaper preprints – noon on 
Friday, nine days prior to publication for Sunday inserts. Weekday 
inserts must be delivered by 4 p.m. three working days prior to 
publication date. Midweek Values preprints – Thursday at 4 p.m., 
six days prior to publication date. Deadlines are advanced 24 
hours during holiday periods. You will be notified by your account 
executive of advanced deadlines.

3. 	 All preprints must be suitable for machine insertion. 
Maximum Size: 12” (folded edge) x 11” (edge perpendicular to the 
folded edge). Minimum size: 7” (folded edge) x 5” (edge 
perpendicular to the folded edge).

4.	 Preprints larger than the maximum size must be quarter-folded. 
All 4-page tabs printed on newsprint or similar light stock must be 
quarter-folded. Single sheet thickness of 0.007 mil is 
recommended for optimum performance. Acceptance of preprinted 
inserts less than 0.007 mil thick is done at advertiser’s risk.

5.	 Advertisers requesting to insert preprints not meeting the above 
requirements must submit a sample of at least 150 copies for 
evaluation and testing.

6.	 Quantities: Projected distribution quantities are available 90 
days in advance.

7.	 On Sundays in November and December, preprints of fewer than 
135,000 copies will be accepted only on a space-available basis.

8.	 Content: If any portion of the preprint simulates news copy, the 
page(s) must be identified as “Paid Advertising.” As with ROP 
advertising, the Publisher has the right to review and reject all  
inserted material.

9.	 Publisher reserves the option of pre-inserting preprint sections, one 
inside another, to meet mechanical and publishing requirements. 
In such instances, no adjustments will be made.

10.	Packaging and Shipping: Palletized, preferably topped with a 
wooden brace or rigid cardboard and cross-banded with double 
steel or plastic straps on each side on non-returnable skids stacked 
in equal turns, not to exceed 5 inches in depth, stacked to a 
maximum height of 5 feet, maximum weight 2,000 lbs. 
Ship freestanding fliers/cards in cartons. Shipments received in 
poor condition, or which require additional handling, will incur an 
additional charge per thousand to the advertiser or may be rejected 
for insertion. Preprints arriving after deadline and causing 
production delays will incur a late fee of $1,500.

11.	Each skid must show a copy of the preprint, the number of copies 
on the skid, the total number of copies delivered and the total 
number of skids.

12. Preprints for multiple dates and/or multiple publications may not be 
packaged on the same skid. The only exception to this is for pre-
prints designated for multiple community papers on the same day. 

	 Publisher will not be responsible for lost or shorted copies as a result 
of combining multiple dates and/or publications on the same skid.

13.	Publication date, if known, should also be marked on the skid. 
Shipments of preprints must be accompanied by an invoice 
designating the number of skids and the total quantity shipped. 
Multiple versions on one shipment must be noted on both invoice 
and pallets.

14.	The News & Observer Publishing Company will not be held 
responsible for shortages due to improperly dried ink, inconsistent 
cutting or folding, improperly banded skids or damage during 
shipment. If extra handling is required because of any of the above 
problems, a surcharge will be added to the normal cost of insertion.

15.	Preprints, polybags and product samples running in multiple 
publications must be split out and tagged for each publication.

16.	Multi-advertiser preprints sold and produced by unauthorized 
outside agents will not be accepted.

17.	Preprint insertion charges, as well as in-house printing charges, are 
applicable toward fulfillment of ROP contracts. To determine the 
number of inches applied to ROP contracts, divide the cost of the 
preprint by the applicable ROP rate.

18.	The advertiser’s scheduling of preprints signifies the 
acceptance of all requirements, specifications and general 
information.

19.	Standard-size preprints having pages that exceed 264 square inches 
in overall area per page will be billed at the next higher rate.
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Interactive Media - Run of Network Ads & Fixed Positions

Banner Ads - Run of Network1

Banners are sold by impression on a cost-per-thousand basis (CPM). Rates below are CPM.

Ad Sizes & Availability 	 300x100	 N&O sites only; Not available on Yahoo!
	 100x25	 Newsobserver.com only. Not available on Yahoo!
	 425x600	 Yahoo! Mail only; Not available on N&O sites
	 120x600	 Only available on Yahoo! sites
	 160x600	 Only available on cars.com and homefinder pages

1Banner ads that can run any day of the week on any of the sites within the Triangle Online Network. (see reverse for sites that make up the Triangle Online Network)
2Banner ads that run on one or more of our site’s categories of content. (see reverse for available sites and channels)
3Adding a behavioral target to a Run of Network or Channel Targeting buy. More than 500 behavioral targets are available.
4See your account executive for details on the geographies that are available
5Rich Media creative charges apply.

Ad Size
Leaderboard 

728x90
Rectangle 
300x250

Ruler 
300x100

Navigation Button
100x25

Skycraper
120/160x600

Monster
425x600

CPM $6.00 $7.00 $4.00 $3.00 $5.00 $12.00

Audience Targeting Add-Ons
Add each selected premium to above basic rate. Includes selections by site, 
content channel, geographic zone and other offered selections

Target Selections CPM Add-On

Newsobserver.com Home Page $10.00

Site or Channel-specific targeting2 $5.00

Demographic Targeting: Age, Gender, Income, etc. (each) $3.00

Daypart $3.00

Behavioral Targeting3 $9.00

Geographic Targeting4 $3.00

Additional Targeting - Each Level $3.00

Creative Upgrades - Rich Media
Rich media is charged an additional CPM and is also subject to 
a per ad handling fee. Applies to Corner Peels, Sliding Billboards, 
Flyouts, Expanding Billboards and Video Ads which are available on 
our home page, section fronts and with impression campaigns.

Creative Upgrades Add-On

Rich Media CPM Add-On $5.00

Rich Media per ad handling fee $250

Fixed Positions
Home Page and Section Fronts. Volume discounts are available. See your account executive for details. Rich media ads running on section fronts receive a 25% premium.  
Saturday and Sunday rates are 30% off the rates below.

Leaderboard
728x90

Rectangle
300x250

Ruler
300x100

Roadblock
728x90 and 300x250

Corner Peel or 
Sliding Billboard5

Daily Positions/Rates

Newsobserver.com Home Page $1,800 $2,500

Triangle.com Home Page $150 $75 $500

Sports Section Front $225 $275 $150 $425 $750

News or Business Section Front $125 $175 $75 $250 $500

Lifestyles, Entertainment or Political Section Front $75 $100 $50 $150 $500

Weekly Positions/Rates

Real Estate, Automotive or Jobs Section Front $200 $250 $150 $375 $1,000

Cary News Home Page $160 $100

Chapel Hill News Home Page $270 $160

Clayton News-Star Home Page $100 $60

Durham News Home Page $100 $60

Eastern Wake News Home Page $125 $75

Garner-Cleveland Record Home Page $100 $60

The Herald (Smithfield) Home Page $270 $160

Midtown Raleigh News Home Page $100 $60

North Raleigh News Home Page $100 $60

Southwest Wake News Home Page $100 $60

Dollar Volume Discounts
For advertisers with a signed contract.

$100,000-$299,000 5%

$300,000-$499,999 10%

$500,000+ 15%

online
triangle

network

Navigational Text Link
Text link is placed within the navigational boxes on home page and section fronts.

Positions Monthly Rate

News, Sports or Obits $750

Business, Politics, Life or Entertainment $500

Opinion or Find N Save $250

Classified, Jobs, Auto or Real Estate $500

Video Takeover
Page goes gray and video takes up to 85% of screen.
One video per user per 24 hours

Positions CPM

Newsobserver.com Home Page $35

Newsobserver.com Section Fronts or 
Community Paper Fronts

$25

Production/Delivery Fee - Per Ad $250
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Leaderboard
728x90

Rectangle
300x250

Ruler
300x100

Home page - daily rate $150 $75

Impression campaigns

Run of site $11.00 CPM $12.00 CPM $9.00 CPM

Party Pics $11.00 CPM $12.00 CPM

Weekly Positions/Rates

Plan Your Weekend e-newsletter $850 per week

Triangle.com Originals - Monthly sponsorships: Roadblock (728x90 and 300x250)

Behind the Bar, Weekend Cocktail, Nightlife 
Diaries or Triangle Spotlight

$350 per month (each)

E-Mail Blasts - Micro Targeting and N&O Registered Users
Targeting components are added to base Micro-Targeting DMA rate. Rate for N&O 
Registered Users includes geographic and demographic targeting.

Micro Targeting: DMA - Minimum quantity of 100,000 $40.00 CPM

Production/Delivery Fee - Per e-mail $250

Target Selections (each) - Minimum drops to 25,000 CPM Add-On

Demographic Targeting: Age, Gender, Income, etc. (each) $5.00

Geographic Targeting4 $10.00

Interests, Lifestyle, Purchase preference $15.00

Business Targeting: Industry, SIC Code, Title, etc. $15.00

Additional Targeting - Each Level $10.00

N&O Registered Users - Minimum quantity of 25,000 $60.00 CPM

Production/Delivery Fee - Per e-mail $250

TriangleMom2Mom
An online community for Triangle moms of all types. Banner ads include 
one free coupon listing per month ($50/month value)

Banner Advertising Monthly Rates

Leaderboard - 728x90 (limited to 5 advertisers per month) $395

Big Box - 300x250 (limited to 6 advertisers per month) $525

Ruler - 300x100 (limited to 5 advertisers per month $285

Coupon Listing - 620x350 (30-day listing) $50

triangle.com
The area’s premiere entertaiment website

Travel Deal of the Week
Weekly e-newsletter mailed to 5,000 opt-in recipients. Weeks bought do not have to 
be consecutive. Maximum 2 week consecutive schedule. If consecutive, advertiser 
must change offer.

Ad position/weekly rates 1-5 Weeks 6-12 Weeks 13+ Weeks

Travel Deal of the Week - 575x350 $370 $345 $315

Travel & Adventures
Monthy shared e-mail blast mailed to 25,000 registered users of newsobserver.com. 
Rates based on 12-month campaign and includes one month as featured advertiser 
and 11 months as regular advertiser.

Monthly rate (based on 12-month campaign): $190

Triangle Online Network Search
Basic program guarantees that you will get the number of clicks you pay for.
Clicks come through Google, Yahoo! and Tier 2 and 3 Search Engine traffic.
A 24/7 Merchant center allows you to access the following campaign performance 
reports:
- Clicks per month
- Keywork activity
- Search engine activity

Rate per click: $4

3-month minimum contract required
Early cancellation policy: 20% of remaining contract balance

Triangle Online Network Premium Search
Premium Search program offers a turnkey program including a Landing Page, Call 
Tracking Number and extensive reporting.
Landing Page is a mini-Web site designed to convert shoppers into paying customers.
Clicks come through Google, Yahoo! Bing and Ask.
A 24/7 Merchant center allows you to access the following campaign performance 
reports:
- 	Detailed call tracking and recording
- 	Daily click reports showing the number of
	 clicks to your Landing Page or Web site
- 	E-mail response tracking
- 	Keyword activity
- 	Click activity by search engine
- 	Printable map/driving directions

Monthly retail package prices - 6 or 12 months
$700	 $1,000	 $1,500	 $2,000

Early cancellation policy: 20% of remaining contract balance

E-Mail Marketing Opportunities - Blasts & E-Newsletters

Search Engine Marketing

WITHOUT
GRADIENTS

WITH
GRADIENTS

mom mom

A limited number of sponsorships are also available. Opportunities and 
rates are available upon request.

Interactive Media - Niche Sites, E-Mail Marketing & Search Engine Marketing



The News & Observer Publishing Company, Inc. 19 Local Products & Services / effective 10.31.11

Online Ad Specifications:
•  	Ad must have at least one pixel border on all sides.
• 	File format: JPEG, GIF or SWF (can be animated)
• 	File size: See below maximum file sizes 
• 	Flash files also accepted. Flash specs are available upon request
• 	Animation within banner ad units may run for a maximum of 15 seconds without being re-initiated by the user. Ads may loop an unlimited number of 
	 times within that 15 seconds. Applies to all ads, flash, rich media, .jpeg or .gif.

Ad Pixels and Maximum File Sizes
Advertising Unit Pixel Size GIF/JPEG Max File Size Flash Max File Size

Leaderboard 728 x 90 20k 30k

Rectangle/Big Box 300 x 250 30k 40k

Ruler 300 x 100 40k 40k

Skyscraper 120/160 x 600 30k 40k

Monster 425 x 600 20k 30k

Rich Media Specifications:
•  	Please refer to http://advertising.newsobserver.com and click on Ad Production for Rich Media specs.

Run of Network Sites Projected Monthly Inventory

300x250 300x100 728x90

newsobserver.com 20,762,000 10,570,000 10,570,000

triangle.com 1,744,000 1,744,000 1,697,000

trianglejobs.com 460,000 N/A 460,000

trianglemom2mom.com 54,000 54,000 40,000

carynews.com 111,000 64,000 47,000

chapelhillnews.com 161,000 94,000 67,000

thedurhamnews.com 38,000 22,000 16,000

easternwakenews.com 49,000 34,000 16,000

garnercleveland.com 17,000 10,000 7,000

midtownraleighnews.com 14,000 9,000 5,000

northraleighnews.com 31,000 17,000 13,000

theherald-nc.com 149,000 89,000 60,000

southwestwakenews.com 13,000 8,000 5,000

Sites & Channel Targeting
newsobserver.com
triangle.com
trianglemom2mom.com
apartments.com
cars.com
homefinder.com
trianglejobs.com
carynews.com
chapelhillnews.com
claytonnewsstar.com
thedurhamnews.com
easternwakenews.com
garnercleveland.com
theherald-nc.com
midtownraleighnews.com
northraleighnews.com
southwestwakenews.com
Yahoo! Network of Sites

Sports:
College Sports
-Duke	 -NC Central
-NCSU	 -ACC Now
-UNC	 -ECU
-Wake Forest
Outdoors
High School
Panthers
NFL
Carolina Hurricanes
NHL
NBA
Soccer
Racing
Golf
Baseball
Blogs

news:
Local/State
Nation/World
Crime/Safety
Education
Health/Science
Weather
Traffic
Weird News
Blogs

Business:
Technology
Stocks Center
Consumer/Retail
Economy
Local/State
Real Estate
Blogs

Life:
Fitness
Food
Home/Gardens
Weddings
Religion
Travel
Family
Style
Horoscope
Blogs

Entertainment:
Arts
Books
Dining
Music
People
TV/Movies
Blogs

Politics:
Local
State
National
Blogs

Opinion:
Editorials
Other Views
Letters to the Editor
Blogs

Obits
Deal$
Classifieds
Jobs
Real Estate
Cars

Interactive Media - Ad Specifications and Definitions
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Local
Local rates apply only to individual retail businesses with permanent 
locations in North Carolina that sell directly to the consumer. Ads contain-
ing more than one business will be charged the In-State rate. Local rates 
cannot be shared among multiple businesses unless those businesses 
have common ownership.

Political/Social Issues
National earned rates apply to presidential election advertising and nation-
wide social issues advertising. For national congressional election advertis-
ing and statewide social issues, earned In-State rates apply. Local rates are 
applicable only to local and district elections and to local social issues 
advertising. All political advertising, including advertising seeking to change 
public opinion on social issues, must include “Paid Political Advertising” at 
the top of the ad, and “Paid for by (the name of the committee or individual 
paying for the ad, plus the address of the committee or individual and a 
valid telephone number)” at the bottom of the page. Advance payment is 
required before an ad can be scheduled for publication.

In-State
In-State rates apply to advertising containing two or more company logos, 
including dealer list and co-op advertising. In-State rates apply to 
advertising from distributors, wholesalers, bottlers, brokers, manufacturers, 
manufacturers’ agents, public utililties, trade associations or other non-retail 
advertising located in the state of North Carolina.

Internet service providers and telecommunications service providers of the 
telephone, paging and wireless industry are charged In-State rates. Local 
retailers selling only the product are charged at the Retail Rate.

Advertising placed by organizers of transient events, such as seminars or 
special sales held at locations not owned by the organizers, such as 
hotels/motels or convention centers, are charged In-State rates.

Insurance companies with their home office in North Carolina are charged 
the In-State rate. Out-of-state insurance companies are charged the 
National rate. Local insurance agencies are charged the Retail rate.

Recruitment Advertising Agency Rates
Recruitment Agency Rates apply only to advertising placed by advertising 
agencies specializing in help wanted advertising. These rates are com-
missionable at 15% off the earned rate. In-house advertising agencies 
qualify for the Local, In-State or National non-commissionable rate based 
on their criteria.

National
National rates apply to advertising for products, services and/or compa-
nies that do not have permanent retail locations in North Carolina. This 
includes but is not limited to the following: major transportation compa-
nies, such as airlines, cruise lines, bus lines and railways; insurance 
companies with home offices outside North Carolina; national elections, 
national political and social issue-oriented advertising; federal government 
agencies; mutual funds, out-of-state stock brokerage companies; pack-
aged goods; health and beauty aids; network TV and radio, communica-
tion companies and publishers, national satellite radio and cable TV 
networks; and travel destinations located outside North Carolina, South 
Carolina, Virginia, Washington, D.C. and Tennessee.

National rates apply to advertising that the Publisher has established, or 
will establish, as being national.

Charitable
Subject to approval, the charity rate is extended to local churches, 
charities, civic clubs and local community service and arts 
associations. Rates are based on the $20,000 dollar-volume level.

Tier 1 and 2 Automotive
Tier 1 and 2 automotive advertisers may advertise in either ROP, Midweek 
Values (our non-subscriber product), Direct Mail, Automotive Classified or 
a combination of the four. Preview/repeat discounts are available. SAU 6 
column format is used for Classified Automotive as well as ROP. Contact 
Wayne McPeters at wayne.mcpeters@newsobserver.com or 
(919) 836-5796, or by fax at (919) 836-5734 for rates and more 
information.

Advertising Rate Policies

Credit and Payment Policy

Credit Policy
Arrangements for credit must be made prior to publication deadlines. Advertising 
agencies acting on behalf of advertisers are agents for the advertisers unless 
specifically accepted as principals by the Publisher in writing. Sequential liability 
or other disclaimer statements contained in an advertising agency’s insertion 
order, contract, etc., are not acceptable. Credit is not available to advertising agen-
cies that use disclaimers.

Terms are net twenty-five (25) days for accounts with established credit. 
Delinquent accounts are subject to suspension of advertising and, in addition, 
future credit privileges may also be suspended. In the event of disputes, payment 
is expected for the undisputed portion, along with written notification within thirty 
(30) days of the reason for amounts deducted. Failure to receive tearsheets is not 
recognized as a valid reason to withhold payment. Should legal proceedings or 
collection actions by a third party be instituted to collect any amount due, 
Publisher shall be entitled to its reasonable attorneys’ fees and/or collection cost. 
In the event of non-payment resulting in collection action, contracts for lower 
rates are void for future advertising. In the event a check is returned from the 
bank, the account will be subject to a $25 processing fee.

The News & Observer Publishing Company bills in 12 periods roughly equivalent 
to calendar months.

Payment
A.	Retail rates are non-commissionable.
B.	All advertising must be paid in full, in advance of ad schedule 

and production, unless credit has been established with our 
business office.

C.	Bills are considered accurate unless notification is received 
no later than fifteen (15) days following the date of the statement.

D.	Finance charges of 18% APR will be added to balances not paid 
by the date indicated for each month on the calendar located on 
the back cover of this Rate Card. Additional services may be subject to 
suspension of credit until payment is rendered.

E.	 In case of billing disputes, extensions of time for payment may 
be allowed, and finance charges may be waived on the portion of 
line-item charges that are in dispute and for which notification has 
been properly made. However, no such extensions will be granted 
on the portion of line-item charges that are properly billed and with 
which there is no dispute.

F.	 For notification and resolution of disputed insertion charges, 
please contact your advertising account executive.
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Advertising Services

Research & Market Information
The News & Observer’s Market Research Department offers a wealth of research 
resources aimed at helping you gain a better understanding of our marketplace. 
It includes media reach, demographics and lifestyles of the population, ZIP code 
information, traffic counts, retailers’ and shopping centers’ shares of market, 
maps and advertising/marketing consultation. Market research information is 
provided by Scarborough Research and Claritas Inc. 
For more information call (919) 829-4843.

Digital Ad Delivery
The News & Observer encourages digital ad delivery over its Internet site at 
http://so.expresskcs.com/advtportal-us03//camera/Raleigh/. The preferred 
platform is Adobe Acrobat PDF or EPS files. Multi-Ad Creator, Quark Xpress, 
Adobe InDesign, Adobe Photoshop and Adobe Illustrator are preferred software 
applications. We recommend that all files be accompanied by hard copy 
proof, which may be sent by fax. All ads must be received by digital ad receipt 
deadlines and meet spec requirements. If ads require additional work, files 
should be received by normal production deadlines Any additional time required 
to process ads that do not meet The News & Observer’s specifications will 
be charged at $50 per hour. We are not responsible for ads received that do 
not conform to specifications. Other means of electronic delivery such as AP 
AdSend®, Fast Channel®, and AdTransit® are available. The News & Observer 
will work with you in creating a process that best fits your needs. For more 
information visit our Internet site at http://addrop.newsobserver.com or call Daryl 
Burger at (919) 836-5736.

Self Service Ad Placement
Select ads can be placed and purchased online at:
http://placead.newsobserver.com. 

Ads can be placed for publication in The News & Observer or any of our nine 
community newspapers. The following categories are now available using our 
self service platform:

Real Estate: Submit your Featured Homes ads online and save money
Employment/Jobs: Place your ad in print or on trianglejobs.com
Automotive/Cars: Four packages to chose from
Special announcements: Weddings, engagements and anniversaries
Miscellaneous Classifieds: Merchandise and other items for sale
Obituaries: In addition to brief death notices published without charge as news, 
we offer the opportunity for more extensive obituaries and memorials. 

Art Services
The News & Observer’s Creative Services Department  can design rough or 
finished layouts for one advertisement or entire campaigns at no charge. There 
is a charge for original art, special lettering and special typography. 
Original art is $50 per hour (1 hour minimum).

Photography
The News & Observer’s Creative Services Department will take photographs 
for the following charges: photos taken at The News & Observer $100 per 
hour (1 hour minimum). Photos taken on location $100 per hour, plus 38¢ per 
mile (1 hour minimum).

Proofs
1.	 One proof can be delivered by the following means when copy is 

turned in by production deadlines:
•Eproofs, our online proofing system. For more information 

contact your account executive.
•Fax service.
•Dispatch service provided by The News & Observer on ads 9” or 

larger if delivery location is within designated delivery areas. Your 
account executive can provide this information.

2.	 Proofs are furnished only for the corrections of typographical error, 
not deviation from original copy. If advertiser changes original 
copy, layout, or illustrations, there will be a charge for 
extra composition.

3.	 Proofs furnished to advertisers may not be reproduced, 
photographed, televised or otherwise made public prior to 
publication in the newspaper.

Composition
1.	 For proof changes that deviate from original layout: 

$50 per hour ($25 minimum).
2.	 Remaking of negatives or plates for changes due to fault of 

advertiser will result in a charge of $100.
3.	 Cancelled ads produced by The News & Observer will be charged 

a minimum composition fee of $50. 
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Terms and Conditions

Publisher’s Right to Reject/Cancel. Publisher reserves the 
right to edit, classify, reject or cancel any portion or all adver-
tising as determined in Publisher’s sole discretion. Any adver-
tising language that does not comply with Federal, State or 
local laws including, without limitation, those regarding the pro-
hibition of discrimination in employment, housing and public 
accommodation will be rejected. Web URLs are accepted if 
incidental to the advertising content and must occupy no more 
than 10% of the ad space. Web URLs must be related to non-
content aggregated sites and should not link to other content 
aggregated sites.

Advertising Errors. Advertising should be checked for errors 
by the Advertiser on the first day of publication. Credit for 
Publisher’s errors in advertisements will be allowed for the first 
insertion only. No typographical mistakes will be considered for 
adjustment if any part of advertisement was received after 
Production/Proof Deadline as specified in this Rate Card. No 
credit is made for errors that do not materially affect the value 
of the advertisement. Publisher will not be responsible for 
errors due to incorrect material supplied to it.

Shared Mail Services. All shared mail services (Midweek 
Values) are weight-based and subject to postal rate increases.

Media. The parties hereby agree that Publisher may publish, 
preserve, record and distribute Advertiser’s advertising in The 
News & Observer newspaper, in any format or media now 
existing or hereafter invented in which the newspaper is pub-
lished, preserved, recorded or distributed.

Errors in Other Products and Services. Publisher shall not be 
liable for any error in product production or services aside from 
corrections marked by the Advertiser on a requested proof. 
Should ordered product quality become an issue, 
the Publisher will make commercially reasonable efforts 
with Advertiser and/or the third-party product provider to 
resolve said issue satisfactorily, but no guarantee is expressed 
or implied.

Artwork. Publisher shall not be liable for lost or damaged art-
work or other materials submitted.

Assignment. Advertiser shall not assign any of its rights, duties 
or obligations under the Contract without the express written 
permission of Publisher. Advertiser shall not resell any advertis-
ing purchased under this Contract. If any online advertising 
includes space for an advertising link, such link shall only con-
nect to the Advertiser’s website and shall not be sold, given or 
transferred in whole or part to any other person, firm or corpo-
ration without advance, written permission from Publisher.

Cancellation Charges. Any ad cancelled after final space 
deadline is subject to a cancellation fee equal to 25% of the 
total charge of the ad.

Confidentiality. Advertiser agrees not to disclose the terms 
of the Contract, including but not limited to the rates 
offered thereunder, to any third party without the prior 
written consent of Publisher, such consent to be granted 
in Publisher’s sole discretion.

Payment Delinquency and Collection. To receive the rates 
stated in the Rate Card referenced on the front page of the 
Contract, Advertiser’s expenditures with Publisher must meet or 
exceed the Annual Investment Level, based upon the rates set 
forth in the applicable Rate Card attached thereto. If any undis-
puted payment due Publisher is delinquent by more than forty-
five (45) days or in the event of any material breach of any of 
the terms and conditions, herein, Publisher, in addition to its 
other rights hereunder, may terminate the Contract for cause. 
Delinquent accounts, in addition to Publisher’s other remedies, 
may be subject to withholding of any other advertising or prod-
ucts or services until Advertiser’s accounts are paid in full. In 
the event it becomes necessary for Publisher or assignee to 
threaten or institute proceedings against Advertiser for collec-
tion of amounts unpaid under the terms of the Contract, 
Advertiser agrees to pay all costs of collection, including rea-
sonable attorneys’, collection agency and/or court costs and 
fees.

Failure to Make Progress. If in Publisher’s sole reasonable 
discretion, Advertiser’s Net Billings do not equal or exceed the 
quarterly prorated amount of the Annual Investment Level,  

Publisher may request Advertiser provide written assurances of  
fulfillment of its Annual Investment Level. Advertiser shall pro-
vide such detailed, written assurances to Publisher within 15  
calendar days of receipt of the request. If in Publisher’s sole 
reasonable discretion, Advertiser fails to provide adequate and 
reasonable assurances, Publisher may terminate the Contract 
for cause.

Taxes. In the event any tax is imposed on the products or ser-
vices provided by Publisher, the Advertiser specifically agrees 
that such tax or taxes shall be added to the rates set forth on 
the then-current Rate Cards or proposal.

Pass Through Expenditures. Pass Through Expenditures are 
those expenses billed to the customer for which The News & 
Observer does not intend to generate a profit, including without 
limitation, taxes, postage and agency commissions.

Termination. Either party may terminate the Contract without 
cause in writing upon thir ty (30) days advance written notice to 
the other party. Either party may terminate the Contract for 
cause if a party breaches any of its material obligations under 
the Contract and such default is not remedied within thir ty (30) 
days from receipt of written notice from the nondefaulting party. 
If Advertiser terminates the Contract without cause, or 
Publisher terminates the Contract for cause, and Advertiser’s 
Net Billings do not equal or exceed the Annual Investment Level 
and/or Advertiser has not met the Contract Program require-
ments, Advertiser agrees to additionally pay Publisher the 
Rebilled Rate. This obligation shall survive the termination of 
the Contract.

Advertiser Representations and Warranties. All material sub-
mitted by Advertiser to Publisher shall remain the intellectual 
property of the Advertiser or its Licensor, and the Advertiser 
represents and warrants that it has full ownership rights or nec-
essary licenses to the material submitted to Publisher and that 
publishing of that material shall not be in violation of any trade-
mark, copyright, proprietary or other right of any person, firm 
or corporation. Advertiser further represents and warrants that 
there is currently no pending or, to the best of Advertiser’s 
knowledge, threatened claim or action by or against Advertiser 
regarding the above-referenced rights, and that, to the best of 
Advertiser’s knowledge, there is not currently any use thereof 
by others which would or might tend to be adverse to the rights 
of Advertiser. These warranties shall survive termination of the 
Contract. The Advertiser acknowledges and agrees that it is 
solely responsible for any actions to protect is ownership rights 
in the Advertisements submitted to Publisher.

Indemnity. Advertiser hereby agrees to indemnify, defend and 
hold the Publisher harmless against any claims, demands, 
causes of action, judgments, costs or expenses (including  
attorneys’ fees) arising out of or related to (1) a breach by the 
Advertiser of any representation, warranty or covenant under  
the Contract, (2) any suit, claim or proceeding for libel, unfair 
trade practices, unfair competition and all violations of the right 
of privacy resulting from the publication by the Publisher of the 
Advertiser’s material, or (3) any suit, claim or proceeding by  
any third party alleging that the Advertiser or Advertising sup-
plied by the Advertiser infringes a trademark, copyright or other 
intellectual property right of any third party; provided that the 
Publisher gives the Advertiser prompt written notice of any  
such claim or proceeding and, provided further, that the  
Advertiser shall have the opportunity to defend any such claim. 
This indemnification obligation shall survive termination of the 
Contract.

LIMITATION OF LIABILITY. Advertiser agrees that Publisher,  
its licensors, employees or agents do not warrant either 
the results to be obtained from publication of the advertising in 
any of Publisher’s publications or websites or that Publisher’s 
performance will be uninterrupted or error free. PUBLISHER’S 
GOODS AND SERVICES ARE PROVIDED WITHOUT WARRANTY 
OF ANY KIND, EITHER EXPRESSED OR IMPLIED. NEITHER  
PUBLISHER NOR ANYONE ELSE INVOLVED IN CREATING,  
PRODUCING OR DELIVERING GOODS OR SERVICES UNDER 
THE CONTRACT SHALL BE LIABLE FOR ANY INDIRECT, INCI-
DENTAL, SPECIAL OR CONSEQUENTIAL DAMAGES ARISING 
OUT OF THE CONTRACT.

Force Majeure. In the event of war, flood, fire, strike, act of  

terrorism or other emergency beyond the control of the parties 
which prevents performance of the Contract by either party, 
performance shall be suspended during the period(s) either 
party is unable to perform, and the terms of the Contract shall 
be extended for a like period of time. No obligation shall arise 
between the parties by reason of such emergency suspension 
except for the extension obligation set forth above.

Bankruptcy of Advertiser. Upon any voluntary or involuntary 
bankruptcy or insolvency of Advertiser, Publisher may termi-
nate the Contract for cause, effective as of the date of bank-
ruptcy. Any additional advertising will be subject to the terms 
of a new Contract, at the appropriate rate set forth in the then- 
current applicable Rate Card. At Publisher’s discretion, pay-
ment may be required in advance.

Order of Precedence. In the event of any conflict or inconsis-
tency between the Contract, the terms and conditions, the 
Addenda and the Rate Card, the Contract and terms and con- 
ditions as amended by the Addenda shall control over the Rate 
Card.

Acceptance. Advertising is accepted on a “run of paper” basis 
only. No positions or competitive separation can be promised 
or guaranteed except anchored positions that are offered. A list 
of anchored positions is available upon request. Anchored 
positions are offered on a first-come, first-served basis, and 
must meet specified size criteria. Center of section is not guar-
anteed for double trucks.

Incorrect Rates or Conditions. Agencies and advertisers for- 
warding orders that contain incorrect rates or conditions are 
hereby advised that the advertisement ordered will be inserted 
and charged at the regular schedule of rates then in force and  
in accordance with the regulations in this Rate Card. Failure to 
make an order correspond in price or rules to the Rate Card  
will be regarded only as a clerical error.

Disclaimer Clauses. The News & Observer Publishing  
Company does not accept from advertising agencies insertion 
orders that bear disclaimer clauses to the effect that the  
agency is acting as an agent and may not be held financially 
responsible for payment of advertising ordered. The News & 
Observer Publishing Company holds the Advertiser and the 
agency placing the advertising jointly and severally financially 
liable, notwithstanding any disclaimer that might be included 
on the insertion order.

Unsolicited Advertising. Advertiser specifically grants  
Publisher the right to send unsolicited advertisements to 
Advertiser by any method or media now existing or hereafter 
invented, including, without limitation, by facsimile or Internet 
or e-mail.

Governing Law. The Contract will be governed by and inter-
preted in accordance with the laws of the State of North  
Carolina without giving effect to any conflicts of law principles. 
Advertiser agrees that venue for such will be Wake County, 
North Carolina. The rights and remedies of Publisher are  
cumulative.

Attorneys’ Fees. If any action at law or in equity shall be nec-
essary to enforce or interpret the terms of the Contract, the 
prevailing party shall be entitled to reasonable attorneys’ fees, 
costs and disbursements, in addition to any other relief to 
which it may be entitled.

Waiver. The failure of either party, in any one or more 
instances, to insist on performance of any of the provisions of 
the Contract shall in no way be construed to be a waiver of 
such provisions in the future.

Notice. All notices relating to the Contract shall be sent to the 
person of the receiving party set forth on the front page of the 
Contract. All notices must be in writing and sent via facsimile 
or certified mail, return receipt requested, and will be effective 
upon receipt by the party notified.

Miscellaneous. Neither the course of conduct between the 
parties nor trade practice shall act to modify the provisions of 
the Contract. The invalidity of any provision of the Contract 
shall not affect the validity or enforceability of any of the 
remaining provisions thereof.
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ROP Deadlines (Eastern Time)

Deadline Information
•	Proof Deadline is for ads produced by the newspapers or ads received as slick, paper, negative or by digital means, that require any type of production work.
•	Final Space Deadline is the final time an ad can be scheduled for publication and submitted for production work. However, ads submitted at this time, requiring production work,  

are published at advertiser’s risk. NO proofs will be provided and no credits will be given for ad errors submitted on Final Space Deadline.
•	Final Space Deadline is also the deadline for pagination-ready ads that require NO production work.
•	Digital Ad Receipt (EDI) Deadline is for ads submitted over The News & Observer’s website at http://so.expresskcs.com/advtportal-us03//camera/Raleigh/ or via e-mail, or CD. 

Please refer to page 21 Digital Ad Delivery for more details.
•	Front page ad deadline is 24 hours in advance of space deadline, etc.
•	For new advertisers placing their first ad, Final Space Deadline advances two hours.
•	For multiple pages, double trucks, shopping center pages, color ads, holiday or extensive layout work, all deadlines are advanced 24 hours.
•	No cancellations or ad size changes accepted after the Final Space Deadline without penalty. Any ad cancelled after Final Space Deadline is subject to a cancellation fee 

equal to 25% of the total charge of the ad.

Community Newspapers - Display Only. See your account executive for Classified Deadlines

The News & Observer

Note: For new advertisers placing their first ad, Final Space Deadline advances two hours.
*Includes Main, Triangle & Co., Sports, Connect on Monday and Life, etc. on Tuesday, Wednesday and Thursday; Thursday includes Outdoor Sports

**Ads received after Production/Proof Deadline that require production work are published at advertiser’s risk.
    No proofs will be provided and no credits will be given for errors in ads submitted after Production/Proof Deadline.

***Special Occasions, Brides and Engagements deadline is six (6) days prior to publication date.

Publication Day/Section Proof Deadline
To receive a proof or your ad, copy and 
material must be turned in by this time

Final Space
No Proof Deadline**

Digital Ad Receipt
No copy changes

Monday - Display* Wednesday, 5 p.m. Friday, 11 a.m. Friday, 1 p.m.
Monday - Classified Thursday, 4 p.m. Friday, 10 a.m. Friday, Noon
Tuesday - Display* Thursday, 5 p.m. Friday, 4 p.m. Monday, 11 a.m.
Tuesday - Classified Friday, 4 p.m. Friday, 10 a.m. Monday, 1 p.m.
Wednesday - Display* Friday, 5 p.m. Monday, 3 p.m. Tuesday, 11 a.m.
Wednesday - Classified Monday, 4 p.m. Monday, 2 p.m. Tuesday, 1 p.m.
Wednesday - Midweek Values Thursday, 4 p.m. (13 days prior) Friday, 11 a.m. (12 days prior) Friday, 4 p.m. (12 days prior)
Thursday - Display* Monday, 5 p.m. Tuesday, 3 p.m. Wednesday, 11 a.m.
Thursday - Classified Monday, 5 p.m. Tuesday, 2 p.m. Wednesday, 1 p.m.
Friday - Display* Tuesday, 5 p.m. Wednesday, 3 p.m. Thursday, 11 a.m.
Friday - Weekend Monday, 10 a.m. Tuesday, 11 a.m. Wednesday, 11 a.m.
Friday - Classified Tuesday, 5 p.m. Wednesday, 2 p.m. Thursday, 11 a.m.
Saturday - Display* Tuesday, 5 p.m. Thursday, 3 p.m. Friday, 11 a.m.
Saturday - Real Estate Tuesday, 4 p.m. Wednesday, 9 a.m. Thursday, 10 a.m.
Saturday - Home & Garden Tuesday, 5 p.m. Wednesday, 4 p.m. Thursday, 11 a.m.
Saturday - Classified  & Auto (non-RE) Wednesday, 4 p.m. Thursday, 11 a.m. Thursday, 4 p.m.
Sunday - Display* Wednesday, 5 p.m. Thursday, 4 p.m. Friday, 1 p.m.
Sunday - Classified (non-Recruitment) Thursday, 4 p.m. Thursday, 11 a.m. Friday, Noon
Sunday - Recruitment Thursday, 4 p.m. Thursday, 11 a.m. Friday, 1 p.m.
Sunday - Arts & Living w/ Travel*** Tuesday, 5 p.m. Wednesday, 1 p.m. Friday, 11 a.m.
Sunday - Work & Money Wednesday, 5 p.m. Thursday, 11 a.m. Friday, 11 a.m.
Sunday - TV Weekly N/A Wed. 11 a.m. (11 days prior) Wed., 11 a.m. (11 days prior)
Sunday - Color Comics Wednesday, 5 p.m. (18 days prior) Thursday, 11 a.m. (17 days prior) Friday, 11 a.m. (16 days prior)
Neighborhood Values Jacket Wednesday, 5 p.m. (1 week prior) Thursday, 11 a.m. (1 week prior) Friday, 11 a.m. (1 week prior)
Front Page Wraps - Main Only 10 days prior to publication 10 days prior to publication 48 hours prior to publication

Publication Day Proof Deadline Final Space Digital Ad Receipt
The Cary News - Wednesday Thursday, 5 p.m. Friday, 11 a.m. Monday, 1 p.m.
The Cary News - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
The Chapel Hill News - Wednesday Thursday, 5 p.m. Friday, 11 a.m. Monday, 1 p.m.
The Chapel Hill News - Sunday Tuesday, 5 p.m. Thursday, 1 p.m. Friday, 11 a.m.
The Chapel Hill News - Sunday Real Estate Wednesday, 4 p.m. Thursday, Noon Thursday, 6 p.m.
The Clayton News-Star - Wednesday Friday, 10 a.m. Friday, 11 a.m. Monday, 1 p.m.
The Clayton News-Star - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
The Durham News - Wednesday Thursday, 5 p.m. Friday, 11 a.m. Monday, 1 p.m.
The Durham News - Sunday Tuesday, 4 p.m. Wednesday, 4 p.m. Thursday, 11 a.m.
Eastern Wake News - Wednesday Friday, 10 a.m. Friday, 11 a.m. Monday, 1 p.m.
Eastern Wake News - Sunday Tuesday, 4 p.m. Wednesday, 4 p.m. Thursday, 11 a.m.
Garner-Cleveland Record - Wednesday Friday, 10 a.m. Friday, 11 a.m. Monday, 1 p.m.
Garner-Cleveland Record - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
The Herald - Wednesday Friday, 10 a.m. Friday, 11 a.m. Monday, 1 p.m.
The Herald - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
Midtown Raleigh News - Wednesday Thursday, 5 p.m. Friday, 11 a.m. Monday, 1 p.m.
Midtown Raleigh News - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
North Raleigh News - Wednesday Thursday, 5 p.m. Friday, 11 a.m. Monday, 1 p.m.
North Raleigh News - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
Southwest Wake News - Wednesday Thursday, 5 p.m. Friday, 11 a.m. Monday, 1 p.m.
Southwest Wake News - Sunday Wednesday, 5 p.m. Thursday, Noon Friday, 11 a.m.
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Main Office
215 South McDowell Street (27601), P.O. Box 191 (27602), Raleigh, NC

(919) 836-5600 • Toll Free (800) 736-2602 • Fax (919) 836-5689

Box denotes Last Day Payment Can Be Received To Avoid Late Charges.

(edition 01/10/12)

Raleigh, North Carolina
Serving the Raleigh-Durham Metro Area and Eastern North Carolina

Effective October 31, 2011 • Local Rate Card Number L-103111
www.newsobserver.com/advertising

Smithfield Office
228 E. Market Street, Smithfield, NC 27577

(919) 934-2176 • Fax (919) 989-7093

Chapel Hill / Durham Office
505 West Franklin Street, Chapel Hill, NC 27516

(919) 932-2000 • Fax (919) 932-8799

Eastern Wake Office
110 N. Arendell Avenue, P.O. Box 1167, Zebulon, NC 27597 

(919) 269-6101 • Fax (919) 269-8383

Clayton Office
109 Ellington Street, P.O. Box 157, Clayton, NC 27528

(919) 553-7234 • Fax (919) 553-5858

The News & Observer 2012 Fiscal Calendar
	

PERIOD 10 2012
(October)

	M	 T	 W	 T	 F	 S	 S
24	 25	 26	 27	 28	 29	 30
	1	 2	 3	 4	 5	 6	 7
8 	 9 	 10	 11	 12	 13	 14
	15	 16	 17	 18	 19	 20	 21
	22	 23	 24	 25	 26	 27	 28

PERIOD 12 2012
(December)

	M	 T	 W	 T	 F	 S	 S
	26	 27	 28	 29	 30	 1	 2
	3	 4	 5	 6	 7	 8	 9
	10	 11	 12	 13	 14	 15	 16
	17	 18	 19	 20	 21	 22	 23
24	 25	 26	 27	 28	 29	 30

PERIOD 11 2012
(November)

	M	 T	 W	 T	 F	 S	 S
	29	 30	 31	 1	 2	 3	 4
	5	 6	 7	 8	 9	 10	 11
	12	 13	 14	 15	 16	 17	 18
	19	 20	 21	 22	 23	 24	 25

PERIOD 1 2012
(January)

	M	 T	 W	 T	 F	 S	 S
	26	 27 	 28 	 29	 30	 31	 1
	2 	 3	 4	 5	 6	 7	 8
	9 	 10	 11	 12	 13	 14	 15
	16 	 17	 18	 19	 20	 21	 22
	23	 24	 25	 26	 27	 28	 29

PERIOD 3 2012
(March)

	M	 T	 W	 T	 F	 S	 S
	27	 28	 29	 1	 2	 3	 4
	5	 6 	 7	 8	 9	 10	 11
	12	 13	 14	 15	 16	 17	 18
	19	 20	 21	 22	 23	 24	 25

PERIOD 2 2012
(February)

	M	 T	 W	 T	 F	 S	 S
	30	 31	 1	 2	 3	 4	 5
	6 	 7	 8	 9	 10	 11	 12
13	 14	 15	 16	 17	 18	 19
20	 21	 22	 23	 24	 25	 26

PERIOD 4 2012
(April)

	M	 T	 W	 T	 F	 S	 S
	26	 27	 28	 29	 30	 31	 1
	2	 3	 4 	 5	 6	 7	 8
	9	 10	 11	 12	 13	 14	 15
	16	 17	 18	 19	 20	 21	 22
	23	 24	 25 	 26	 27	 28	 29

PERIOD 6 2012
(June)

	M	 T	 W	 T	 F	 S	 S
	28	 29	 30	 31	 1	 2	 3
	4	 5	 6	 7 	 8	 9	 10
	11 	 12	 13	 14	 15	 16	 17
	18	 19	 20 	 21	 22	 23	 24

PERIOD 5 2012
(May)

	M	 T	 W	 T	 F	 S	 S
	30	 1	 2	 3	 4	 5	 6
	7	 8	 9	 10	 11	 12	 13
	14	 15	 16	 17	 18	 19	 20
	21	 22	 23	 24	 25	 26	 27

PERIOD 7 2012
(July)

	M	 T	 W	 T	 F	 S	 S
	25	 26	 27	 28	 29	 30	 1
2 	 3	 4	 5	 6	 7	 8
9 	 10	 11	 12	 13	 14	 15
16	 17	 18	 19	 20	 21	 22
23	 24	 25	 26	 27	 28	 29

PERIOD 9 2012
(September)

	M	 T	 W	 T	 F	 S	 S
27	 28	 29	 30	 31	 1	 2
	3	 4	 5	 6 	 7	 8	 9
10	 11	 12	 13	 14	 15	 16
17	 18	 19	 20	 21	 22	 23

PERIOD 8 2012
(August)

	M	 T	 W	 T	 F	 S	 S
	30	 31	 1	 2	 3	 4	 5
	6	 7	 8	 9 	 10	 11	 12
	13	 14	 15 	 16	 17	 18	 19
	20	 21	 22 	 23	 24	 25	 26


